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list consistency. 


Ve'd like to prove it in the toughest location—yours! Sample Discs of Tron at your 


ally Midway Distributor. You may be surprised but you won't be disappointed. 


“a 


nter Bally Midway's New Discs of Tron environmental game and experience the 
quires more than a great package at a great price, Bally Midway has designed 
iscs of Tron with long run earnings in mind. A new research program with over 


iree dimensional world of profitability. From its cabinet and controls to its game 
lay, Discs of Tron is a masterpiece of engineering. But because your investment 


6 weeks of field testing has proven Discs of Tron’s top-of-the 


=) 
— 


PLAY MEIER 


Twice a Month Publication for the Coin Operated Entertainment Industry 


ut 
wus 


W BPA Member Business Publications Audit Member § 100) 


ASSOCIATION 


CONTE NTS/ veiume 9, Number 19/October 15, 1983 


FEATURES 
An Operator's Philosophy 36 


Bob Hasson, of Coin Machine Sales and Service Company in Portland, Oregon, is this 
issue’s Coinman. Hasson’s philosophy about the coin-op industry and operating 
comes from 23 years of experience. He tackles tough questions from Play Meter's 
Valerie Cognevich and gives operators hints on running their businesses better. 


Pinball Revival? 45 


Mary Claire Blakeman asks manufacturers if pinball is staging a slow comeback. 
Williams, Bally, Bhuzac, Mylstar, and Stern representatives give their opinions on the 
future of pins. A related story explains some of the basics of maintaining pins. 


First in the Nation §2 


Fort Calhoun, Nebraska, is the site of the nation’s first video lottery. Is the lottery 
successful? Who profits from the machines? How does the Nebraska coin-op industry 
view the new equipment? How will it affect other states considering lotteries? 


DEPARTMENTS 


6 Up Front 59 Scoring Success 
7 Letters to the Editor 60 Five Years Ago 
& AOE ‘64 61 Critic’s Corner 
12 Equipment Poll 74 Frank’s Cranks 
15 News 77 New Products 
35 State Update 80 Classified Advertising 
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Cover Credit: Myistar is unveiling its first laser disc game, M.A.C.H. 3. For information 
about the game and Gottlieb’s recent name change, see page 10. 


Ladies and Gentlemen, introducing 
your new champion... SUPERBALL 


Your new champ is in tip-top shape and 

ready to knock out all challengers. 
SUPERBALL is strong enough to go the 
distance and tough enough to finish the fight. 


aan Just try SUPERBALL . . you'll never want 
ith any other game in your corner. 
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These are just a few of the outstanding 
benefits that make SUPERBALL The 
NEW CHAMPION. 


@AVAILABLE IN 3 SIZES 


According to your needs, we offer SUPERBALL in 
14’ and 10’ for adults and a 6’ game designed 
especially for children. 


@3 YEAR ELECTRONIC CIRCUIT BOARD 
REPLACEMENT GUARANTEE 


Superball should never be down a day but if by 
chance it is, our plug in circuit board system allows 
our knowledgable technicians to diagnose the 
problem over the phone and have your 
replacement board shipped out for delivery that 
very same day. 


@SECURITY CODED TICKET 
DISPENSING 


N ®FULLY ELECTRONIC 
222 S : SOUND SYSTEM 


®CUSTOM COLOR 
AND FRONT 
PANELS 
AVAILABLE 
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TWO KITS FOR THE PRICE OF ONE 


ONLY $645.00 ! 


Convert two games for the price of one with 
this great offer! Receive one Super Rider Kit, 
which has been on top of the charts, and one 
Espial Kit which is headed for the charts, for 
the low price of only $645.00 !! 


(800) 528-1442 ee 
ENTURE J INE, (NL- 


3731 E. LaSalle ¢ Phoenix, Arizona 85040 
(602) 243-6289 


UP FRONT 


You Can Prevent Some Legislation 


FE He A Ae 2 2. 6 2 He 2 AE ak 2 2K 2K 2 2 EE OK OK EK OK OK OK OK EK KR KK IKK EK EK 


The coin-op industry is bombarded by regulations. Many 
of these laws are absurd, and are proposed and passed by 
people who do not know the industry. However, some 
regulations could have been prevented. You can prevent 
problems before they become laws. 
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Here’s an example of an absurd regulation and 
how it could have been checked. The name of the town 
and people involved is unimportant, but their situation 
presents a lesson to arcade operators in every town and 
city. 

A law banning video games was presented at a 
board of trustees meeting. The public hearing brought 
complaints from residents saying there were disruptive 
and shady happenings in the area surrounding an 
arcade which opened only two months earlier. But, 
concerned citizens admitted that they had no com- 
plaints about the arcade’s “interior” business. 

After hearing the residents, board members 
became concerned about the “shady” activities and 
unanimously denied the owner a license. The arcade 
owner met with the administrator to present proposals 
to alleviate the undesired activities—but to no avail. 

“| have no reason to change the board’s decision,” 
the administrator claimed. “The problem is not inside 
the building, but the surrounding area.” 

Though this story is sad, and there will be one less 
arcade in that state, a lesson can be learned—some- 
thing constructive can be gotten from the denial. 

The arcade’s problem concerned loitering, bikes 
sprawled over the sidewalk, smoking in back of the 
building, trash thrown around the grounds, and more. 
The owner presented remedies to these problems such 
as closing at 10:30 p.m., hiring security guards, pro- 
hibiting loitering, installing lighting in the rear of the 
building, enforcing a dress code, and working with 
those who made complaints. 

Unfortunately, this arcade operator should have 
foreseen nearly all of these problems. All the plans he 


presented to the board obviously did not sway the 
decision in his favor. But, the problems should have 
been worked out before they had time to get so bad, 
before they would be used against him. 

Bad impressions die hard, if they die at all. Some 
cities still have vivid recollections of bad experiences 
with arcades from years ago. 

This strike against the coin-op industry should 
concern you. Sure, it’s not your responsibility to keep 
parking lots clean, or be responsible for kids outside 
your arcade. But you can be sure that bad feelings from 
neighbors against your arcade will mount if you don’t 
pay close attention to what’s going on outside your 
business. 

Keep in mind that more people in the community 
are probably going to see your business from the 
outside than the inside. It doesn’t matter if you havea 
million dollar interior. If kids are loitering, smoking, 
and throwing trash in the surrounding area, that 
million dollar interior won’t sway the city council in 
your favor at license time. 

People in this industry always have to fight image 
problems. For instance, another city council felt that 
“pinball games, the predecessor of video, acted like a 
magnet for organized crime and barroom brawls,” and 
it refused to let the machines in the city. 

Learn from experiences of others, and foresee 
your problems. It’s a lot easier to head off situations 
before they become problems than to try and convince 
your community that you will eliminate an established 
problem. 

Too many times there is no such thing as a second 
chance. 


Valerie Cognevich 
Editorial Director 


PLAY METER, October 15, 1983 


NCMI 
‘Survival Seminar 


I recently attended the National 
Coin Machine Institute (NCMI) “Sur- 
vival Seminar” in Orlando, Florida. In 
attendance were 20 or so of the largest 
route operators in the country, repre- 
sentatives of most of the major manu- 
facturers, and attorneys representing 
the industry in major court battles 
nationwide. (Play Meter, Sept. 1, p. 81) 

Also invited were representatives of 
the tobacco industry, who are faced 
with the same harsh laws and taxes as 
amusement operators. 

Nobody had the nerve to say at the 
NCMI why the tobacco industry and 
the amusement game industry are now 
combining to fight taxes and high 
licensing fees. I see nothing wrong with 
the two groups getting together and 
helping each other, but to do it pub- 
licly would seem not in the best interest 
of our industry. 

Was it the surgeon general who 
brought the two groups together? The 
general public has already accepted 
with open arms the high taxes imposed 
on cigarettes. To combine the two 
industries is just to invite further 
nationwide acceptance of state and 
local games’ receipt taxes. We all 
admit that cigarettes are “bad for your 
health,” but do we accept that video 
games are also bad for your health? 
If this is the case, then amusement 
games will go back to being played in 
smoked filled rooms as they were years 
ago. 

Aside from the facts “presented 
showing that most operators and game 
manufacturers are hurting financially, 
I was impressed to see that the large 
street operators are, indeed, “sur- 
vivors.” Most have been in the game 
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business for 30 years or more. They 
know how to operate a variety of 
equipment: in fact, some never got 
heavily involved in operating video 
games. 

The majority of operators felt that 
video, as we know it, is dead. It’s time 
to go back to basics: pool tables, 
shuffle alleys, non-video games, and of 
course, new technology games such as 
laser discs. With tougher laws, high 
licensing fees, and lower average 
weekly collections per game, it will 
take both a smart and tough operator 


to run a profitable route in the future. 
For the last two years, manufac- 
turers have geared video games to the 
teenager and completely forgot the 
adult market. Today is the time to go 
after that adult market, those people 
who have money to spend. Adults, in 
general, don’t appreciate complicated 
games. It can be argued that adults 
play video games, but you'd have to 
agree that the percentage is fairly low. 
Frank Seninsky 

Alpha-Omega Amusements 

Edison, New Jersey 


Audio Visual 
Amusements 


Offering the finest 


new and used 
equipment 


REPRESENTING LEADING FACTORIES 
@ SALES, PARTS, SERVICE @ 


ARCADE PLANNING 
SPECIALISTS 


Every new and used video 
in stock at all times 


YOU’VE TRIED THE REST, 
NOW TRY THE BEST 


WE’RE EAGER TO SERVE 


1809 Olive Street 
St. Louis, Missour! 63103 


(314) 421-5100 


For further information, call Pete Entringer 
(collect) 


BEFORE 
YOU BUY 
ANY 
LASER-DISC 
GAMES... 


CHECK WITH THE 
LASER-DISC 
EXPERTS 


INCLUDING: 


“Dragon's Lair” 
“Astron Belt” 
‘“Bega’s Battle” 


And others as they come available. 


Central 


Distributing Company 
3814 Farnam Street 
Omaha, Nebraska 68131 


402/553-5300 


Fromm to Teach 
Laser-Disc Seminar 


By Dawn Adorno 


Plans for the first industry show 
seminar on laser disc technology are 
now being developed for AOE ’84 by 
Randy Fromm of Randy Fromm’s 
Arcade Schools. Fromm, along with a 
panel he is composing, will explain 
how laser disc systems work and will 
cover the operation and servicing of 
laser disc machines. The fifth annual 
Amusement Operators Expo will be 
held March 9-11 at Chicago’s O’Hare 
Expo Center. 

In addition to the laser disc seminar, 
Fromm will also give five other semi- 
nars which include such topics as semi- 
conductors, the power supply, raster 
scan monitors, X-Y monitors, and the 
digital multimeter. Fromm, one of the 
AOE’s most popular speakers, describes 
the digital multimeter as “the single 
most important piece of equipment that 
every technician has to have.” 

The digital multimeter, he explains, 
is a relatively inexpensive, highly por- 
table unit that can be used to diagnose 
most common game failures. He will 
introduce various types of digital 
multimeters and give a complete and 
easy lesson on using the meter to iso- 
late problems, test components, locate 
short circuits, etc. Fromm’s seminars 
are geared toward beginning and inter- 
mediate level technicians. 

A contributing technical writer to 
Play Meter, Fromm is a technician 
who started his own arcade school in 
San Diego in 1980. Until recently, 
Fromm traveled to give his six-day 
courses to technicians nationwide. He 
is now, however, offering the course 


only in San Diego. 

Fromm has given seminars at the 
last two AOE shows, and calls the 
sessions “extremely fast-paced, highly 
condensed versions of the six-day 
classes normally held nationwide.” 


An Il-year industry veteran, 
Fromm has also given his classes by 
special request for state associations. 
Most recently, he lectured in Green 
Bay, Wisconsin, and Columbus, Ohio. 
and described the sessions as “extremely 
successful.” The classes cover the same 
topics Fromm will discuss at the AOE 
in March. He also provides equipment 
that the students can work on in labs. 
“The response to the school has been 
overwhelming, and the students have 
learned a lot,” Fromm said. 


Those who attended Fromm’s semi- 
nars at AOE ’83 gave hima majority of 
“excellent” responses in a survey dis- 
tributed by show sponsors Play Meter 
and Conference Management Corpo- 
ration. 

Some comments from those evalua- 
tion sheets include: 


e “Randy’s seminars could easily 
last three hours and maintain full 
attention.” 

e “Super job—he made a dull sub- 
ject fun.” 

e “] thought the raster scan seminar 
was very enlightening and inter- 
esting.” 

e “Next time I will attend only his 
seminars. Randy covers things so 
neatly and completely—-he is the 
best for the average repairman.” ® 
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ELT TIE ET LITT AE 
MARYLAND 

STUDENT 

UNION 


Van Brook is #1 World Wide 


Keeping our Customers Number One has made Van 
Brook the Number One Leader in the Amusement & 
Casino Token Industry. No other supplier can offer you: 


e Immediate, same day shipment on Stock Tokens and 
Accessory Items. 

¢ Buy-Back Agreement 100% on Stock Tokens. 

¢ Special-Sized Token Wrappers. 

¢ Wide array of all necessary Signs and Stickers. 

¢ Accessory Items in stock for immediate shipment. 


« Token Mechs (Metal & Plastic, 48 different sizes 


ak WZ 


* Cradles & Cradle Kits. Gi AAS 

* Push Chutes (Complete, Single-Token & Tf 
Double-Token), Replacement Slides. Th NS 

English #515 Roll-Down Acceptors. 

English 4 x 4 Replacement Cradles & Kits. 

Klopp Token Counters. 

Security Cash Controller 

Kwik Koin Token Dispensers. 


¢ Expert Technical Advice & Assistance, based on 
many years of experience. 

¢ Professional Artwork & Design Service at no charge. 

e Hundreds of attractive Stock Dies. 

e NOTES & QUOTES Promotion Booklet (up-dated 
and revised periodically). 

e Exporting Expertise -- We know the Export Market, 
and how to solve its complex problems. 

e Product Exellence -- Van Brook Standards of 
Precision and Quality Control are the highest in 
the Token Industry. 


Phone or write for catalog & samples 


HOLIDOME 

INDOOR 
RECREATION 
4, CENTER 


TENNESSEE © 


Copyright © 1982 ¢ Van Brook of Lexington, Inc. ¢ All Rights Reserved. 


VAN BROOK OF LEXINGTON, INC. ¢ P.O. BOX 5044, LEX. KY. 40555 
——ae (606) 231-7100 ex=_——_ 


MYLSTAR 


MYLSTAR ENTERS THE LASER MARKET 
WITH M.A.C.A. 3 


M.A.C.H. 31s a new laser disc game 
being introduced by Mylstar. The 
initials of the game stand for Military 
Air Command Hunter, and it is two 
games in one. 

First, it is a fighter pilot game where 
the player is in command of an F-15 
fighter. He seeks and shoots targets 
and enemy aircraft, avoiding ground 
fire. The ground targets are computer 
graphic overlays against live action 
film footage of terrain specifically 
tailored for the game. The second 
game involves a bomber pilot run. 

With Cinematronics’ Dragon’s Lair, 
the first laser game introduced, there 
were complaints about the lag time 
between screens. But in M.A.C.H. 3 
there is no lag time because, according 
to Mylstar’s John von Lessen, “Our 
game is seamless or there are no black 
spots that have to do with the elec- 
tronics and software of the game.” 

According to von Lessen, laser disc 
games will have a majorimpact on this 
industry. “The technology has much 
more to offer in entertainment value 
than conventional games. Yet we 
strongly believe there will be a demand 
and a market for both types of games. 

“The shakeout period has extended 
a little longer than some thought it 
might, but we expect 1984 will be the 
year of recovery. We expect to see 
growth in sales of games in 1984, and 
expect laser technology will be an 


By Valerie Cognevich 


important contribution in the growth 
and recovery of the industry.” 

Obviously the laser games will be 
more expensive because of their disc 
player and electronics package and the 
high cost of developing the software. 
But “the key to any game purchase 
decision by an operator should be 
whether he will see his return on invest- 
ment. These laser games are collecting 
very strongly,” von Lessen said. “Our 
laser game has done exceptionally well 
in field tests we’ve done. I think the 
operator can quickly calculate that his 
return On investment will be more even 
with the higher cost of the laser games. 
So we don’t think that just the higher 
price tag will be a barrier.” 

von Lessen also noted that in loca- 
tions where laser disc games are 
operated, greater revenues are gen- 
erated by all equipment by the addi- 
tion of the laser game. 

In addition to introducing a new 
laser disc game, D. Gottlieb & Com- 
pany has just changed its name to 
Mylstar. “Our company is 56 years old 
and has an outstanding reputation in 
the coin-op amusement industry, and 
though that reputation is primarily 
associated with pinball, it is also 
established now in video with the 


popularity of Q*Bert,” von Lessen 
said. 

Boyd Browne, president of Mylstar, 
explained the name change in a letter 
printed in Mylstar’s technical news- 
letter: “To reflect our plans to growin 
the coin-op field, as well as expand our 
opportunities to enter other high tech- 
nology segments of the entertainment 
industry, we will be changing the name 
of our company. The new name, 
Mylstar, was chosen because it evokes 
the image of an organization where 
exciting, new products are being 
created to meet tomorrow’s entertain- 
ment needs.” 

What about Mylstar and pinball 
production? “Even as we speak, we are 
working on some pinball games,” von 
Lessen noted. “We will continue to be 
in the pinball business.” 

Play Meter asked von Lessen if he 
thinks that manufacturers will come 
out with fewer but better games. “The 
marketplace has a wonderful mecha- 
nism for dealing with that. If you have 
a product that isn’t generating the 
revenue expected, then the operator 
just isn’t going to buy it or in quantities 
manufacturers would like. So the 
economics of the marketplace will 
address that issue. Tremendous excite- 
ment is generated in laser games, not 
just because they are new but because 
they are generating high levels of 
revenue collection.” « 
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fit ‘snew: and money making, We maintain the ae 
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TOP VIDEOS 
Arcade Locations 


Eighteen of 35 videos (51%) with a response rate over 


10 percent have above average performances. 


Rating 


Oct.15 Oct.1 Sept. 15 
* 1. Dragon's Lair/ 


Cinematronics........... 100.0 100.0 100.0 
* 2. Star Wars/Atari........... 84.9 86.1 87.8 
3. Pole Position/Atari....... 765 Vie 81.1 
* 4. Star Trek/Sega ........... 63.9 69.2 66.7 
5. Q*Bert/Mylstar ........... 55.5 53.5 58.0 
* 6. Millipede/Atari........... §5.0 49.0 _ 
* 7. Mario Bros./Nintendo .... 53.7 58.5 55.2 
*6) TuIbO/SOGG 4 eos cb Ss. 53.6 52:5 57.2 
* 9. Front Line/Taito.......... 52.8 54.8 — 
* 10. Xevious/Atari............ 52.6 54.8 58.4 
* 11. Sinistar/Williams......... 51.4 55.5 S75 
Provisionally Rated Videos 
Rating 
Provisional Ratings Oct.15 Oct.1 Sept. 15 
Champion Baseball/Sega.... 68.2 67.8 _ 
Krall/Myistar na. 8 Fa 66.6 73.3 76.1 
Crystal Castles/Atari......... 65.4 68.3 73.0 
Fax/Bxidy ete 60720 = 
Buck Rogers/Sega........... 55.4 _ 55.8 
Food: Fight/Atan 3.05 200.5%. 53.2 _ -- 
Zoo Keeper/Taito......... eskics OO 54.7 _ 
NOVELTY (non-videos) 


Arcade & Street Locations 


Ten of 27 novelties (37%) with a response rate over 10 
percent have above average performances. 


Rating 
Oct. 15. Oct..1 = Sept. 15 
1. Skee-Ball/Skee-Ball ...... 100.0 69.4 100.0 


x 2. Shoot-Away/NamcoAm... 905 _ - 

* 3. Sweet Licks/NamcoAm... 88.1 72.9 _ 

* 4. Mini Skee-Ball/Skee-Ball . 80.4 75.0 — 
§: “CROEX/ICE Se oii wee eek 73.9 69.1 94.2 


* 6. Big Strike/Williams....... 68.9 71.8 7A Bs 
* 7. Punchball/Zamperla..... 63.2 - _ 
Provisionally Rated Novelties 
Rating 
Provisional Ratings Oct.15 Oct.1 Sept. 15 
Superball/Superball ......... 91.9 _ _ 
Soccer Football/Zamperla... 80.4 a _ 
Seven Pin/Skee-Ball ......... 68.9 _ - 


* Conditionally Rated—Weekly average 
based on less than 50% response rate. 


QO0O00000000000000000000000000000000000000000000000 


TOP VIDEOS 
Street Locations 


Twenty-three of 32 videos (71%) with a response rate 
over 10 percent have above average performances. 


Rating 
Oct. 15 Oct.1 Sept. 15 
* 1, Star Wars/ Aten. 3600. 100.0 108.5 as 
2. Pole Position/Atari ........ 91.0 100.0 100.0 
* 3. Gyruss/Centuri............. Blvd 85.7 83.7 
* 4, Star Trek/Sega............. 66.9 82.7 73.0 
* 5. Millipede/Ataril ............ 65.3 _ 65.5 
6. Q*Bert/Mylstar............. 63.0 69.5 65.4 
* 7. Time Pilot/Centurl ......... 62.9 70.4 67.8 
* 8. Baby Pac-Man/Bally....... 62.0 68.9 67.0 
9. Mr. Do!/Universal .......... 62.0 68.8 70.0 
10. Turbo/SOGG Fe ais 61.2 71.1 _ 
ll 'Galaga/ Bally sie 60.6 68.0 65.8 
*12. Front Line/Taito ........... 60.0 66.8 _ 
13. Ms. Pac-Man/Bally ....... . $9.8 ~ 64.5 
Provisionally Rated Videos 
Rating 
Provisional Ratings Oct.15 Oct.1 Sept. 15 
Dragon's Lair/Cinematronics 1344 144.6 116.1 
Krull MYylStay isk ok s oe ks 85.5 104.2 - 
Crystal Castles/Atari......... 82.8 — = 
Champion Baseball/Sega.... 79.8 94.7 - 
Mario Bros./Nintendo........ 78.5 87.0 84.0 
Zoo Keeper/Taito............ 69.1 77.8 75.0 
Bump 'N Jump/ 

Data East/Bally i005 isce. 65.9 _ 65.6 
Mad Planets/Mylstar......... 65.4 =: 62.7 — 
Journey/ Bally 50055 cities: s 63.8 _ _ 
Sinistar/Williams ...... Bass 63.4 76.4 67.4 

TOP PINBALLS 


Arcade & Street Locations 


Eight of 14 pinballs (57%) with a response rate over 
10 percent have above average performances. 


Rating 
Oct. 15. Oct: 1 Sept. 15 
* 1. Q’bert’s Quest/Gottlieb... 100.0 82.3 95.7 


* 2. Goldball/Bally ........... 89.7 - ~ 
* 3. Super Orbit/Gottlieb...... 86.7 84.4 100.0 
* 4. Amazon Hunt/Gottlieb ... 83.3 106.6 _ 
5. Joust/Williams........... 81.2 100.0 - 
6. 8-Ball Deluxe/Bally....... 77.6 _ 84.5 
7. Royal Flush Deluxe/ 
Gotten 6 ee a 76.3 88.0 100.0 
* 8. Grand Slam/Bally ........ 76.3 82.2 90.5 


Provisionally rated games in each category are 
above average performing games with a response 
rate between 10-25 percent. 
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ELEGANTE 


SPECIAL FEATURES 


ONE OR TWO PLAYER CAPABILITY 

4 CATEGORIES AND 3 DIFFICULTY LEVELS 
FULL COLOR VIDEO AND GRAPHICS 
VANITY MODE 


EXIDY 390 JAVA DRIVE, SUNNYVALE, CALIFORNIA 94089 (408) 734-9410 TELEX 357-499 


e NEW QUESTION/ANSWER PCB AVAILABLE 
e HARDWOOD CABINET 
@ FOREIGN LANGUAGES AVAILABLE 


e Are these words missing from your locations vocabulary? 


e Are you having to move “HOT” games to lesser locations 
too frequently? 


e Are you tired of “FLASH IN THE PAN” games at your 
location? : 


to operators FLAT 
EARNINGS” with FAX™... it ll stick like glue to your 


location for years! 


Also availoble FAX upright 


Exidy Ireland Ltd. Gortlandroe Industrial Estate, Unit 8, Nenagh, County Tipperary, Ireland 067-34555 TELEX 70009 


©1983 Exidy, Inc. 


(If you follow this strategy, It makes 
the game more exciting and easier , 


to get the highest scores.) oC Gio 

* When “FEED” turns on and off 

on the center of screen, Birdly 

mama has to hasten to feed her 

chicken, otherwise the chicken 

will be starved to death. 

* From Stage 3, a skunk fh 
appears. 

* One more chicken at 10,000 points. 


* Manage Birdiy mama with 4 
way lever (oc) and catch a 
caterpillar on a leaf and an earth 
worm under the ground @ yp and 
then feed her chicken. 


* Monster rats move ceas- 
elessly aiming at chickens. 


aCla OMAMA TOP 1983 
* BIRDIY is priced at US $ 360 (all charges, e.g. freightage included) and over 10 pc boards at 
one time at each US $340. Moreover, over 20 pc boards at one time at each US $ 320. 
(in clude wiring diagram, instruction cards and post charge.) 


* Wanted sales dealers of over 100 unit pc boards. 
The second and third original games are under development. 


When you keep to pushing the bo- 
tton, Birdiy mama Is able to make 
attack and pecks at the rats. In this 
case, You get 150 extra points. 


* This game has 4 different Structures 
and You can enjoy up to 100 stages. 

* If chickens are eaten up, 
game Is over. 


The terms of sale etc. can be consulted. 


* Goods are sure to be shipped immediately after confirmation of remittance by telegraphic trans- 
fer into our bank account no, or Please send us a letter that encloseB/K check and your address 
which is sending pcb by Air Parcel Post. 


@ TELEPHONE 0542(63)6423 (ONLY FOR OVERSEAS CALLS.) BUSINESS HOURS 9:00AM~ 5:00PM 
@CABLE ADRESS:MAMATOP. @ OFFICE AND FACTORY:3-1-3 KITAANDO SHIZUOKA CITY JAPAN 
@ TELEX:3962-555 TOPPU-J @BANK ACCOUNT NO.:330-637-139 WITH THE FUJI BANK SHIZUOKA BRANCH 


© 1983 MAMA TOP CORP. IN JAPAN 
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AVA BUYS MORRIS NOVELTY 


CUSTOMS ON 
‘BOMBSHELL’ 
CASE 


While US. video game manufdc- 
turers plead with Congress to improve 
the effectiveness of U.S. Customs in 
dealing with illegally imported pirated 
videos, some Customs agents claim 
they are on the brink of a “bombshell” 
case that could expose a major piracy 
network that stretches from Taiwan to 
Chicago. 

Seattle-based Customs agents were 
vague on details of an investigation 
they characterized as ‘extremely 
active” and “a major case.” But they 
said that Ray Clanton of D & R Distrib- 
uting in Western Washington admitted 
involvement in asmuggling operation 
that included counterfeit video game 
machines and printed circuit game 
boards from Hermes Enterprises of 
Taiwan. At least one businessman in 
the deal was known to have ties with 
organized crime, they said. Agents 
also told Play Meter the counterfeit 
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ring had been traced to “two or three 
companies out Chicago way.” Clanton 
could not be reached for comment. 

The investigation evolves just as U.S. 
Customs is starting to get a hold on the 
operations of video game pirates. “We 
are just beginning to get a feel for 
where violations occur and what the 
violations are,” said Darryl Archer, a 
case agent in the Clanton investiga- 
tion. “We are identifying the sources.” 

One of those sources is the NASA 
Trading Company of Tokyo. Customs 
agents nabbed NASA Vice President 
Hiroyuki Hiradiwa smuggling 134 
printed circuit boards across the 
Canadian border July 7. It was the 
largest seizure to date managed by 
West Coast Customs agents and a 
signal for agents to keep their eyes on 
the Canadian line. 

“Canada is getting known as the 
Taiwan of North America,” agent Eric 
Lick said. Penalties are less than severe 
for counterfeit smugglers in Canada, if 
they are caught at all. Hiraiwa told U.S. 
Customs officials it was easy to smuggle 
the boards into Canada. The suitcases 
in which the boards were carried 
were not examined by customs inspec- 
tors. 

Jim Mahan of the National Public 
Affairs Office in Washington, D.C., told 
Play Meter most pirated video parts 
and games seized in the Northeast 
arrived from Canada. He said one 
recent raid netted 88 printed circuit 
boards. 

Video piracy was one of several 
aspects of the $16 billion annual coun- 
terfeit import business discussed at 
early August hearings of the House 
Subcommittee on Oversight and 
Investigations of the Committee on 
Energy and Commerce, the con- 
gressional watchdog over Customs 
enforcement activities. 


Coin-op industry manufacturer 
representatives pleaded to the sub- 
committee for help, claiming pirated 
games have increased their share to 
30 percent of the American video 
market. 

American manufacturers would like 
to see Customs stop all video game 
imports and check them for counter- 
feiting. They admit this would slow the 
import of legitimate foreign games, as 
well as parts that many American 
manufacturers use, but “it is the price 
that has to be paid for better detec- 
tion,” noted Amusement Game Manu- 
facturers Association Director Glen 
Braswell, who addressed the subcom- 
mittee hearing. 

Manufacturers would also like Con- 
gress to instruct Customs to seize 
pirated video games rather than 
simply turn them away. “The games 
that are turned away often come back 
through another port,” Braswell said. 

Although Customs agents may be 
honing in on some of the video 


‘smuggling operations, they agree that 


efforts should be stepped up. And sub- 
committee members recognize more 
time and energy needs to be concen- 
trated on keeping pirated goods out 
of the United States. 

“The best pirates are very adapt- 
able,” one West Coast agent explained. 
“They've gotten to sending in boards 
without the ROMs and importing the 
ROMs through a different port. Coming 
in as parts, they are non-infringing 
and we have to follow them to where 
they are assembled.” 

If Congress acts to improve the Cus- 
toms anti-counterfeit effort, it will not 
come too soon for the agents that 
specialize in video piracy. 

“Customs service has been too slow 
in reacting to the needs of the indus- 
try,” agent Lick told the subcommittee.® 
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INDICTMENTS, 
LIFE THREATS 
ACCOMPANY 
CARD WAR 


A government crackdown on video 
card game operators in Tennessee 


WANT 1° 


has resulted in an intense battle which 
includes a grand jury indictment of an 
operator and death threats to a district 
attorney general. 

Gerald White, owner of eight amuse- 
ment firms based in Paris, Tennessee, 
was the subject of a 27-page federal 
indictment issued July 15. White was 
charged with conducting a pattern of 
racketeering from January 1, 1981, to 


CLASS SERVICE? 


Anyone will sell you Kiddie Rides 
...but who will service you? 


We have the largest selection & variety of 
Kiddie Rides in the country. 


NORTH AMERICAN 
AMUSEMENT C0. 


524 2ND STREET 
ROCK ISLAND, ILLINOIS 61201 


309/788-0135 
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February 28, 1983, which involved acts 
of violence, arson, and extortion 
designed to ‘further the business 
interests of White in various amuse- 
ment machine companies in the West 
Tennessee area.” 

White allegedly hired unnamed 
people to destroy video pokers and 
other coin-op games located by a 


competitor in a restaurant in White's 


“territory,” hired someone to burn a 
Paris tavern that refused his machines, 
had the owners of a truck stop who 
had White-owned machines removed 
threatened with physical harm, and 
offered more than $17,000 to a Benton 
County sheriff as a bribe to allow his 
machines to remain in the county. 

In a recent telephone interview with 
Play Meter, White declined comment 
on the charges against him. 

The indictment came as state and 
federal investigators pursued an 
extensive crackdown on video gamb- 
ling games in a four-county area in 
West Tennessee. Clayburn Peeples, 
district attorney general for the region, 
said he has been harassed with threats 
since he began to halt gambling. 

“T have been told both directly and 
indirectly by certain vendors that if I 
would ‘reassess my position,’ it could 
be arranged that I would not have 
opposition during the next election,” 
Peeples told Play Meter. “I have been 
advised that a group of vendors...have 
formed a war chest, so to speak, to 
ensure my defeat.” 

Peeples also told a Trenton Herald 
Gazette reporter there is a contract 
out on his life resulting from attempts to 
halt video game gambling. He told 
Play Meter he would not disclose the 
source of the threats, but that the Ten- 
nessee Bureau of Investigation was 
checking the matter. 

The battle between operators of 
credit videos and state officials ema- 
nates, in part, from confusion over pro- 
visions of an amusement tax that 
came out of the 1983 Tennessee legis- 
lative session. That measure calls for a 
$100 annual state tax on all coin- 
operated amusements, including 
electronic card games which are 
mentioned by name in the legislation. 
(Play Meter, June 15, p. 33) 

Operators questioned about the tax 
indicated paying $100 per game was 
a trade-off for relaxed enforcement of 
anti-gambling laws as they applied to 


PLAY METER, October 15, 1983 


State of the Economy — 1983 


a 


‘La 


CLEVELAND COIN 
CHOOSES TO BE BULLISH 
IN 1983 


Calltoday to be on our 
Special Mailing List for 
games, kits, and industry developments 


CLEVELAND COIN 
INTERNATIONAL 


Experts with your investment in the coin machine industry 


Call us for our complete selection of new and used equipment at competitive prices. 


Send for our list of closeout specials in the “Cleveland Coin Journal” Top Ten. 


17000 South Waterloo Rd. 7029 Huntley Rd. 848 - G Nandino Blvd. 
Cleveland, Ohio 44110 Columbus, Ohio 43229 Melbourne Industrial Park 
216/692-0960 614/846-8590 Lexington, Kentucky 40511 


(606) 231-8996 
Outside Ohio toll-free 1-800-321-2778, 1-800-321-2779 
In Ohio tolJ-free 1-800-362-1296 


“We welcome overseas inquiries” 
Telex: 241554 


the video pokers. 

Peeples said he became aware of 
that argument only after the bill was 
already passed. 

“I have talked to a number of legis- 
lators concerning this and am advised 
by them that the idea of legalizing 
draw poker machines never entered 
into anyone's consideration in passing 
the Video Tax Bill,” he noted. “There 


are, as! am sure you are aware, video 
card games offered to the public 
which do not fall within the definition 
of gambling devices. One such 
machine was in existence in one of my 
counties temporarily...It did not accu- 
mulate free replays, was not equipped 
so that it could discharge accumulated 
replays without them having to be 
played off, and..made no permanent 


With the Bases Loaded in Video Markets, 


DESIGNAT 


HI 


iy, 


Your Game Plan Could Use a New Pitch 


The competitive technology in elec- 
tronic video products has begun to 
saturate the market, and you may be feel- 
ing the pinch. If so, we ve got a product 
that can put you on first base with new 
and existing customers, and help you get 
more mileage from your sales calls. It's 
the remarkable SUPERSCAN 
display console from Superscope, a ver- 
satile, self-contained information system 
that s economical and easy to use. 
Whether sold or leased, the 
SUPERSCAN console can effectively 
meet your customers merchandising 
needs and virtually eliminate the expense 
of throwaway signage. 

The name of the game is communica- 
tion, whether it s advertising, promotions, 
point-of-sale merchandising or information 
vital to the business. Anything your 
customer needs to tell his clients can be 
said best with a SUPERSCAN console, 
and its eye-catching graphics can work for 
him 24 hours a day. 

The SUPERSCAN console is the most 
advanced self-contained system on the 
market. It s completely portable and can 
be used anywhere, even on the wall. Our 


easy-to-use built-in keyboard allows it to 
be programmed, corrected or updated on 
the spot. Messages can be stored and in- 
put via magnetic tape, using a portable 
cassette recorder. We also provide fac- 
tory reprogrammable plug-in memory 
modules which can contain permanent 
messages of up to 200 words. 

The SUPERSCAN console can be 
your ticket to a brand new ball game in 
your vending operations. It's backed by a 
two-year limited warranty (the longest in 
the industry), and if anything ever goes 
wrong, we Il repair or replace it. We also 
offer technical assistance and custom 
programming through our toll free 
WATS line. 

In today s crowded market, the 
SUPERSCAN display console can give 
you a winning edge. It offers the most 
features and the greatest flexibility at a 
price far below that of comparable 
systems. Give us a call (toll-free 
1-800-458-7023) and let us show you 
what a hit the SUPERSCAN console can 


make in your business. 


SUPERSCAN :c728% 


MARANTZ PIANO COMPANY, INC. 
Box 460 © Morganton, North Carolina 28655 © (704) 437-7135 . 
SUPERSCAN is a trademark owned by SUPERSCOPE, INC., for its visual display components. MARANTZ is a 


subsidiary of Superscope, Inc., aNYSE company. 
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record directly or indirectly of free 
replays.” 

Peeples characterized the impact of 
the games on his district as substantial. 

“In a county which has approxi- 
mately 28,000 people, over $13,000 
was taken from some 99 machines 
during a raid which lasted approxi- 
mately two hours and covered the 
take from one week’s operations. 
Many of the owners of the 99 machines 
received advance warning ofthe raid 
and had already ‘robbed’ their 
machines by the time we got there.”e — 


MARSHFIELD 
ATTORNEYS 
SHIFT GEARS 


The concerted opinion of attorneys 
defending the industry against the 
slings and arrows of the Marshfield 
ban on video games is to get the now 
famous ordinance before the town’s 
voters during the fall elections. (Play 
Meter, September 1, p. 12) 

The ordinance, being considered 
for review by the U.S. Supreme Court 
after the Massachusetts high court 
ruled it constitutionally sound, became 
law in June 1982 on the strength of a 
show of hands at a town meeting. It 
was attended by just 189 of Marsh- 
field's 10,000 citizens. 

Industry barristers hope the ordi- 
nance will suffer a blow from the 
town's voters that undoubtedly will 
turn out in more impressive numbers 
for annual general elections. If voted 
down, the issue would become moot 
and stay out of the Supreme Court 
where a decision negative to the 
industry position could threaten video 
game locations nationwide. 

“The case involves questions of town 
meetings and exercising police 
powers,’ well protected American 
institutions, noted Herb Beitel, man- 
aging director and legal counsel for 
the National Coin Machine Institute. 

“As much as we believe in the con- 
cept of home rule and the indepen- 
dence of municipalities, we think the 
action by a very small minority in 
Marshfield is wrong,” Beitel continued. 
“It is our contention that when the full 
facts are known, the citizens would vote 
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Youll Pay A Higher Price 


Digital Controls, Inc. will 
prosecute manufacturers, distributors 
and operators involved in the sale of 
illegal imitations of our Little Casino 
video card game. Digital Controls, Inc. 
holds the sole audiovisual and 
program copyrights, manufacturing 
rights and trademark rights for 
Little Casino. 

Other companies have illegally 
copied our technology and are 


5K 


For [legal Imitations Of Digital Controls’ 
Little Casino. 


marketing imitations of Little Casino 
under various names. These imita- 
tions are no bargain. Along with them 
comes the hidden cost of fines and 
jail sentences for violating federal 
copyright laws. 

Digital Controls, Inc. will aggres- 
sively protect our rights through 
civil and criminal prosecution to the 
maximum extent of the law. Illegal 
imitations are subject to confiscation. 


DIGITAL CONTROLS 


Digital Controls, Inc., 5555 Oakbrook Parkway, Suite 200, Norcross, Georgia 30093 
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CONVERSION KITS 
AVAILABLE 
FULLY LICENSED FROM 


$250 


ALL KITS WITH FULL GRAPHICS, 
HARNESS, LICENSE, ETC. 


“AMBUSH"—an exciting space game played 
with 5-way joystick. Player has to get air- 
plane off runway by reaching 300 MPH 
airspeed, then after 5 phases of air battles 
land safely. Horizontal Game, good for 
“Defender,” “Stargate,” etc. Comes with 
header and front panel overlay 


“ESPIAL"—A great fast action shooting 
game. Priced right. And doing well on 
location. 


“BATTLE CRUISER B12’—A lot of action on 
top of the sea and under it. Great graphics. 
Doing better than $150 per week on location. 


ALSO AVAILABLE 
Saturn of Saturn Mr. Do! ¢ Rock ’n Rope 
and Novelty Games 


CALL 
Southern Electronics 
Conversions 
205/285-6855 
205/285-5673 


Send me more details on: 


O Ambush O Espial 
O Battle Cruiser B12 
O Other 


Name 
Company 
Address 


| ae a 
State Zip 
Telephone ( 


Detach and mail today to: 


Southern Electronics 


Conversions 
P.O. Box 968 
Millbrook, Alabama 36054 


down such a ban in a full referendum.” 

Industry lawyers are concerned 
over the potential outcome of a 
Supreme Court hearing ever since 
Marshfield merchants’ attorney Barry 
Rosenthal announced he would 
appeal the Massachusetts ruling. A 
central issue in the merchants’ argu- 
ment is the claim that video games are 
protected under the US. Constitution's 
First Amendment, a contention that 
has been repeatedly denied by 
judges in a variety of courts. 

The law firm of Jenner & Block is 
directing the legal battle for the indus- 
try at the behest of the Amusement 
and Music Operators Association with 
support from merchants’ lawyers 
Lewin & Rosenthal. Attorneys from the 
National Coin Machine Institute and 
the Amusement Game Manufacturers 
Association are also working on the 
case. @ 


NINTENDO, ATARI 
JOIN KIT 
COMPETITION 


Major coin-op manufacturers were 
generally critical of video game con- 
version and enhancement kits when 
they appeared, but now several of the 
manufacturing giants are deciding to 
compete in the kit market. 

The latest major to adopt the con- 
version concept is Nintendo of Amer- 
ica, and Atari is preparing its first 
enhancement kit for the fall Amuse- 
ment and Music Operators Exposition. 

Nintendo began shipping its Mario 
Bros. “Nintendo-Pak” August 12. It 
enables owners of Donkey Kong, 
Donkey Kong Junior, and Popeye 
videos to convert those pieces to Mario 
Bros. 

Nintendo Marketing Vice President 
Ron Judy said the response to the 
Mario Bros. Pak had “exceeded our 
expectations.” Nintendo is adding 
workers to make more ofthis first of the 
Nintendo-Pak series, he added. 

The company said it will also pro- 
duce Nintendo-Pak kits for its future 
coin-op games. 

Nintendo's Judy said the Seattle- 
based firm had considered a conver- 


sion package for several months. 

“We recognized the return on invest- 
ment of video games was on the 
decline over a year ago,” Judy said. 
“We know that, because of the short 
life of a video game, operators’ pur- 
chases have not been profitable 
lately.” 

Atari will wait for the AMOA show in 
October to introduce an enhanced 
version of Pole Position, which will pro- 
bably carry the name Pole Position 
Grand Challenge. Last spring the 
company offered a conversion kit for 
its Gravitar, called Black Widow, but 
emphasized at the time that the kit did 
not indicate a shift in the company 
policy avoiding kit production. Mar- 
keting Vice President Don Osborne 
called Black Widow a “sacrificial 
lamb to help guys who cant make 
money on Gravitar.” (Play Meter, 
May 1, p. 59-61) @ 


VIDEO POKER 
MAKES TROUBLE 
IN PHILLY 


Reputed rackets figure Joseph 
“Joey C’ Colosimo has been convicted 
for extorting money from a Philadel- 
phia operator of gray area games. 

On August 3, Colosimo was sen- 
tenced to a year and a day in federal 
prison by a US. district judge for 
extorting $3,400 from Ralph Ludovici 
of Jimmy’s Amusement Company in 
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TOUGH JOBS REQUIRE 
TOUGH EQUIPMENT 


® Tough 
e Higher Profits 
® Greater Play Appeal 


All our rides carry a full6 month warranty 
on ALL mechanical parts. 


SPECIAL NOTICE: We will be introducing three new kiddie 
rides during the AMOA Show. Be sure you visit our hospitality suite 
at the Sheraton Hotel in New Orleans, October 27-29. 


R. J. Newborough & Co., Inc. 


8994 Seminole Blvd., Suite #1 @ Seminole, Florida 33542 


Tel: 813/392-1293 


PICTURE A CHANGE 


* CONVENIENCE * RELIABILITY * 


* SAVINGS * 


EM201 SPECIAL FEATURES: 


| 19” Raster Scan Monitor 1. MAGIC REVERSE SCANNING: | 
. Invert picture instantly by simply 
UL approved repositioning a connector. 
. FLEXIBLE MOUNTING: 
Horizontal or Vertical mounting— 


ROR RR I kK ka aK ka a ak a a ak ak ak ok ak ake a or without frame. Frame easily remov- 
able, allowing chassis to be mounted 


Call Your Local Distributor to sidewall of cabinet 
° . COMPATIBILITY PLUS+: 

Or Contact Us for Details Both physically and electronically 
FORO IIR a ak ak ak ak ak a ak ak interchangeable and fully compatible 
with Electrohome and Wells-Gardner 

: ; units—at a lower cost to you. 

Eastern Micro Electronics, Inc. 4. ISOLATION TRANSFORMER: 
12D WORLD'S FAIR DRIVE A matching isolation transformer with 
SOMERSET, NJ 08873 AC cord and plug is mounted on the 

201/469-9690 @ Telex: 642284 ESTRNELEX frame. (Optional) 
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IN NEW YORK 
NEW JERSEY, 

CONNECTICUT, 
& LOUISIANA, 


WE CAN SERVICE 
YOUR NEEDS! 


(We're Arcade Spedalists) 


COIN MACHINE 
DISTRIBUTORS, INC. 


@ 425 Fairview Park Dr. 
Elmsford, NY 10523 
(914) 347-3777 


@ 304 Murphy Road 
Hartford, CT 06114 
(203) 276-6626 


@ 11800-14 Industriaplex Blvd. 


Baton Rouge, LA 70810 
(504) 346-8916 


NYC: (212) 536-1265 
LU: (516) 222-4540 
NJ G CT: (600) 431-2112 


VIDEO CABINETS 


e Control Panel Adapts to any 
Game 

e Includes Hardware 

e High Quality 


1805 S. Great S.W. Pkwy. 

Grand Prairie, Texas 75051 
(800) 527-6054 or (214) 641-4286 
Telex 732432 


return for allowing Ludovici to keep 
locations for four video card games. 

No arrests were made and no 
charges were filed against Ludovici or 
his locations. 


Colosimo had approached the 
locations to place his own video poker 
machines when he was referred to 
Ludovici, according to U.S. Attorney 
Howard Klein. Colosimo, said Klein, 
then told Ludovici he worked for 
reputed mob “soldier” Joseph “Joey A” 
Altimari and arranged for weekly 
payments of $300. 

The extortion plot was uncovered by 
FBI agents investigating similar tactics 
by police officials in Center City, the 
downtown region of Philadelphia. In 
that continuing investigation, seven 
police officers have been convicted of 
extorting money from poker machine 
vendors, bar owners, and pimps. 

Klein said there was no evidence of 
gambling on the games involved in 
the recent extortion cases, but that 
there were “strong indications that 
payoffs were being made.” According 
to the state Liquor Control Board, 16 
citations were issued to Philadelphia 
taverns for illegal gambling on credit 
poker games during a recent six- 
month period. e 


MISSOURI WILL 
AUDIT OPS 


The Missouri Department of Reve- 
nue will audit the state’s operators 
because they failed to comply with a 
directive to pay gross receipts taxes on 
collections dating back to January 
1981. 


Sales tax compliance officer Ed 
Malosky said only 50 of an estimated 
250 operators in the state that owe 
back taxes had paid them by the July 
20 deadline. 

Although the rates vary slightly from 
locale to locale, Missouri operators 
were told to pay an average tax of 
4.625 percent for 1981 and 1982 and 
5.625 percent for 1983 on collections 
from coin-operated games in “places 
of amusement,” including free-stand- 
ing arcades and billiard halls, bowling 
centers, campgrounds and lodges, 
theaters, fairgrounds and stadiums, 
swimming pools, skating rinks, tennis 
courts, and similar locations used pri- 
marily for recreation or amusement. 

The demand for payment came 
after Missouri sales tax officials 
reviewed three related state Supreme 
Court rulings establishing which loca- 
tions could be categorized as places 
of amusement. 

The resultant directives to Missouri's 
operators came after meetings be- 
tween the Department of Revenue 
and Missouri operators. Malosky said 
there was “a lot of give and take” 
between the state and operators. 

A spokesman for the Missouri 
Amusement and Music Association 
agreed. “We achieved a far more 
restricted group of locations than the 
state originally wanted to collect taxes 
from,”” a MAMA official said. “Our vic- 
tory was in eliminating restaurants, 
taverns, airports, hotels, and more 
from the tax.” 

MAMA said it advised every known 
operator in the state of the settlement. 
“They are foolish not to comply, 
because they will pay far more in 
interest and penalties,” the MAMA 
spokesman sdid. e 
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the company who brings you“hit kits.’ 


3250 Victor Street * Santa Clara, CA95050 « Telephone: 408— 727-4591 ¢ Toll Free Service: 8300— 538-7548 © TLX: 172 247 
©1983 Universal USA, inc. 
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BEGA’S BATTLE %—— 


Dark Forces Threaten To Destroy The Earth And Mankind. 


BEGA A Powerful Being, Born To Fight To Preserve The Human Race, Defends 
Against These Dark Forces, But Bega Alone Cannot Stand Up Against The Over- 
whelming Odds. Fortunately, BEGA Has Found LUNA Who Has The Ability To 


Transform Individuals Into Super Natural Beings To Unite In The Fight Against The 
Powerful Bad Forces. 


Each Fighter Has His Own Special Power To Add To BEGA’S Fight To Save 
Mankind, Help LUNA AND BEGA Save The Earth And Mankind! 


YOU CAN'T BEAT BEGA’S BATTLE 
FOR BIGGER BUCKS AND 
BETTER BATTLES 


ENGINEERED BY SONY FOR CONSTANT PLAY BEGA’S BATTLE IS A GAME, NOT JUST 

a A VISUAL EXPERIENCE 
BEGA’S BATTLE utilizes the only commercial/ 
industrial laser machine in the video game BEGA’S BATTLE offers a lot of game play. With 
market today. It's designed for heavy play Barrier Shields, Teleporting, and 13 different 
conditions, not just occasional use like some characters to gain points; BEGA’S BATTLE 
consumer technology based machines. offers a game to test player skill not just 
BEGA’S BATTLE gives you reliability for reflex. By combining state-of-the-art, brilliant 
commercial use. laser graphics with time-tested P.C. board 


generated game play characters, BEGA’S 
BATTLE offers not only an exciting visual 
experience, but great game play too. 


BEGA’S BATTLE: THE MINI-MOVIE 
Based on an animated feature length movie, 


BEGA’S BATTLE pulls the player through 
more than 40 different screens. The added 
feature of continuous play inspires 
increased play and higher profits. 


EXCITING CABINET DESIGN 


BEGA’S BATTLE has a new look and a new 
sound. The new cabinet is equipped with 16- 
track stereo sound with multiple speakers, 
offering an extraordinary futuristic audio 
experience. 


DATA EAST USA — A COMPANY TO MEET 
YOUR NEEDS 


Data East USA means quality, experience, 
professionalism, and interchangeability. 
BEGA’s BATTLE combines all the best of 
Data East USA with the reliability of SONY 
technology, with service provided by SONY. 


Data East USA has built its reputation on 
interchangeability, so you can count on 
another new interchangeable laser game in 
January, 1984. Look to Data East USA for all 
your video game needs — for now and in the 
future. 


DATA ES ST USA, INC. 


470 Gianni Street, Santa Clara, CA 95050 U.S.A. 
Telephone: (408) 727-4490 ~ ‘I Free: (800) 538-5129 
Telex: 172163 DATA EAST Sh.:.4 

© 1983, DATA EAST USA, INC. = Av.L RIGHTS RESERVED 


PLAY MEFER 


CAN GIVE YOU 


PLAY MELER the authoritative 


journal to the coin-op entertainment 
business, brings a treasure of vital 
information to you twice each month. 


PLAY MEER guides you through 


the many mazes of today's uncertain 
markets to the golden touch of a pro- 
fitable business. 


PLAY METER 


P.O. Box 24170, New Orleans, La. 70184 
504/837-7987 


McMURDIE 
RETIRES FROM 
BALLY ADVANCE 


After 37 years as a coin-op distribu- 
tor, the last 23 years spent at his current 
position, C. N. “Chat” McMurdie is 
retiring. 

On July 29, McMurdie announced 
he would resign as president of Bally 
Advance in San Francisco at the end 
of 1983. 

Will Laurie, Bally Advance vice pre- 
sident, will assume McMurdie’s duties. 

McMurdie will stay active in the 
industry as a special assignments con- 
sultant to Bally distributors nation- 
wide—' Helping them to achieve a 
better bottom line,” he said describing 
his duties—and as a director of the 
California Coin Machine Association. 
He has been a member of the associ- 
ation since he entered the industry in 
1946. 

McMurdie began his coin-op career 
in Salt Lake City in 1946, but moved to 
San Francisco in 1948 as an executive 
with R. F. Jones Co. In 1961, he joined 
Lou Wolcher at Advance Automatics 
as vice president and general man- 
ager. After Wolcher’s death, McMurdie 
purchased Advance, and in 1973, sold 
it to Bally Distributing. 

McMurdie characterized the indus- 
try as he prepares to leave Bally 
Advance. 

“The function of a distributor is 
changing to that of a broker in place 
of offering a full service organization 
with a large stock of parts. The full 
service distributor furnishes his cus- 
tomers with games, service, parts, 
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UNIQUE 
EXCITING SKILL GAMES 
EXCELLENT PROFITS-FAST RETURNS 
STAYING POWER 
ACCESSORIES-PROMOTION LEAGUES-TOURNAMENTS 


immediate shipment GENT RY. 
Quantity Discounts = AZ DARTES 
Lowest 


Price 
Available 


Distributed By: 


VipeEo Casino SysTEMS 


3228 Lorna Rd 


ham, AL. 3 


(205) . 823-7324 | 
2990909090000000009000000 
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Our small size Mini Vegas machine. 
It’s very big on boosting your profits! 


This space-saving table-top unit is only 16” wide and has 
the lowest price tag on any casino games machine on the 
market today. Yet its full-color graphics are displayed on 
awhopping 13” monitor. Plus optional keyboard that 


allows you to custom program six advertising messages. PROGRAN UP 
TO & CUSTON 

Games Galore’s Mini Vegas contains four of the most AD MESSAGES 

popular casino games, Poker, Black Jack, Red Dog and HERE 


Dice. And its other winning features include play-stimu- 
lating sound effects, competition inspiring top ten score 
board, swivel rotation, simple servicing and a high-security 
cash box system. 


LLL AE AIO ODA LE 


What’s more, there are no antes, credits or free gqames—so 
there’s no risk of legal complications. 


Get the small machine that can make you 
a big winner—by contracting: 


GAMES GALORE 


214/247-GAME (4263) © 1-800/221-GAME (4263) 


Distributors inquiries invited. 
For amusement only. Not intended for sale or use in states or municipalities 
where such games are prohibited by law. 


aT 


financial assistance, and even a little 
advice and counsel when necessary,” 
he said. 

“These brokers will sell to anyone, thus 
increasing the number of jobbers and 
decreasing the ability of authorized 
distributors to achieve profitability.” 

The problem has been compounded, 
McMurdie offered, by “factories that 
labor under the misunderstanding 


WHAC-A-MOLE 


Everyone loves 
Whac-A-Mole! 


Customers love to play 
and you'll love the way 
it pays. Call us and 
let us tell you more. 


y 


Bob’s Space Racers, Inc. 
427 15th Street 

Daytona Beach, Florida 32017 

Telephone: 904-677-0761 


Manufactured in the U.S.A. 
Makers of amusement games since 1970 


e Seminars! 
e Workshops! 


e Distributor’s 
Preview! 


e Industry 
Leaders! 
e Media Corner! 


» e 600 Booth 
Exhibit Hall! 


INDUSTRY 


EVENT! 
Call Tina at (203) 852-0500 
for your complete brochure 


Sponsored by Play Meter Magazine 
Managed by 
Conference Management Corporation 
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that the more distributors they have, 
the more products they will sell.” 
McMurdie said he believes that, 
despite the industry’s current “state of 
convulsion,” the coin-op amusement 
business is healthy and growing. Ulti- 
mately, the industry’s problems will 
straighten themselves out, he said. 
“Operators will make it happen by 
continuing to back off from the stream 
of ‘me too’ games proliferated by the 
factories.” e 


SIMUTRON WON'T 
PRODUCE GAME 


After two years of development and 
several months of disputes, the Simu- 
tron project is dead. 

The Simutron Game System, a multi- 
player, simulated space conflict game 
built on laser disc technology, was 
halted in the final stages of its develop- 
ment when the relationship between 
its owner and its developer collapsed. 
The two southern California com- 
panies, Simutron and Perceptronics, 
are now embroiled in lawsuits, charg- 
ing each other with responsibility for 
the project's demise. 

The system was featured on the 
cover of Play Meter’s April 1 issue, but 
trouble brewed between the firms 
long before that. 

According to Simutron principals, 
Perceptronics had contracted to com- 
plete hardware and software for the 
game by June 30, 1982, a full year 
before the amusement industry even- 
tually received its first laser disc game 
from Cinematronics. 

“But they didn’t have the technology 
they said they did,” said former Simu- 
tron Marketing Vice President Dave 
Jenkins. 

“When a May 1, 1982, demonstration 
of the game was postponed, Simutron 
Officials realized the game was not 
going to be completed on time.” said 
Simutron attorney John Sappington. 

But it wasn't until a year later when 
negotiations to salvage the product 
finally collapsed. Perceptronics, which 
claims any delays in the completion of 
the project were due to changes in its 
scope agreed upon by both parties, 
was the first into court with a $150,000 
Claim filed June 27 in Los Angeles. It 


asks the court to settle contract dis- 
putes between the companies and 
award Perceptronics money owed for 
work done on the project. 

Simutron, which has paid Percep- 
tronics about $315,000, has answered 
that suit with a $48 million claim of its 
own. It charges Perceptronics with 
breach of contract, fraud, and con- 
spiracy. It further claims Perceptronics 
which primarily has been involved in 
developing simulators for govern- 
ment and military uses, violated a 
non-compete agreement by produc- 
ing a multi-player video disc game of 
its Own based on National Football 
League game films. e 


More than 100 people, mainly operators 
and their families, attended a June 23 
open house at the newContinental Divide 
branch office in Kansas City, Missouri 
General Manager Jerry Becker (above) 
formerly with Phillip Moss in Kansas City, 
and Continental Divide President Jerry 
Gordon attended. The Kansas City office 
Is a distribution branch for all lines 
handled by Continental headquarters in 
Denver and is a direct representative for 
NSM phonographs and US. Billiard pool 
tables. 
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in-teg-ri-ty 


Webster’s defines integrity as ‘‘/: an unimpaired condition: SOUNDNESS 2: firm 
adherence to a code of moral or artistic values: INCORRUPTIBILITY 3: the quality or 
state of being complete or undivided. ”’ 


At Merit Industries, Inc., the word integrity represents even more than the dictionary definition. It 
is the core of our daily code of conduct. Merit products are created and manufactured with 
integrity. Our factory backup service is among the best and most responsive in the industry. And the 
distributors selected to represent the Merit line are, without question, the very finest in the business. 


Merit is fully committed to a policy of creating and marketing unique and innovative products, 
based on our own research and technology. 


Merit Industries, Inc. will aggressively defend our integrity against any and all encroachment by 
those who produce, sell or operate illegal imitations of Merit’s PIT BOSS™ countertop video card 
game, or any other product manufactured and sold by Merit Industries, Inc. All Merit products are 
fully protected by Federal copyright laws. Any violation of these rights will be prosecuted to the 
fullest extent of both civil and criminal law. 


manufacturers of the industry’s most popular countertop... 


THE PIT BOSS ™ 
“LIKE NO OTHER” 


merit industrieS Box 213, 630 Woodland Ave., Cheltenham, PA 19012, 1-800-523-2760 
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The world of 
amusement and 
vending machines 
is waiting for you! 


5. International amusement 
and vending trade fair 


Messegelande Frankfurt/M. 


19. - 21.1.1984 


Present your program on 
the occasion of this 
important trade fair of the 
coin machine branch to the 
group targeted for your 
specialities. 

The atmosphere of IMA is 


dominated by customercare 
and new contacts, obser- 
vation of competition and 
market developments. 


Information from Fair Management IMA 


ar) HECKMANN GMBH 


Messen + Ausstellungen 
Kapellenstr. 47 - D-6200 Wiesbaden 
Tel. 06121/524071 - Telex 4186518 


FAVA WILL 
BACK BEVERAGE 
DIRECTOR 


1 <=. BM 


MVOYOYIOVTOAYAYONYES . 
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A Florida beverage director's threat 
to close bars operating credit poker 
machines in violation of state laws has 
led the Florida Amusement and Vend- 
ing Association board to gather to 
articulate opposition to gray area 
games. 

FAVA’s directors issued a pronounce- 
ment to its members not to operate 
gambling games a year ago, and on 
september 15-16, they are expected 
to expand that directive to include all 
“pure gray area games,’ according to 
board member Manley Lawson. 

“We will ask the board to oppose the 
games the state opposes and endorse 
those that are approved,” Lawson 
said. "We have developed a good 
relationship with the alcoholic bever- 
age agency, and we are going to 
have to police ourselves to keep it 
good.” 

Florida liquor regulations don't 
allow the operation of non-skill games 
that give free games or extended 
play. The agency has approved, 
however, such games as American 
Communications Laboratories’ rotat- 
ing card game deeming it a “skill” 
piece, and some video card games 
that do not offer extended play. 

These regulations are more restric- 
tive than laws pertaining to the opera- 
tion of coin-op devices outside of 
liquor licensed establishments. 

“Video card games with chutes and 
hoppers are used extensively in 
arcades throughout Florida,” Lawson 


said. “I would say that virtually every 
arcade in the Tampa/St. Petersburg 
area has at least one.” 

Lawson said he prefers the laws 
become uniform, regardless of the 
type of location. But he admits it would 
be more difficult to keep proprietors 
from redeeming winnings in bars than 
in arcades where the winning tokens 
are commonly used to play the 
games. 

“The problem is that you just can’t 
make any money on any game if it 
doesn't offer something to a player 
who beats it,” Lawson offered. e 


SANDLER 
STEPS DOWN 


Hy Sandler, who, with his brother 
Irving, directed Sandler Vending, one 
of the most influential coin-op distribu- 
torships in Minnesota through the last 
two decades, is retiring. 

After 38 years in the industry, Vice 
President Sandler announced August 
1 he would “sell my interest in our 
family owned business and make 
room for the younger generation.” 

The younger generation is David 
and Warren Sandler, Irving’s sons who 
eventually will assume responsibility 
for the Minneapolis firm their father 
started in 1945. 

Hy Sandler's coin-op careerincludes 
just two firms. (“At least I was steady 
and dependable,” he quipped.) He 
joined Sandler Vending after 20 years 
with crosstown distributor Lieberman 
Music Co. 

Sandler won't completely leave the 
industry. He is a founder of and still 
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FORGET EVERYTHING YOU EVER HEARD ABOUT KIDDIE RIDES UNTIL NOW 


AUTOROVO IS NOW AVAILABLE FOR 
U.S. CUSTOMERS 


successful in Europe for 15 years 
now also built in Canada 


hydraulic rides, animals, trains, 
cars etc. all equipped with solid 
state board with proven reliability 
during the years 

save, buy direct from factory in 


cdn. dollars. You don’t pay Canadian 
taxes 


CONTACT US NOW 

for free documentation and find 
out why operators with experience 
appreciate our products 


THUNDERBOLT 


autorovo canada Itd. 


MANUFACTURERS AND OPERATORS OF COIN- 
OPERATED KIDDIE RIDES 


P.O. Box 668, Orillia, Ont. Canada L3V 6K5 (705) 325-4286 Benny Vos, President 


ATTENTION SOUTHERN OPERATORS] a4 sw 


Wells Gardner 19” 
| | . 7 ‘THE BEST 
We are the South's Leading Conversion Manufacturer 
We will take any Old Game and Covert It for You 
(including the toughies like Donkey Kong, Defender, Asteroids Deluxe, and Astro Blaster) 


We Paint the Machine Professionally cling re ath 


We Rewire the Machine Professionally Isolation Transformer, 
We use only the Best Quality Components and Graphics Harness, Front Panel, 


Adaptable to any Game 
(Factory Quality) SPECIAL <000 


YOUR OLD GAME WILL LOOK AND PLAY LIKE A NEW FACTORY MODEL 


Many of Our Conversions are doing $170 or better weekly iene ak 
YOU CAN’T GO WRONG Monitor Glass — $25 


We will convert using the kit you supply or meee Uae 
We can offer you new exciting “licensed” game kits from stock 


Cabi é@ 
48 HOUR RETURN OF MACHINE—GUARANTEED ilies | 9 
SOUTHERN ELECTRONICS CONVERSIONS t—aaaa — 


Main Street @ Millbrook (off 85), AL 36054 IN AN 8 STATE AREA 


205/285-6855 e 05 / 285-5673 NOMINAL PICK UP CHARGE 
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active in the Music Operators of Min- 
nesota, and is serving a three-year 
term on the Amusement and Music 
Operators Association board of direc- 
tors. He said he will stay involved in 
association activities. 

“One of the most important things 
that has happened in my years in the 
business is the way industry people 
have gathered around their associa- 
tions,” Sandler told Play Meter. “I 
would like to continue to play a part in 
that.” 

Sandler Vending distributes coin- 
operated amusement games to oper- 
ators in Minnesota, North and South 
Dakota, Iowa, and western Wisconsin. 


AVA BUYS 
MORRIS NOVELTY 


Morris Novelty, an operating and 
distributing company in St. Louis for 62 
years, is closing its doors. 

President Marion Mitchell told Play 
Meter she is in the final steps of 
completing an agreement to sell her 
distribution division to crosstown com- 


; 
. apnea 
® ee : 

BRN site RE nS . , 


petitor Audio Visual Amusements 
(AVA). She divested her operating 
interests in April. 

Morris Novelty was founded by Mrs. 
Mitchell's parents in 1921, and is one of 
the oldest Gottlieb (now Mylstar) dis- 
tributors in the nation, serving Gottlieb 
product to St. Louis operators for more 
than 30 years. 

Under the terms of the agreement, 
Mitchell will join the Audio Visual staff 
as vice president and bring to AVA the 
Mylstar and Taito lines (those manu- 
facturers are expected to approve the 
move). 

Mitchell said her business had been 
hurt by too much competition and by 
state and local taxation. She noted 
there were “too many distributors in St. 
Louis,’ and that a recent interpretation 
of a sales tax issue in Missouri had 
forced her to make back payments for 
30 months on the gross receipts of 
many of her machines (See related 
story, this issue), 

Mitchell's decision to sell was made 
in conjunction with her partner and 
brother James Morris, a commercial 
pilot for Ozark Airlines who was not 
active in the operation of Morris 
Novelty. e 


Employees of Bally Manufacturing’s German subsidiary, Bally Wulff. keep pinball 
“marathon” contestants alert. The marathon was conducted to combat an 
ant-games campaign being conducted by a German psychologist. The event's 
sponsors said marathon reports were published in more than 100 German 
newspapers. Though most of the players quit after 80 hours, 
one determined player lasted 101 hours. 
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CALENDAR 


September 26-30 
7th Annual Bally/Midway 5-Day 
School, Howard Johnson's O'Hare 
International, 10249 Irving Park 
Road, Schiller Park, IL 


October 7—8 
Amusement and Music Operators of 
Virginia “Silver Jubilee” Trade Show, 
John Marshall Hotel, Richmond 


October 13—16 
42th ENADA (National Exhibition of 
Automatic Amusement Machines) 
Congress Building, EUR, Rome 


October 13—16 
National Convention-Exhibit of 
Vending and Foodservice Manage- 
ment, McCormick Place, Chicago 


October 14 
OMAA Annual Dinner/Drawing, 
Tangier Restaurant, Akron, Ohio. 
Contact Cathy Webster, 614/221- 
8600 


October 20-22 

Spanish Amusement Trade Exhibi- 
tion, Congress and Exhibition Palace, 
Sun Coast (Toremolinas, Malaga- 
Espana). Sponsored by the Spanish 
Association of Manufacturers and 
Marketing of Amusement and 
Gambling Machines. 


October 27—30 
AMOA Exposition 1983, The River- 
gate, New Orleans, LA, Hilton Hotel, 
headquarters 


November 186—20 
1983 IAAPA Trade Show (lnter- 
national Association of Amusement 
Parks and Attractions), The River- 
gate, New Orleans, LA 


November 23—25 
INCOMAT ‘83 (International Coin- 
Operated-Machines-Exhibition and 
Congress) Vienna Congress-Center, 
Oberlaa, Vienna 


1964 


January 19-21 
IMA 84 International Amusement 
and Vending Trade Fair, Hall 1, 
Frankfurt exhibition grounds, 
Germany 


February 17—19 
Amusement Showcase Inter- 
national, trade show and con- 
ference sponsored by the AGMA, 
Chicago’s Expo Center. 


March 9— 11 
Fifth Annual Amusement Operators 
Expo, O'Hare Expo Center, Chicago. 
Industry trade show and seminars 
sponsored by Play Meter magazine 
and Conference Management. 
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EXCEPT Q-BITS. 


BECAUSE NOTHING FITS 


us 


Q-BITS® ... the remarkable new keyed ie 
token system from Roger Williams Mint. e 
It stops slugs, coins and unauthorized 
tokens. In fact, nothing will pass through 
it except a specially keyed Q-BIT token. 
There are a wide variety of key combina- 
tions available, and every buyer gets 
exclusive rights to one of them (within a 
150-mile radius). 

Conversion to Q-BITS is simple and 
inexpensive, whether you now use con- 
ventional tokens or not. Stock Q-BITS can 
be shipped immediately. Even personal- 
ized custom Q-BITS are available 
quickly. For prices and information, call 
toll free: (800) 225-2734. In Massachu- 
setts, call (617) 226-3310. Or write. 


Roger Williams Mint" 


Northwest Industrial Park, 
79 Walton Street, Attleboro, MA 02703 


Edgar C. Blankenbeckler has been 
Involved in all three industry levels— 
manufacturing, distributing, and oper- 
ating. He has experience in technical and 
engineering, sales and marketing, and 
administration. Twenty years ofhis career 
was spent with the Seeburg Corporation. 
‘Its a great business,” Blankenbeckler 
says, and hess looking for a sales/market- 
Ing position that will enable him to 
continue working in the coin-op Industry. 


Jim Phillips, Williams’ new regional sales 
manager, will be based in Denver. His 
responsibilities will include working with 
distributors in the western half of the 
United States. Phillips has more than 21 
years experience in sales and marketing 
of coin-operated equipment and has 
worked in both distributing and manu- 
facturing. 


Robert P. Freeman has been named 
executive vice president and chief oper- 
ating officer of Rowe International a New 
Jersey-based manufacturer and distribu- 
tor. Freeman moves from the Coffee-Mat 
Division of Trafalgar Industries where he 
was president and chief executive officer. 
Trafalgar recently purchased 28 percent 
of the stock of Rowe's parent Triangle 
Industries. 


AUCTION 


Nicky Deli Ice Cream Parlor, 
Golf and Games 
Chattanooga, Tennessee 


36 hole miniature golf course, complete deli- 
catessen, game room, and ice cream parlor. 
All equipment will be sold at absolute auction, 
no minimum, no reserve. Real estate subject 
to confirmation. Located at the intersection of 
I-75 and US Hwy 41. 500 feet from expressway. 
Call for information: 


COLONIAL AUCTIONS, INC. 
in Georgia 404/434-6199 
out of state (toll free) 1/800/241-2237 
in Tennessee 615/899-2233 Larry Wilson 


Colonial Auctions, Inc. 
291 Pat Mell Road., Suite 105 
Marietta, Georgia 30060 
Auctioneer - Col. H. C. Thomas TAL#1235 


Sponsored by Play Meter Magazine 
Managed by Conference Management Corporation 


INDUSTRY EVENT 


FOR: amusement Suppliers 
Distributors Manufacturers 


Be a part of the largest Exhibit Hall in the 
industry. Well over 500 booths. AOE ’84 is sure 
to be the best show ever — attracting thou- 
sands of large volume buyers, qualified deci- 
sion-makers. Meet these potential customers 
face-to-face as you “show off” your products 
and services. 


Don't miss this opportunity to be a part of the 
most successful industry Event... Call Lisa 
Ryan TODAY to reserve your exhibit space. 


(203) 852-0500 
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, and vending machines have 
classified in the retail store classi- 
on which currently pays a pre- 
f $1.59 per $100 of payroll. The 
vania Compensation Rating 
has decided to create a new 
ation—vending machines and 
ent machines, which currently 
premium of $3.85 per $100 of 


is in contact with other associ- 


held. Sierra Bor ae 


games that were raffled off. 


NEW JERSEY: Several cities in New 
Jersey have had ordinances either 
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.Musement and Music Machine 
‘lation’s lobbying effort stopped 
‘tension of the 6 percent sales tax. 


the operation of arcade games. It 
ees out that a other tax 


) r was opie by the legislature. 
| , Compensation Classifi-. 
ion—Operators of amusement, 


in one State or city mm 
the eyper iene of other operat 


First Vice President. Harvey 1 i 


set UPDATE 


BY VALERIE COGNEVICH 


tive tre of AMOA New Jersey, | 
said, “Things have been fairly quiet — 
during the summer, but I expect all 


Simuniitt Au otdiiaee that. (pro- 
posed a $500 per machine license fee 
along with an ordinance requiring a 3- 
foot perimeter for each game was 
called “excessive”. and ‘ ‘unreasonable” 


by Judge Milton Feller. The 3- foot 
perimeter ordinance was dropped, and 


the $500 fee was reduced to $200. OAs 


Game owners challenged the $200 fee 

as excessive but lost their case. 
Netcong—In order to be equitable 

to residents and Family Arcade 


Netcong Inc., the city council adopted _ 


a new. amendment to its ordinance 


sons. nugdee 18 are not spe rniaed tb ne 2 
2 corporation counsel, told the city this 
opens it up to lawsuits. Fodice said, 
“Our conduct in issuing these permits 
amounts to an interpretation of the 
ordinance upon whieh persons have 
relied. . 


any amusement machine between 9 
p.m. and 11 a.m. Sunday through 
iy as unless pean es by an 


ue a. m. to 1] p.m. | 
Union City—A suit filkd by New 
Jersey Amusement gh Associ- 


month. Under the ordinance, a $200 
license fee is proposed for the first 
three machines and $400 for each 
machine more than three: The suit was 


filed in. February 1982, but no court 
action took place until November 
when the association and. Betti sought 
to have the ordinance r 


Judge Coburn. The judg 
the ordinance stood rep: the 
formal trial. 


and Economic Developer told the 
Division of Alcoholic Beverage Con- 


trol (which has jurisdiction over video 


games) not to issue licenses except in 
areas of the city zoned for recreational 


“South Orange—An ordinance was 


ades ‘(stablis am 
re video games) may. “operate. 


by midnight. An arcalle with ‘o or 
more games must have a i 3 ed 
security guard at all times. oe 
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COINMAN INTERVIEW 


By Valerie Cognevich 


Bob Hasson, of Coin Machine Sales & Service 

Company in Portland, Oregon, is an operator and a 
distributor. He entered the industry 23 years ago as a 
technician working on vending equipment, and later 
evolved into the amusement end of the company, repairing 
machines. He then became a supervisor, assistant 
manager, and finally manager. About a year ago, he was 
appointed director of Coin Machine Sales & Service 
~ Company. 
: Because of many local problems, Hassonis very active 
in his local association, Skill Game Operators of Oregon, 
which evolved from the state association. He sincerely 
_ believes that state associations are extremely important for 
operators. 

Hasson lives with his wife and three children ina small 
town just outside of Portland. His oldest daughter, 16, 
takes a keen interest in the business, often attending town 


The coin-op industry is facing and trying to cope 


with some very controversial issues. Play Meter council meetings with her dad. When Hasson did work 
posed questions about these issues and other on the missing children program, VOCAL (Video 
industry topics to Bob Hasson. He shared Operators Children’s Alert Line), his daughter went with 
some perceptive opinions that are of vital him when he met with one of the commissioners to answer 
interest to all operators. questions concerning teenagers and why they run away. 


(VOCAL is a program that will support the work of state 

agencies for missing, runaway, and abused children 

B OB HAS S ON through the circulation of children’s pictures and hotline 
phone numbers. See Play Meter, September 15, p. 11.) 

Playing the games is the other two children’s only 

interest in the business. As they sharpen these business 


skills, they are becoming experts, Hasson assured Play 
Meter. 


Is Oregon a tough place for the coin-op amusement indus- 
try? 

Oregon is one of the toughest places to be in this 
business. There is several reasons. The coin-op amusement 
industry is made of up multi small operators in this area 
making it very competitive. Another situation we have is 
gray area games. If you have a normal amusement route 
and a competitor places gray area games in a location 
where you have amusement games, it will kill the play on 
your standard games. 


Is there a lot of legislation being passed in Oregon? 

They have tried to tax us about every way you can 
imagine, and probably some ways you can’t imagine. We 
have a bottle bill (You have to pay a deposit on bottles, and 
cans and pull tabs are not allowed.), and the UL approval 
bill came out of this state. The legislators have made many 
rigid rules and regulations on running businesses in this 
state. 

They don’t understand many of the problems of the 
coin-op amusement industry. Most of the time I spend 
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with legislators is in trying to make them understand what 
it takes to make a dollar—explaining that all the money 
going into the games is not profit—how much the games 
cost, and how short their life is. 


Did you once comment that you are a full-time politician? 

It sure seems that way. Seven years ago I didn’t even 
know who the governor of the state was and I didn’t care. 
Now I know the governor and every commissioner in the 
tri-county area, where we operate, by their first names and 
they recognize me. I know many state representatives and 
senators. 


How important do you think it is for operators to know 
their government officials? 

Next to worrying about their bottom line profit and 
business, knowing your government officials is probably 
the second most important thing. Operators should know 
who is running for office in their district and help in 
campaigns. It doesn’t buy anything but time. But that time 
can make all the difference. If you have to go before him 
and he has never seen your face and knows nothing about 
you, your chances are very limited. If you have worked on 
his campaign or donated money, he then will listen to you, 
if even for a short time. And it is just as important to 
donate time as it is to donate money. We in this industry 
are in a perfect position to pass out campaign literature in 
every business we operate. 


If you don’t know or talk to your officials, can’t you plead 
your case in the courtroom? 

You are usually limited in time, and the city council 
doesn’t have time to listen to a long story. There is no way 
you can tell your industry’s problem in a short length of 
time. But if you know your officials and have had the 
chance to speak with them before the case is heard, they 
already know the history. 


What is your involvement with legislation in Oregon? 

We were always on the defense. Not until just lately 
have we started to do things in an offensive manner. Inthe 
past we would just wait until officials came and said they 
were going to tax us. Then we would get a group together 
and get ourselves organized with presentations. We had to 
work at it so much that we became very proficient. We 
started out just fighting defensively—yust trying to get the 
best compromise out of the situation. We felt like we would 
give them a little and we could live with it. But now we 
don’t go for the compromise but go to kill bills. And in the 
last two years, we have been successful in killing every bill 
that has come up. 
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@ Putting gray area games in arcades is as bad 


as selling cigarettes from a snack machine.® 


Do you have a standard procedure for action when a billis 
proposed? 

If we have a problem, we try to get every operator in 
that jurisdiction together. We write down the important 
issues, and prepare presentations and decide who will give 
the presentation. We either have a lead-in person or a tail- 
end person. As a tail-end person at the meeting, as the 
points are made I will check them off, and if I feel that 
someone has not made something very clear or if there isa 
misunderstanding, I will try to make it clear. And we 
always pass out copies of points that were made to all the 
members of the city council. 


What are some important points in dealing with city 
officials ? 

Where there was no one to come into a certain 
jurisdiction and give direction and advise, cases almost 
always turned out bad. These people worked very hard but 
were working from an empty basket. They didn’t know 
what they should not have said. Most of the time it’s not 
what you say, but how you Say it and what you shouldn't 
say. We ask for delays. Another thing we have done is ask 
one of the commissioners to be a committee head and 
appoint people from the amusement and restaurant 
industries, etc., to be on the committee. Then instead of 
five of them against one of us, it becomes five of us against 
one of them. This is also a great delaying tactic. 


What is an example of what you should not say at a city 
council meeting? 

You should never talk about gross dollars your route 
does or gross dollars on the machine. You should talk 
about your share of the money in a machine as compared 
to a year ago. For instance, a man was quoted in a 
newspaper article where he said, “In 1981 I did $300,000 on 
my route, this year I only did $180,000.” He was pleading 
for help from the city council. The city council people don’t 
make that much and he did not get much sympathy. But 
instead if he had said, “The average on my video games a 
year ago was $70 and now it’s $45,” the city council could 
relate to that. That is how it should have come out. Our 
dollars are too big, and we don’t have time to explain 
where all those dollars are going. 


How important do you think it is for operators to join a 
state association? 

Only if they want to survive. It should be mandatory. 
The operator who does not belong to an association makes 
a lot of unnecessary mistakes. 


What would you say to an operator who said he didn’t join 
(continued) 
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the association because it wasn’t doing anything for him? 
I'd say form another association that will do 
something for you, or get yourself and some other 
Operators into your association so you can get some people 
motivated and give proper direction. Either join and 
change or form another one. Our second association, Skill 
Game Operators, was not formed for that reason. We have 
such a remote population in 75 percent of the state, and 25 
percent of the population is jammed into one area. The 
Oregon Amusement Operators Association was dealing 
with the entire state. So in the area with the 25 percent 
population we felt we needed another association. 


How did VOCAL evolve? 

There were plans for proposing a tax on video games. 
The money from the proposed tax was earmarked for 
crime prevention and juvenile services. I had a meeting 
with Multnomah County Commissioner Caroline Miller 
about what public service the video games industry could 
perform in place of paying a proposed county tax. 

If the tax had never been proposed, this might not 
have happened. The program will not cost as much as the 
tax would have raised, but I feel the program will catch on. 

We call this a white hat program, and we have had a 
tremendous response from the community. 


As an operator, what do you feel has been the biggest 
problem in the industry in the last year? 
Saturation is the industry’s biggest problem. 


Are you optimistic about the future of the industry? 
Absolutely. I’m very optimistic about the future, but I 
think it will be a very slow recovery. The recovery is 
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already forthcoming. The survivors are already making the 
right kind of moves in their businesses that they have to 
make to be the survivors. Those who won't be the survivors 
are still operating the same way they were a year ago, 
waiting for something magic to happen. 


How are operators surviving? 

They are sizing down their businesses. They are 
pulling excess equipment out of marginal accounts, or 
pulling accounts that are not practical any longer. They are 
trying to trade in or convert equipment to put into the good 
locations and working those locations harder. Operators 
are getting back to the basics. We are in the moving 
business—and we are moving our equipment more. Street 
Operators are becoming much more competitive with the 
stand-alone arcade because we have many more locations 
in which to rotate our equipment. Much of the excess 
Saturation is in the form of video parlors. In our area those 
parlors are becoming much less successful because they 
just can’t replace equipment like before. Many are not ina 
position to convert games. 

Operators need to analyze their ledger cards and move 
their equipment more. If they are moving games by the seat 
of their pants, they are probably making lots of mistakes. 
They should concentrate on moving equipment first, and 
buying second. 

It could be summed up as quality instead of quantity. 

Also, games like Asteroids and Battlezone and that 
group of games are no longer competitive or part of the 
saturation threat. Even though numbers of those games 
are there, the earning power does not draw away from 
games going onto the market. 

It is important that operators recognize that every 
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machine is not for every location. A lot of people have 
identified a bad machine but because they don’t have the 
type of location that machine should go in, it is a bad 
machine for them. One thing they should consider, 
whether they like the game or not, is the demographic type 
of location it is going to go in and make sure they have 
enough locations on their route so they can rotate that 
particular type of equipment. 

Plus I don’t think that any operator should get more 
than 10 percent of any one game. Though it may be good 
at the time, when he has to move the piece, he should have 
enough accounts to move it to. An operator should watch 
very closely the percentage of any run of a game he gets. If 
you have 20 locations, don’t buy one certain game for each 
location. Since you can’t rotate the games, you only have 
one alternative, and that’s to get rid of them. But the 
problem is that when one operator does that, chances are 
the other operators got over enthusiastic too. Better to take 
a little less and cover your route not quite fully and have a 


place to move the games. In the long run you will be better 
off. 


But didn’t operators, more or less, earn their money back 
on games like Asteroids? 

No, I do not totally agree with that. There is a 
misconception about the games business. Let’s say you buy 
a game and it has good earning power the first year, and 
you pay for the game over a three-year period. During the 
first year when the game is doing good, you may be ina 50 
percent tax bracket and half the profit goes to Uncle Sam. 
Now the problem, once you have taken that 50 percent you 
thought you got to keep, is how do you make your 
payments the last year? The games industry was ona false 
type situation on the earning it thought it had because it 
had to pay for games that could no longer pay for 
themselves. It was magnified with the saturation of games, 
but it has always happened in the industry. 


Have you had any problem with locations buying their 
own equipment? 

It is not a problem here. We have very little private 
ownership of games. I believe the reason is because there is 
so much competition—the operators are very aggressive in 
doing a good job for the accounts—that most locations 
don’t see the need to buy their own games. I never knew 
that locations buying their own equipment was a problem 
anywhere. 


Do you use location contracts? 

Yes. | ama strong believer in location agreements. We 
don’t use the word “contracts” because that is a negative 
word. In our area we are very strong in location 
agreements so that may be one reason why locations do not 
buy their own equipment. I also feel that the survivors are 
believers in location agreements. It cements the 
relationship between you and your client if you have a 
written agreement. 


What type of impact has conversions made on the 
industry ? 

Do you have an hour? I am very high on convertible 
games. | also think the PC board conversions have been a 
godsend. I have been asking operators who come into our 
distributing company, who we are trying to introduce into 
the convertible systems, “What if three years ago you had 
made a decision that you would buy and have on your 
route 30 percent convertible games?” A smile will come 
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over the guy’s face and he says, “I would be in so much 
better shape.” I’ve asked it hundreds of times and hundreds 
of times I’ve gotten the same answer. 

Because you are buying two separate items when you 
buy a convertible game—hardware (cabinet, monitor, coin 
door) and the software (tapes or PC boards)—the only 
part of the game that goes obsolete is the software which 
can be replaced for less than 20 percent of the total cost of 
replacing the game. I don’t believe an operator should buy 
all convertible games but possibly for one-third of his 
route. I feel that a convertible game only has to bring an 
operator 50 percent of what a dedicated game needs to 
bring in because the operator can operate a convertible 
game for seven to 10 years. 

Another advantage is in those states where you pay a 
sales tax, you only pay the sales tax on the initial cabinet. 
Where you have a personal property tax, after you run the 
game three years, the personal tax stays at its lowest 
amount. 

Also maintenance will be much less because hardware 
is the same. 

And an operator will save many hours because he will 
not have to spend time selling games. If you make a 
mistake buying a convertible game, the only mistake is the 
software which is easy to remedy. 

In our distributing company, we give a 30-day 
exchange on any multi-conversion system we sell, but we 
can’t give it on a dedicated game. 


What were your feelings when the convertible game 
concept was introduced? 

My first concern as an operator was that if I changed 
the tapes on location, the location would buy the games 
themselves and I’d be out of business. Then as a 
distributor, my first fears were as I sold the unit to 
operators the locations would still end up buying them. 
Once a location owns equipment, it never upgrades it. It 
never spends any money on it, so it was a lost sale. 

The more I got and the more I operate, the less I see 
that this was a problem. I see now that convertible games 
are probably the most profitable part of our route. Now 
I'm getting all that hardware paid for, and I just have to 
feed it software. 

My locations are satisfied. They don’t seem the least 
interested in buying their own games. 


Do you think good convertible games have been 
introduced? 

Data East has had two games in the top 10 competing 
with dedicated games. Convertible Video Systems’ 
Hunchback is a fine little game. Two things you can’t dois 
talk about gross dollars because you can’t take them home. 
And the other is you can’t bank percentages. But you can 
bank return on investment. And taking into consideration 
the investment and the return on investment on convertible 
games, the numbers come out very good. 


What do you operate besides videos? 

We operate jukeboxes and pool tables. There area lot 
of straight video game operators in this state, and when 
they come into the distributing company, we work on them 
to diversify. You don’t want to have all your eggs in one 
basket. You don’t want to have yourself ina position where 
you can be legislated out of business. Jukeboxes area good 
sound business investment. The pool table business is 
excellent. Many operators have allowed their pool tables 
to slip into the hands of the customers. 
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Why have operators lost much of their pool business to 
locations? 

We operators were not very smart. What we did was 
put a pool table on location and leave it for years and years. 
We gave the locations the impression that pool tables were 
very easy to maintain. We would just give them some pool 
sticks and re-cover the table occasionally. Then we hired 
private contractors to cover pool tables. Then we let the 
locations know how easy it was to maintain cue sticks 
because we would allow them to use the pop on tips and 
take care of their own tips. We showed them how easy it 
was to be in that business. 

Some operators didn’t do that. They went into a 
location and took the slates and rails and made a big deal. 
They changed the table every couple years, and they still 
have a very successful pool business. 

We now have to go and get our business back. 


What plan did your company use in trying to get back this 
pool business? 

Our pool business slipped away from us, and we 
realized we would have to do something to be either in the 
business or out. So we wanted to use a really different table 
such as the Tournament 8 table by U.S Billiards. We used 
that as a promotional gimmick to turn our customers 
around. Then we tried the Irving Kaye Lion’s Head and 
had such extreme success with this table. We have 
convinced many places to let us put this table in with higher 
pricing. In the last two years we have doubled our pool 
business with the Lion’s Head pool table. 

With some of the operators, I had to give them a pool 
table to use on a trial basis. They, in turn, would put it in 
their location on a trial basis. Out of the operators we sell 


to and our own operating business, only one pool table has 
come out of a location. 


Are you successfully operating phonographs? 

Yes, and one thing that is very positive for many 
locations is the dollar bill unit. A selling point to the 
locations is that it will free the bar maid from giving 
change. The overplay for the operator is much greater than 
putting a quarter in at a time. A dollar bill acceptor on 
overplay alone on dollar bills or $5 bills is dramatic. The 
play on the average jukebox equipped with one of the bill 
acceptor units has gone up 35 percent on ones we have 
tested. 

We have put these bill acceptors insome locations ona 
test basis, and everyone we put out, the location owner did 
not want it removed and has paid the additional money we 
asked for. 


What about pinball machines? 

First of all remember how strict this state is and the 
fact that we operate gray area games. We can’t call them 
pinball because they consider a pinball one of the old type 
of bingo games and they are illegal. So we are talking about 
flipper games. 

We do operate them and we will continue to do so. | 
do not see any indication where flippers are making any 
dramatic comeback, but flipper games in a very 
competitive market can be a very profitable item. 


Since you are very positive about conversions for videos, 
what do you think about the conversion concept for 


flippers? 
I think it is very positive. A flipper takes up twice as 
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much room on the truck, it is twice as hard to move, and 
twice as likely to break down after rattling around on the 
truck. So if you can just change the playfield and 
backglass, it would be very positive. 


Do you think laser disc games will bring the industry out of 
its slump? 

No, I don’t. I think they will help somewhat, but they 
are so expensive that I can’t see operators putting great 
numbers of them on their routes. It can’t bea total solution 
to the problem. We are entering the laser market with great 
caution. 

Another thing is that I don’t think laser disc is for 
every kind of game. A maze game probably would not 
make the best laser game. A laser game looks more like a 
story. 

At a distributor meeting at Data East, there were four 
conventional games and its new laser game. The four 
conventional games just would not have made good laser 
games. 


Do you feel the cost of the laser games will be prohibitive 
for many operators? 

Yes I do. If a laser game sells for $4,500, for an 
operator to break even, that game has to take in $9,000, 
plus labor and everything else he has to do. I know the 
collections are fantastic right now. But once they start 
getting more laser games out, they just will not have those 
kind of collections. 

In a rough calculation I did, I figured a laser game 
would have to take in $200 a week for 52 weeks to get to the 
point of breaking even. 


The laser disc games are on 50-cent play. Do you think this 
will help collections? 

One thing I have a great fear about is some operator 
who does not know what he is doing, or maybe one that 
does know what he’s doing, will take a laser game and set it 
on 25-cent play. And the minute he does that, it will be 
disaster for that market. The laser games are good games 
with good earning potential, but only until someone goes 
eight or 10 for a dollar or quarter play. Big investments 
could go down the drain. 


The possibility of 50-cent play has been hashed over 
before. Did you ever have any experience in trying to put 
games on 50-cent play? 

We went crazy one time and bought quite a few tank 
games. Those games were one of the first that required a 
quarter each for two people to play. Our collections were 
good and we were very happy. Then one day someone put 
their games on a quarter for two players, and within the 
next few weeks, almost every route changed over to 25 
cents for two plays and the take got cut in half. The life of 
the game was shortened also. 


What is your opinion on change machines? 

Operators many times think they are too expensive. 
But you don’t have to have a $2,700 change machine. 
Many times, older change machines can be purchased very 
reasonably. 

Rowe has a very inexpensive $1 unit that can be 
installed on many types of machines, and it can give 
anywhere from one unit of credit up for a $1. I intend to 
start trying them on several pieces of equipment I have. 

It is extremely important for operators to have change 
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machines in their locations. We have given some of our 
operator customers change machines on a 30-day trial 
basis and have yet to get one back. 

If you don’t have a changer, you are giving the 
customer a reason to go somewhere else. Games are mainly 
an impulse item. Why give a potential customer any reason 
to walk away from the game? Also, once he has changed his 
dollar for four quarters, chances are he1l put all four 
quarters into the machine. 


What, in your opinion, is a proper location split? 

During the peak, many operators were going out and 
giving the location 60 percent and keeping 40 percent. 
Now many have gone to a 50/50 split or even a 60/40 in 
their favor. The more successful operators in our 
marketplace have chosen to use the “First Money” system. 
They take out the first X-amount of money and split the 
rest in either of two ways. Either they give the location X- 
amount equal to the first money the operator has taken 
and the balance split on a percentage basis. Or, after the 
operator has taken his first money, the balance is split ona 
percentage basis. 


Isn’t that the same as a guarantee? 

No a guarantee is really different. If you have a $50 
guarantee and there is only $49 in the game, the location 
has to take a dollar out of the till. It’s not quite as easy to 
sell. We define our games in three categories—A, B, and 
C—and the first money is defined in each case. 


Since you are in the operating and distributing ends of the 
industry, have you found any conflict of interest? 

We haven’t found that, but some operators have a 
hard time with distributors who are operators. But in this 
state, there are three major distributors and all three are 
also operators so the alternative is to buy out of state. We 
are fairly new in the distributing business and have priced 
our equipment to, hopefully, prevent some buying out of 
state. I think we have a great share of the market that was 
previously bought out of state. 


You seem to feel that it is very important for operators to 
get together and exchange views. 

In the past operators only looked upon other 
Operators as competition and definitely not someone to sit 
down and chat with. I feel that distributors caused part of 
the problem. The distributor never liked operators to talk 
to each other about how much one paid for a game or 
anything like that. But what happened is that out of 
necessity, like a legislative problem, operators had to get 
together. In doing this they got much better informed. The 
distributor network never kept operators informed. Six or 
seven years ago, operators were not friends. In our state I 
don’t know of any operators who do not get along. 


Do you think the new people who came into the industry at 
its peak caused problems among operators? 

There is no doubt that they caused problems, but on 
the other hand, some of those new people are the strong 
operators today. Some will be the survivors. In some cases 
they are stronger than the old-time operators because they 
came in with new ideas, worked the accounts, did things in 
a different manner, and had a better customer relationship. 

There were a few horror stories where a husband and 
wife bought games from some fly-by-night outfit. They 
had games in places that just didn’t produce enough 
revenue. So we helped some out of the business if possible. 
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How do you feel about manufacturers in the arcade 
operation business? 

The operators I have talked to think this is a terrible 
situation. At the AOE “Early Bird Session,” Bally took a 
lot of heat, and now Atari has chosen to buy a chain of 
arcades. I think it will take some additional heat. There are 
people who come into our distributing company who will 
pass over a Bally game because Bally has chosen to place 
games in its own arcades before others can get them. Ata 
distributor’s meeting I attended recently, many were very 
upset at Cinematronics because it had sold out its 
production line to Bally who placed the games into its own 
arcades and presumably into its own distributorships. It 
has caused a real upheaval. 


Do you think manufacturers should make a choice to be 
manufacturers OR arcade operators? Or is there any 
compromise? 

Well, to be in the manufacturing business, I think it is 
necessary for them to have some locations to test 
equipment. But to own chains all across the country is 
more than they would need for testing purposes. What they 
have done is go too far. 


Do you believe home video games have hurt the coin-op 
industry? 

I’ve heard some people say that it hasn’t hurt and 
maybe has helped, but I don’t believe that. I can’t believe it 
has done us any good. I have actually heard parents telling 
their children, “No, that’s why I bought you the game at 
home,” when the kids ask for the dollar to play games. If 
they get to play, they don’t get the second trip back. There 
is just no doubt that home videos have hurt and will 
continue to hurt for a long time. 

Also, not only won't the kids get those extra dollars 
from parents to play coin-op, but they won’t need them to 
satisfy themselves. Even though some home games are 
inferior to coin-op, the kids that play them at home get 
their “fix” at home. 

Another problem that costs the coin-op operators 
money is that kids get proficient at the games at home and 
tie up the games much longer in coin-op locations. If he 
was a two-minute player, with the skill he has developed at 
home, he might become a 10-minute player. So they tie up 
the coin-op game. 

And further, the technology available for home use is 
advancing. People aren’t just buying $300 home units; they 
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“There is just no doubt that home videos have hurt 
and will continue to hurt for a long time.” 
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“It is very tough to combat the legislation on a regular video game 
when almost every time you go up before (the council), 
the gray area issue comes up.” 
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are buying $3,000 units! When the home games offer the 
realism that is possible on these units, the home games will 
be better than many of the coin-op games. 

It looks like they are starting to build in more ofa gap 
between the coin-op game and the home version. For 
example, when Data East sold the rights for Cluster Buster 
to Atari for home version, it was stipulated that it wouldn’t 
come out for one year. Maybe that will help. 


What has been the impact of gray area equipment in the 
industry? 

It has a very negative impact. When the operator goes 
up against city councils and legislatures, part of the thought 
in the back of these officials’ minds are those gray area 
games. It is very tough to combat the legislation on a 
regular video game when almost every time you go before 
one of these situations, the gray area issue comes up. 


But what about games like Little Casino that have been 
documented as “amusement only ?” 

There is no way that a legal card game for amusement 
only can have a positive impact on our industry. All you 
have to do is talk to a handful of legislators, and you'll 
understand why I made that statement. With some 
legislators, a deck of cards is bad enough. But put themina 
video game and it’s a disaster. 

I can only compare it and answer it this way: having 
gray area games in an arcade 1s as bad as selling cigarettes 
from a snack machine. I believe in selling cigarettes, 
though I don’t particularly think they are good for you. 
But I don’t believe, under any circumstances, should they 
be mixed with a candy product. That’s the same way I feel 
about mixing card games in arcades. 


Is there anything else that you would like to add? 

I would like to say hurrah to Exidy for its Fax game 
and to Bally for Professor Pac-Man.\t is a very positive 
thing we can use in fighting legislation. The machines of 
today are not the top earners, but I feel that they will have 
enormous longevity and we will always keep some around. 

The only reason we ever stopped operating the 
Nuttington Quiz and Trivia was because they just wore 
out. I think the same thing will hold true for Fax. Our tests 
are not barn burners, they are not Pole Positions, but I 
believe that Fax will be around as long as we can keep it 
running. e 
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A Thousand Years Of Interstellar Peace 


Has Come To An End 


More Than 2000 Years 

In The Future 

Life as we currently know it no 
longer exists. Man has totally 
embraced science, pioneered and 
colonized space. Peace and 
tranquility is now the rule on the 
Utopian Terran Starbases. 


Just in Case... 

Man has not, however, forgotten 
the terror of conflict. Intergalactic 
radar continuously scans the 12 
Zodiac Starbases (Capricorn, 
Aquarius, Pisces, Aries, Taurus, 
Gemini, Cancer, Leo, Virgo, Libra, 
Scorpio and Sagitarius) for 
impending danger. 


From Beyond the Swan 
Nebula 

A blip appears on the radar screen 
... your worst fears are realized. 


Alien robot drones from another 
galaxy close in. You, the starbase 
commander, are given a mission: 
D.E.FE.N.D. T.H.E. S.TA.R.B.A.S.E.S. 


Condition Red 


The first phalanx of drone ships 
appear. You open fire as the action 
intensifies. Timing is critical at this 
stage of the game. The aliens have 
gained the upper hand and are 
now in a position to completely 
destroy the Terran starbases. 


Condition Yellow 


YELLOW 


You’ve momentarily regained 
control, but extreme caution should 
prevail. The enemy drones can still 
inflict damage to the starship’s lobes, 
reducing your chances for valuable 
bonus points. 


Condition Green 


You have successfully eliminated all 
attacking drones and defended the 
first starbase. Quickly glance at the 
radar for either an orbiting energy or 
power “‘pod” that can increase the 
speed or fire power of your ship. 
You also have 20 seconds to race to 
the center of the starbase to collect 
bonus points. Work quickly... more 
drones are about to drop by for a 
visit. 


Dimensions 

Height 3" 185.42 cm 
Width 28" 71.12cm 
Length az 81.28 cm 
Weight 330 Ibs. 150 kg. 


© 


copyright 1983, Centuri, Inc. 
All rights reserved. 


CENTURI, INC. 

245 West 74th Place 
Hialeah, Florida 33014 
Phone: 305-558-5200 
Telex: 803694 ANSB Centuri 
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We're Inventing What The Future Will Bring 


s a s s = a ae ate a P 
; sae one em 
poenooranias 
ane oe: 


2 
oe 


* 
my 
oa 


acecaranes 
eect 
“ 


ales are moderate and interest in 
S"« product is slight, but it’s 
having a revival of sorts. 

Certainly, pinballs still take a back- 
seat to video games, and they are not 
riding the wave of popularity they 
enjoyed when solid-state engineering 
was introduced about five years ago. 
The rule of thumb used to be that pin- 
ball manufacturers shipped 2,000 of a 
good game to break even, and now 
they are shipping only 500 to 1,000. 
But the games maintain a market posi- 
tion, and in the cycle of popular enter- 
tainment trends, pinball’s turn is 
coming up once again. 

If pins are making a comeback of 
sorts, it could at least be partially attri- 
buted to the nature of the games 
leading the effort. Players, and there- 
fore operators, are going for pins that 
recapture the old feel of the game— 
simple, single level playfields, and 
pieces that play one ball at a time, a 
ball that stays in the player’s view 
throughout play. 

To date, pinball’s resurgence in the 
American coin-op industry should not 
be overstated. It reflects merely a con- 
servative marketplace. But there is a 
case point for pinball’s comeback in 
the European market. Since early 
1983, pinball’s “upswing has been dra- 
matic,” according to Bally’s Tom 
Nieman. European trends often for- 
bode the same for the American mar- 
ket, and renewed excitement over pins 
could span the Atlantic. 

“The market is swinging around and 
coming back,” says Bob Prinzing, 
manager of marketing services at 
Williams. “The history of pinball has 
been to slump and then swing back up 
again. I look at these things ina two to 
three-year cycle. We’re just starting on 
a new cycle now, and pins will pro- 
bably come back to where they were 
about three years ago. But it is a 
replacement market now.” 

At Bally, Nieman reports that action 
in pinballs is up markedly from the 
level it maintained during the past 
three years. “There’s more interest, 
more discussion, more phone calls,” 
Nieman says. “The reasons for this are 
somewhat genuine and somewhat 
manipulated. For one thing, the price 
is lower now than in the last three 
years. But we’re also getting good 
reports from operators who say that 
pins are at least a piece of equipment 
they can make money on. 

“They’re very happy with Fight Ball 
Deluxe,” he adds, “and Baby Pac-Man 
has also served as a kind of bridge 
between video games and pinball—it’s 
done way beyond our expectations.” 
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Marketing challenge 

Under the banner of Bhuzac Inter- 
national Inc. of Foster City, Califor- 
nia, Satish Bhutani is marketing pin- 
balls and games by the Italian manu- 
facturer Zaccaria. Soccer Kings and 
Pinball Champs are two pins he’s mar- 
keting. 

“It may be a little crazy to be ped- 
dling pinball and going against three 
giant companies, especially when 
pinball is supposed to be dead,” 
Bhutani says. “But it’s the challenge. I 
just love the challenge.” 

At Mylstar Electronics Inc. (for- 
merly Gottlieb), Gil Pollock, vice 
president of sales and merchandising, 
has seen no dramatic change in the 
pinball market. But “sales are level and 
consistent from model to model,” he 
Says. 

Gary Stern, president of Stern Elec- 
tronics, is naturally less optimistic 
about pinball since his company 
stopped manufacturing them in 1982. 
He plans to continue that policy. 
“There is a small comeback for very 
inexpensive pinball games,” Stern 
says. “But the demand is not enough to 
pay for the engineering that goes into 
them. It just doesn’t pay, so our pinball 
designers are now working on other 
things for us.” 


Unfortunately,when operators com- 
pare gross earnings and sale prices, 
videos come out ahead. But they fail to 
consider the longevity of pins vs. 
videos. If a video makes $400 a week, it 
is praised. But a pin making only $100 
is frowned on. But, that pin may still be 
viable many months after the video 
has gone to that big arcade in the sky. 

Still, pinball has been around since 
the 1930s, and its staying power cannot 
be denied. Mylstar Electronics Inc. is 
purposefully keeping the company’s 
former name, Gottlieb, for some pro- 
ducts because of its strong identifi- 
cation with pinball—so flipper games 
will be marketed as “Gottlieb pinball, 
produced by Mylstar.” 

Bally’s Nieman also points to 
another indicator of health for pinball: 
operators are starting to turn in more 
accurate income reports about them. 
“During the video boom, we had a 
hard time getting accurate informa- 
tion on pinball,” Nieman says. “But 
the best sign that pinball is coming 
back is the fact that guys are giving us 
more information on pinball. That’s 
because they want to get more good 
pins in the future.” 


Satisfy young audience 
Besides the natural business cycles, 


Pinballs are making a comeback of sorts. Players seem to want simple, single 

level playfields. But there’s one type of pin that nobody wants to play—a dirty, 

broken game. Len Watson (upper right photo, r) shows a customer the impor- 

tance of maintaining a pin. If a pin is functioning properly, young players, 
weaned on videos, can try out the game. 
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many in the coin-op amusement 
industry now experience the needs of 
the young entertainment audience, 
another important factor influencing 
pinballs. Faced with video game glut 
(many games looked and played 
alike), young players began looking 
for new amusement forms. So pins and 
other games such as Whirly Bucket 
and Skee- Ball have benefited this year. 

“Young kids who had been only 
playing videos found that they started 
to stagnate,” Nieman says. “So they 
looked at what else was in the arcades 
and found pinball. On the other end of 
the spectrum, there are still the older 
players who were intimidated by video 
games and they’re playing the pins.” 

Bhutani, too, has seen this upsurge 
of young pinball players. “There’s a 
new generation of pinball players,” he 
says. “And the loyal pinball players 
have never gotten away from it. The 
kick they get out of pinball they could 
never get out of video games. Also, the 
new pinball games—with all the 
sound, the voice, the looks—have 
improved tremendously from the old 
pinballs.” 

Manufacturers know that to sustain 
newfound interest in pinballs, they will 
have to keep producing quality 
machines. And Bhuzac is one more 
entry in the pinball market trying to 
lure interest. Since Bhuzac is pro- 
minent in Europe, it may have an edge 
in squeezing into the tight U.S. pinball 
market. While the major pinball 
manufacturers are not threatened by 
Bhuzac’s entry into the U.S. market, 
Bally’s Nieman acknowledges Zac- 
caria’s strong position in Europe. 
“Zaccaria does not factor here yet, but 
the quality is good. They’re innovative 
in design and competitive in price,” he 
says. “Zaccaria has always been a 
factor in Europe, and Europe has been 
a hotbed for pinball. That’s because 
they have a strong tradition of pinball 
and because knockoffs eroded the 
video market making video games 
unpopular. Zaccaria may gain a 
market share here but probably at the 
expense of some smaller companies.” 


Pricing structure 

Since Bhuzac entered the market, 
pinball manufacturers have been 
grappling with fluctuating prices and 
games which used to sell for around 
$2,000 now going for several hundred 
dollars less. Stern contends that the 
current pricing structure means pins 
cost companies more than they are 
worth, but Nieman says the situation is 
forcing manufacturers to work smar- 
ter. “The dramatic new price point is 
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We didn’t drop the ball 
building the best 
I tabl ibl 
pool fable possible. 
. . pias ™ 


Dynamo knows an operator's biggest hang-up can often be. 


found inside his own pool table. Balls get stuck in dead spots, 
stack up in the table and refuse to vend properly. But not on 
Dynamo’s Big D pool table. After ten years of research, Dynamo 
re-designed the ball-drop system to be flawless. All-steel ramp 
construction eliminates dead spots. And a diagonally-braced 
ball flap allows all balls to vend at once. 


Dynamo’s Big D pool table is more than a game. It’s a solid, 
secure, maintenance-free investment. 


Call Dynamo today for the best coin-operated pool table ever 


io. Dynamo Corporation 
[005 S. Great Southwest Parkway 


Grand Prairie, Texas 75051 
— (814) 641-4286 1-800-527-6054 Telex: 732432 


What is the average weekly gross 
of a video? 

Get the facts about your business 

in the State of the Industry issues, 

Part 1 and 2, November 1 and 15. 


Causing us to redesign the machines to 
make them more cost efficient and give 
them more play appeal,” Nieman says. 

Mylstar is introducing another 
method to make pins more cost 
efficient—pinball conversions. It 
introduced Royal Flush and Super 
Orbit conversions at the AOE Showin 
March. Pollock says the pin conver- 
sions will give “operators an oppor- 
tunity to extend the life of a piece of 
equipment—extend its return on 
investment.” Reaction to the conver- 
sions at the show was mixed, he says. 
Royal Flush and Super Orbit con- 
versions aren’t on the market yet, and 
Pollock could give no definite date for 
their appearance except that it would 
probably be after the beginning of 
1984. “The marketplace will tell us 
(when to introduce the conversions),” 
he says. 

The resurgence of pinball is also 
bringing up a new problem for manu- 
facturers, distributors, and operators: 
maintenance of the machines. Old-line 
operators have gotten rusty on their 
maintenance skills, and newcomers to 
the industry never learned to take care 
of pins. “The biggest problem with 
pins is that the new operators don’t 
know how to maintain them, and 
they’re sometimes terrified when they 
take a look at the bottom of a play- 
field,” Nieman says. 

Stan Harris & Company of Phila- 
delphia, one of the largest operators in 
the East, has had a long-time love 
affair with pins. Stan Harris is pleased 
to put pin games back onto his route, 
replacing some of his tired videos with 
games he feels are tailored to many of 
the traditional two or three-game 
street locations. Harris puts the blame 
for the failure of pins, over the last few 
years, squarely on the shoulders of 
manufacturers. The multi-level. multi- 
ball games had too many built-in 
service problems and were down too 
often to be profitable, he suggests. 

James Prather of Lawson Music in 
Winter Haven, Florida, agrees. “The 
multi-ball games were service night- 
mares,” he says, singling out the pro- 
blem. 

“Pinball carried the industry for 40 
years, and I don’t see video coming 
even close to that,” says Matt Barkin 
of Bay Area Amusements. “When 
pinball faded, I think operators started 
viewing videos as service-free. They 
wanted to replace pins with videos, 
but they took away from one group 
and gave to another. I don’t think 
there are a lot of pinball fans who play 
video. Pinball is more social than 
video. Instead of catering just to video 
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BUYER BEWARE 


Kiddie Rides U.S.A., Inc. is the exclusive North American licensee of the 
following kiddie rides, which are all copyrighted and registered. 


SCOUTBALL ¢ RED BARON ¢ HELICOPTER ¢ GALACTICAR 
~GOLDRAKE e¢ CRAZYBALL 
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#501. Infringement of copyright. 
“Anyone who violates any of the exclusive rights of the copyright owner as provided by sections 
106 through 118, or who imports copies into the United States in violation of section 602 is an 
infringer of the copyright.” 


CUULUODOUDDUCSDODORUOROOR esto eeoroeEs 


#503. Impounding and disposition of infringing articles. 
a. “At any time while an action under this title is pending, the court may order the impounding of 
all copies claimed to have been made or used in violation of the copyright owner’s exclusive rights, 
and of all molds, etc., or other articles by means of which such copies may be reproduced.” 


b. “As part of a final decree, the court may order the destruction or other disposition of all copies 
found to have been made and used in violation of the copyright owner’s exclusive rights, and all 
molds, negatives, etc., by means of which such copies may be reproduced.” 


AUOORORDSDORSDUAODORAGSDAGRDIDNSSORSRASRSSEROSESSSSSDERISOO DON DISDODDSDORSSREDESOOTFTOeSIOOmD 
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imocnngcnnenonsocgnns 


UPUDONOSEoNseODaenanaaseoouncedsoneonosscecoonesoonassossnsccosssoncnsoeovonsoesssnssosnnsasnonoasonasssonangenounnonecnsoocousnsocconscscononenseoapenpouasoeossossss0ussoOOSCNNO90SC9S00D000990050990509000000000800000000000N0NsD0000NDNN0ND0NNDONNNO0ONNRN0NN00qD000000n0C0CDNOneouOSOONOUONEUHAEELODS 


INFRINGERS: 
In addition to civil remedies available to Kiddie Rides U.S.A., Inc., criminal charges will be 
sought against willful infringers and their prosecution will be actively assisted. 


Kiddie Rides U.S.A., Inc., will use all legal means available to immediately halt any manufac- 
ture, distribution, or operation of any rides that infringe on the above copyrights. 


Anyone who purchases such copies is doing so at the risk of forfeiting such rides. 


KIDDIE RIDES USA™ 


ae ake 604 Main Street 
© 1983 Kiddie Rides U.S.A. Davenport, lowa 52803 


50 


IAGO. 


ELECTRONICS 


°O 


7, 
az 
© 
i" 2) 
ce 
faker 
* 
Zz 
O 
ww 
O 
Isha 
= 
> 
— 
7 
O 
—_ 
O 
ake 
= 
> 
badest 
a 
_ 
O 
7 
< 


WERE A TEMPORARY SOLUTION... 
Look out LASER-DISC here we come! 


349 Exchange Drive 
Arlington, TX 76011 
800/527-3639 
817/860-8481 (Texas) 


players, there should be more balance.” 
Mylstar’s Pollock has also seen this 
need emerge. “There has to be a joint 


effort with distributors to re-educate 


those operators who have forgotten 


about maintenance of pins and for the 
new operators,” he says. 


Maintaining pins 

Len Watson, an industry veteran 
who serves as operations and customer 
Service manager at Bhuzac, says main- 
taining pinballs primarily requires 
common sense. “Pinballs are really no 
harder to maintain than video games,” 
he says. (For Watson’s tips on main- 
taining profitable pin games, see 
related story.) 

The question of maintenance may 
be easily solved through service 
schools and other programs, but all 
the pinball manufacturers agree that 
they want to avoid the oversaturation 
problem which has plagued the video 
end of the industry. 


Bhuzac’s Bhutani, Prinzing of 
Williams, and Bally’s Nieman say they 
will produce only three or four pin 
models per year, and Mylstar’s Pollock 
figures his company will manufacture 
up to six pins annually. “We’re pro- 
ducing two, maybe three, and no more 
than four pins per year because we’re 
satisfied that if that’s all the demand 
there is, that’s all we'll do,” Nieman 
Says. 

Pinball manufacturers believe they 
have made a sober assessment about 
how much product the market can 
absorb. However, there may not be 
zillions of pinball players out there, 
but they will consistently respond if 
they get good games. Like music fans 
who stick with one performer over 
many years, pinball players tend to be 
a loyal bunch. 

As Bhutani puts it, “The people who 
play pinball...they’re religious about 
it.” (See related story, Call the Opera- 
tor, in this issue.) e 


The Care and Feeding 
of Profitable Pinball Machines 


Len Watson, operations and cus- 
tomer service manager at Bhuzac, has 
been in and out of the industry “at least 
since Pong,” he says. Watson has often 
worked in the background in servicing 
and maintaining game machines. 

Since the recent upturn in pinballs 
began, many operators find they are 
rusty on their maintenance skills. Also 
newcomers do not know some of the 
basics of caring for pin games. Watson 
offers the following tips on keeping 
your pin games running well...and 
earning money: 

e Give it attention over and above 
what you would normally do for a 
video game. Make sure the game is 
level. Simply place a ball on top of the 
glass and observe it as it rolls toward 
the front of the machine. If it veers off 
center, the pinball machine should be 
leveled for proper play. 

@ Keep the playfield clean. Bits and 
pieces of rubber are constantly being 
dispersed during play throughout the 
playfield, and accumulation of these 
rubber pieces can be detrimental to 
play. 

Change the playfield rubbers fre- 
quently. This keeps the playfield alive 
and active. 

The playfield on Zaccaria pin 


machines can be cleaned with soap and 
water, but consult with your distrib- 
utor about the proper cleaning fluids 
for your particular pins. 

@ Polish balls with a cotton cloth. 
Inspect them and make sure they are 
not chipped. 

e Keep the general illumination 
good; make sure light bulbs are work- 
ing and replace them as needed. 

Watson adds that keeping light 
bulbs working may be the biggest dif- 
ference between maintaining pins and 
videos. “There will be some compo- 
nents that need to be replaced once 
in a while,” he says. “But you hope it 
gets played enough that you have to 
replace these things because that 
means it’s making you money.” 

e Frequently reset the high score to 
encourage play. 

e Use the extensive bookkeeping 
features of pins, and study the data to 
fine-tune game features for maximum 
play and earning power. If the book- 
keeping function shows there are too 
many tilts, it means the game is too 
tight and set too sensitively. If there 
are too many free games, tighten the 
game up. These kinds of adjustments 
are similar to manipulating the control 
levers on video games. e 
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Is there a revival of interest 
in pinball? 


I’m hoping pinball will return. I’m 
buying pins, but the percentage is 
small compared with videos because of 
the four-year drought pinball has been 
through. I’ve bought Bally’s 8-Ball 
Deluxe. Others have been suggested to 
me, but I’m being cautious and just 
buying what I’m sure of. 

Pinballs have always done about 
half as well as videos. Now that videos 
have dropped since the newness has 
worn off, and pinballs have stayed the 
same, some pins are earning as much 
as some videos. I do all I can to see a 
resurgence in interest in pinball. | 
think it’s a solid item. Even young 
people like them because they get more 
for their money than they do with 
videos—and pins are still a challenge. 

Ben Hutchins 
Lawton Novelty Co. 
Lawton, Oklahoma 


No, we haven’t bought any pins 
recently. It’s just slow down here. We 
have about 20 on the route now, and 
they are starting to barely pick up 
again. Videos, however, are still out- 
earning pins by about four to one. But 
I do see a pinball revival if manufac- 
_ turers come out with different play- 
fields. The upper level kind are 
popular here. 

| Adolfo Cordova 
A.C. Amusement Co. Inc. 
San Benito, Texas 


The last pin we bought was Gottlieb’s 
Caveman, which 1s a good one. What 
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INFORMATION: 
CALL THE OPERATOR _\/' 


BY DAWN ADORNO 


they’re coming out with now doesn’t 
have enough action. The new pins 
don’t have anything that’s appealing. I 
don’t see pinball coming back strong. 
We need quality four-player machines 
that aren’t available right now. I 
haven’t been able to find one in the last 
six months to suit our purpose. 

We went through the double-deckers 
and triple-deckers like Black Hole, 
Black Knight, and Haunted House. 
Now, the manufacturers are going 
back to single level pins. Customers 
are used to the double- and triple- 
deckers and find them more of a chal- 
lenge. 

We’re very low on pins right now; 
we have about 30. The stops that still 
have pins are good pinball stops. Pins 
do about maybe 15 percent of our total 
game income. Videos are down, but 
account for about 60 percent of income, 
and pool tables and foosball pick up 
the rest. 

Mike Izzo 
Elkay Vending Corp. 
Floral Park, New York 


We have bought roughly two dozen 
pinballs this summer. Pinball is pick- 
ing up and is doing somewhere in the 
neighborhood of about 50 percent of 
what video brings in. It’s picking up 
because the ones the manufacturers 
came back out with, like Super Orbit, 
are renovations of the old classics. 
Classics are coming back. Realistically, 
I could take a pin that is four years 
old—like Coney Island—and put it 
next to a new one, and the older one 
will outdo the new one. 

Joe Hatch 
Beach Amusements 
Norfolk, Virginia 


I’m not buying pinball machines 
right now because they don’t get that 
much play, and the prices don’t war- 
rant spending that much. Pins are 
averaging about half of what the 
videos are making, and videos are 


VA 
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down about 30 percent since last year. 
I’ve had the same two pins for years, 
and they run about $30 to $50 per 
week. 

The machine you have doesn’t 
matter if customers aren’t interested in 
pinball. I think pinball will stay as itis. 
It doesn’t pay to buy too much equip- 
ment, and there’s no sense putting in 
40 machines for 10 players. 

Polly Knight 
VI-Q Inc. 
Olney, Maryland 


We're not buying any pins right now 
because we hardly get any play on 
them. We have most of our pins in the 
shop now; we haven’t put them out 
because they aren’t getting enough 
play. Earnings are way down. If we 
make about $75 to $100 a week on | 
videos, we average about $10-$15 ona 
flipper game. The only ones getting 
any play are the wide Space Invaders 
and 8-Ball Deluxe. | don’t see a revival 
of interest in pinball in the near future. 

J.D. Hatmaker 
Atomic Amusement Company 
Oak Ridge, Tennessee 


We've started to buy a few pins 
because they’ve started to pick up. For 
three years, all you could talk about 
was video. Manufacturers have 
reduced their prices on pinballs 
because they priced themselves out of 
the market. If the manufacturers quit 
gouging us, we can afford to buy them. 

A pinball machine has about a two- 
year life span compared to video’s six 
months to a year. Overall, videos are 
bringing in more money, and not that 
many pins, in general, are being pur- 
chased. Pins are profitable, though, 
and people got burned out on video. 
People over 30 would rather play pin- 
ball because their reflexes aren’t as 
good as the young players’ are. 

Homer Morgan 
Automatic Music and Vending 
Wichita, Kansas 
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NATION’S FIRST VIDEO LOTTERIES 
APPEAR IN NEBRASKA 


By John Boyd 


been best known for giving a pro- 

per name to the nuclear power 
plant just north of town. But recently, 
the community of 641, located nine 
miles north of Omaha, has generated 
front-page news, editorial outcry, and 
idle curiosity with its first-in-the- 
nation video lottery. 

Three video Keno games, made by 
Electro-Sport Inc. of Costa Mesa, 
California, and modified by that firm 
for lottery use, went into operation on 
August I1 at Fort Calhoun’s Legion 
Club, Rustic Inn, and Longhorn Bar. 
The games are sponsored by the Fort 
Calhoun Lions Club, and proceeds 
will go forcommunity betterment pro- 
jects whose scope will be determined 
when the size of the take is tallied. 

The path to this pioneer video 
lottery was not straight and smooth, 
and detours may lie ahead. But the 
trail is being blazed by Marc Fellman 
who is vice president of Video Con- 
sultants of Nebraska and a partner in 
Omaha’s H-Z Distributing Co. 

Fellman and his partner acquired 
H-Z two years ago. The 50-year-old 
firm is one of the nation’s oldest 
Gottlieb (Mylstar) and Rock-Ola dis- 
tributors, and handles a complete 
range of amusement machines. Video 
Consultants was formed recently to 
operate the lottery machines. 

The games appeared to be popular 
with Fort Calhoun bar patrons during 
their first weekend of operation. At the 
Longhorn, two Lions Club members 
watched as several patrons waited to 
play; at the Legion Club, a determined 
woman planted her bar stool in front 
of the blinking screen; and at the Rustic 
Inn, a player with experience tilted a 
Harley-Davidson cap back on his head 
as he explained the game to a pair of 
proper matrons, each of whom 
clenched a handful of quarters. 

Despite this popularity with players, 
and despite the Lions’ anticipated 
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[: Nebraska, Fort Calhoun had 


healthy profits to fund Fort Calhoun 
improvements—possibly as ambitious 
and costly as a new community 
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Fort Calhoun’s Rustic Inn— 
site of the video lottery. 


The Longhorn Bar—another 
lottery location 


library—there continue to be ques- 
tions about the game’s legality and 
propriety. 


Legal or illegal? 

The Fort Calhoun game was 
Nebraska’s first video version, but a 
number of traditional paper lotteries 


have sprouted in the state since the 


Legislature passed LB 259 last spring. 
Some claim that the law requires 
lottery payoffs to be based ona printed 
ticket—Fort Calhoun players collect 
from bar operators based on points 
tabulated on the video screen—others 
simply see any form of electronic 
lottery machine which pays off at the 
time of play as an illegal gambling 
device. 

Vard Johnson, a member of the 
Nebraska Legislature’s Miscellaneous 
Subjects Committee which introduced 
LB 259, feels that Nebraska’s non- 
partisan legislature purposely avoided 
the issue of video lottery machines. 
The Legislature was heavily lobbied by 
video game interests as it considered a 
statewide lottery bill. 

“In the Nebraska Unicameral you 
don’t have party accountability. 
You’ve got 49 senators, each anxious 
to affect passage of whatever measures 
he or she wants, and they are the fairest 
of prey for the special interest groups. 
At no time was the Nebraska Uni- 
cameral ever able to shake the state- 
wide lottery bill from the ‘spook’ of the 
video slots. So what happened was the 
statewide lottery bill got hung up, and 
we don’t pass that bill,” Johnson says. 

“We all know the reason we didn’t 
pass it is video slot stuff, but we still 
don’t go back and clean up the current 
gambling laws and the current bingo 
laws and the current lottery laws to 
make sure that we can’t do that which 
we really don’t want to do, 1.e. have the 
video slots. 

“The issue was too divided in the 
Legislature. What we did was pass LB 
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259 which retained the ambiguity of 
the current law. Then there were those 
who were able to interpret to their own 
satisfaction in the current law that 
video slots were permissible; and there 
were those...who interpret the current 
law to say they are not permissible,” 
Johnson explains. 

Johnson feels the Fort Calhoun 
machines are not lawful based on his 
interpretation of LB 259 and an inter- 
pretation from the attorney general’s 
office, but that the machines in Belle- 
vue, Nebraska, which give a printed 
ticket are legal. “If the machine gives 
you a printed ticket, then I believe 
that’s a lawful activity. Not only is ita 
fine line, it’s a foolish line,” Johnson 
Says. 


No challenge yet 

Fellman stresses that he does not 
consider the Fort Calhoun games as 
illegal, or even “gray area” machines, 
saying “I feel strongly that these are 
legal machines in legal markets.” To 
date there have been no legal chal- 
lenges to the game. While the Nebraska 
attorney general’s office has said in the 
past that a game suchas Fort Calhoun’s 
would not be legal under LB 259, 
neither the attorney general himself 
nor the Washington County attorney 
have publicly commented or acted on 
the Fort Calhoun game. 

Fellman says he won’t know the 
possibility of a legal challenge to the 
game until he gets some feedback from 
the attorney general. “We have a 
meeting scheduled with him the first 
week in September, and we'll take it 
from there,” Fellman says. “If we do 
have a legal challenge, our lawyers are 
very confident. We’re willing to pre- 
sent Our case and see what’s decided.” 

Senator Johnson feels the Fort Cal- 
houn game as it is now structured will 
be lumped with the gray area games 
and outlawed, but that video lotteries 
such as those in Bellevue will be 
allowed to continue. 

Fellman continues to feel that his 
games are legal without a paper ticket, 
but says that printers are ready for 
immediate installation if they are man- 
dated by law. 

He also strongly feels that his 
machines are not only legal, but they 
are not even gray area machines since 
they involve no element of skill and are 
operating under the new lottery law. 
“There is industry opposition to some 
other kinds of games that have been 
brewing in the market for the last 
couple of years, but this is brand new. 
We believe that this is legal; our attor- 
neys tell us this is legal.” 
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Lottery players at the Fort Calhoun Legion Club line up to learn about the game. 
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Everyone directly involved with the lottery seems to be optimistic. 


Marc Fellman, vice president Jack Frary, president 
of Video Consultants. Ft. Calhoun Lions Club. 
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BETTER SOUND MEANS 
BETTER BUSINESS... 


and you can favorably affect your 
bottom line by specifying Quam 
when making a loudspeaker 
replacement in your juke boxes, 
video games or background music 
systems. 


For more than 50 years, Quam has 
been a leader in the loudspeaker 
business. With a full line of 
microprocessor-compatible 
replacement speakers—ranging 

in size from the small speakers used 
in many electronic games, to the 8” 
configuration found in most ceiling 
systems, to the 12” and 15” juke box 
models—there’s a Quam speaker to 
Suit your application. 


There’s also a Quam distributor near 
you, to supply that speaker quickly. 
Call us today for free literature and 
the name of your local source. 


Quam Speakers: 


The Sound Decision 


Quam-Nichols Company 


234 E. Marquette Rd., Chicago, IL 60637 
312/488-5800 


Bob Sleyster, vice president-manager 
of Video Games Inc. of Omaha, and 
secretary-treasurer of Coin Operated 
Industries of Nebraska (COIN), the 
state trade group, says the local indus- 
try is still viewing the games with 
hesitation until their legality is cleared 
up by the Legislature or the courts. 

“IT would have to say they’re viewed 
aS a gray area because we don’t know 
for sure if they’re legal or not legal,” 
Sleyster says. 


Paper protests 

Maybe the legal profession has been 
silent on the video lottery, but Nebras- 
ka’s leading newspaper, the Omaha 
World-Herald, blasted the lottery just 
four days after the game collected its 
first two bits, saying “Step right up, 
suckers. The era of the video slot 
machine has dawned in Fort Calhoun... 

“If you win, ‘reinvestment’ is encour- 
aged. Reinvestment is the word some 
of the video slot-machine people 
use to dignify the process of throwing 
your winnings down the rathole. It 
keeps the game going and improves 
the take. 

“The same people who are capable 
of saying ‘reinvestment’ when they 
mean gambling also say ‘video lottery 
machines’ when referring to the new- 
fangled slots.” 

Not everyone is opposed to the new 
high-tech lottery. Some have suggested 
that video and computer technologies 
are the only viable means of maintain- 
ing control over a lottery. 

John DeCamp, also a member of 
the Nebraska Legislature committee 
which introduced the lottery law, has 
said he feels electronic lotteries pro- 
vide the opportunity for much greater 
control over the games. 

John Travelletti, Electro-Sport sales 
manager, agrees that the machines can 
offer various degrees of control. “Pro- 
gramming changes we added to this 
game for the Nebraska lottery were to 
increase the accuracy and expand the 
capability of the accounting modes 
within the games. They normally have 
a very sophisticated set of accounting 
figures within the machine. We added 
to these, and we added to the security 
that surrounds these figures,” he says. 


Club thrilled 

Naturally, despite all the questions 
surrounding the electronic lottery, the 
Fort Calhoun Lions Club is thrilled 
with potential revenue from the 
games. Based on initial revenues, the 
club could clear as much as $600 per 
week from the three machines, an 
amount that boggles the minds of club 


leaders who have relied on the likes of 
dances and Italian Sausage stands to 
help buy a “Jaws of Life” for the fire 
department, a braille machine for a 
blind Fort Calhoun student, and to 
fund other community projects. 

Adding interest to the story is the 
fact that Bellevue, Nebraska, was also 
considering a video lottery and had 
expected to be the first in the nation to 
implement one. Bellevue, just south of 
Omaha, is home to the Strategic Air 
Command, part of the Omaha metro 
area, and with a population of 22,000, 
is one of Nebraska’s largest cities in its 
own right. 

Bellevue officials were considering 
the Electro-Sport games and also 
games made by International Game 
Technology (IGT) of Reno, Nevada. 
Fellman characterized the Fort Cal- 
houn games as the “Fort Calhoun 
Experiment” and hoped the success of 
the Fort Calhoun venture would sell 
Bellevue on the Electro-Sport machines. 
Bellevue officials finally decided on 
IGT games—in part because of that 
firm’s willingness to open a Bellevue 
office. The agreement with IGT, how- 
ever, 1s not exclusive. 

“We are a local firm,” Fellman said, 
“and we were hoping that Nebraska 
communities wanting to start video 
lotteries would turn to Nebraska firms 
for their machines.” While Fellman 
did not get the plump Bellevue con- 
tract, he has heard from a number of 
other Nebraska communities where 
civic groups are hoping to hop on the 
video lottery bandwagon. ‘“‘We’re 
getting calls every day,” Fellman says. 
“A lot of them from private, non-profit 
organizations, but also from small 
communities. We feel that the cities 
will probably be looking at this very 
closely as our results continue to 
develop.” 

The main result of the “Fort Cal- 
houn Experiment” for Fellman’s firm 
will be to determine whether the ven- 
ture can be profitable. The state lottery 
law mandated that about 84 percent of 
gross receipts be paid back as prizes. 
Three-fourths of the net goes to the 
Lions Club, and the remaining 25 per- 
cent is split between Fellman’s firm 
and the establishment housing the 
game. 

“The question in my mind is 
whether machine distributors can 
affiliate with local community spon- 
sors and make a profit,” Fellman says. 
After the first few days of operation he . 
was somewhat optimistic: “We think 
that, operating under the existing laws, 
it’s going to take quite a bit of time to 
capture our investment. But there are 
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some bright lights in the future, and | 
think it will work out. 

“I don’t think these lottery games 
will be big revenue generators except 
for the community sponsors, but they 
may be one element which helps keep 
the video game industry healthy,” he 
Says. 


All optimistic 

Everyone directly involved with the 
“Fort Calhoun Experiment” seems to 
be optimistic about the future of video 
lotteries in Nebraska, and nationally. 
Jack Frary sees the game continuing to 
generate revenue for his Lions Club. “I 
don’t see this dying out as a game like 
Pac-Man might. If there’s a chance to 
win something, human nature’s going 
to work on it.” 

Electro-Sport’s Travelletti feels that 
“The ease of administration of this 
type of program lends itself well to 
states that may contemplate starting a 
lottery. I feel there will be a great deal 
of interest nationally in what’s hap- 
pening here in Nebraska.” 

Despite all the questions which 
surround the games, there is no ques- 
tion that the results of the “Fort Cal- 
houn Experiment” will have an impact 
on the video game industry in Nebras- 
ka, and perhaps the nation. “We feel 
that if anything it will enhance our 
industry,” Fellman says. 

“The video game industry is going 
through a very sick 12-month period. 
The market has been saturated, the 
economy has been bad, and the home 
computer has brought a lot of games 
to people in their homes. This 1s first of 
alla game for adults, not for minors; 
the people enjoy it, it seems to be long- 
lived. We think the future for this 
device is enhanced by the fact that 
cities or charities are the primary 
beneficiaries of the receipts.” 

COIN’s Sleyster says, “I don’t think 
the video games will be big enough 
here to have much impact on the 
industry as a whole; they definitely will 
have some impact on the amusement 
games. It would have to take some 
business away, but I don’t think it will 
be a whole lot.” 

So for now, the “Fort Calhoun 
Experiment” with video lotteries goes 
on. Debate about the status of the 
games— gray or not, legal or illegal 
continues. Fellman remains optimistic, 
The Lions Club is happy, and Bellevue 
is expanding the issue by launching its 
own video game lottery. It seems the 
many issues which surround the future 
of the video game-lottery marriage will 
be decided only by time...and the 
courts. ° 
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OMAHA TO DECIDE ON LOTTERY 


Lotteries to the north of us, lotteries 
to the south of us... 

Omaha officials are surrounded by 
video lottery machines, raffles, and 
more are on the way as they decide 
whether to go with the fever generated 
by changes to the state’s lottery law. 

Omaha residents went to the polls 
on August 30 to decide whether to 
make a city lottery legal, and the city 
council would then need to pass 
enabling legislation. At this point, it’s 


not at all clear what will happen. 

To muddy the waters, police allege 
that bar owners are paying off winners 
on gray area machines—prompting 
the promise of a police crackdown on 
the machines, and motivating Omaha’s 
chief of police to publicly condemn all 
shades of gambling, including the legal 
lotteries. 

If a lottery is legalized in Omaha, 
Mayor Michael Boyle has said that the 
city would seek bids from outside 


firms to run the game. A number of 
firms are reportedly in town seeking 
that business: International Games 
Technology (IGT) of Reno, Nevada; G 
Tech Corp. of Providence, Rhode 
Island; Webcraft Games of North 
Brunswick, New Jersey; and others. 
Omaha—Nebraska’s largest city 
with a population of 312,000 and a 
metropolitan area of 570,000—will be 
a prime market for any kind of lottery 
Operator. ° 
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Arcade Gets Good Marks 
With Honor Roll Promotion 


Editor’s Note: With so many negative feelings abounding 
about the coin-op industry, it’s time to emphasize the posi- 
tive aspects of the business. While many arcades are closing 
and businesses are folding, some have succeeded by 
devoting their time and efforts in creating a good image 
and a good business. In an effort to help you make your 
business more profitable, Play Meter will begin sharing 
these successful business tips with you on a regular basis. 


O’Brien Music Company Inc. in Newport, Rhode 
Island, recently completed a program at its Space Age 
Arcade. Students could play free games for good grades, 
for improved grades, and for being on the honor roll. 

“This was such a good promotion for us,” commented 
Kathleen Maloney of O’Brien Music. “We had over 25 
comments from parents who were very gratified with the 
program. Some adults from out of town even mentioned 
that they would like to see something like this in their own 
areas.” 
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O’Brien Music talked to the schools in the area explain- 
ing the program, and some of them announced it over their 
loud speakers in schools. O’Brien also placed ads in local 
papers and posted signs in the arcade window. 

But the majority of publicity came from word-of- 
mouth, Maloney explained. 

“Parents approve of the way our arcade is run,” she 
noted. “It is well-run and supervised. It is strictly a family 
business. In fact, we have what we call the list. If kids mis- 
behave in the arcade, we keep them out for a week or so, 
and once they are allowed back in, we rarely have any more 
trouble. 

“Parents have approved of this because most kids come 
in after school to play the games so if there is any problem, 
we inflict the punishment, not the parents,” she added. 

“With everything seeming to be against the industry, 
we are very proud of the fact that we have a good relation- 
ship with our schools and city council and run a family 
business.” e 


Ist 2nd 3rd 4th 


Number of Games Quarter Quarter Quarter Quarter 


1075 Vis 570 
1358 1129 1480 


Honor Roll 770 
As 789 


Improved Grades 829 672 728 


Total Games 1559 3262 2576 2778 


Ist 2nd 3rd 4th 


Number of Students Quarter Quarter Quarter Quarter 


Honor Roll 154 Z15 155 114 
As 202 367 289 337 
Improved Grades 324 253 271 


Total Students 


Total Number of Games: 10,175 
Total Number of Students: 2,681 
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FIVE YEARS AGO, 
pinball was still king of 
the industry. Operators 
were trying to make the 
transition from electro- 
mechanical pinballs to 
the new solid-state tech- 
nology. 

Manufacturers, distrib- 
utors, and operators were 
involved in pinball championships and 
marathons. Maryland held its first 
Maryland Pinball Championships 
sponsored by Williams Electronics, 
Sefco Distributing, and State Sales. 
Bally, touted as the largest manufac- 
turer of pins, held a charity pinball 
tournament. 


Bill Nemgar, Jerry Leeper, and 
Sarah Raney were three key figures in 
the development of the All American 
Pool League Championships. They 
drew up the plans for BCA and The 
Valley Company which were co- 
sponsoring the event. 


Play Meter interviewed Sam Stern, 
founder of Stern Electronics. When 
Chicago Coin defaulted on a loan in 
1976, Stern and his son Gary took over 
the company and founded Stern Elec- 
tronics. 


Questions were posed as to the 
probability and future of multi-level 
playfields on pinballs—“I doubt it,” 
was his reply. Did he think operators 
successfully made the jump from 
electromechanical to solid-state pins— 
“I don’t think operators today would 
operate anything other than electronic 
games,” he answered. 

As today, companies were in transi- 
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Sam Stern was Play Meter’s 
“Coinman of the Month” 


in September 1978. “I’ve 

always likened a pinball 
machine to a movie. You’ve 
got to have action. So the 
first thing you want is good 
action, and the second thing 
is a good theme. That’s what 

‘play appeal’ is,” he said. 


tion. Sega Electronics 
had just announced plans 
to purchase Gremlin In- 
dustries. 

Rowe International 
opened up its Syracuse, 
New York, office. 

Betson Enterprises and 
Runyon Sales completed 
an agreement whereby 
Betson would assume the repre- 
sentation of all games manufacturers 
previously represented by Runyon. 
Betson would also assume the service 
responsibility on equipment sold by 
Runyon. 

Namco Ltd. of Japan opened a new 
subsidiary in America, Namco Amer- 
ica Inc., in Sunnyvale, California. 
Satish Bhutani was engaged to set up 
distributor networks. 

Marshall Caras resigned as vice 
president of marketing at D. Gottlieb 
& Co. 

Meadows Games was purchased by 
Holosonics Inc., and Paul Jacobs was 
named president of the company. 
Meadows was filling orders for its 3-D 
Bowling game. 

New products presented five years 
ago included: Lost World by Bally, 
Lectronamo by Stern, Dog Patch by 
Midway, Gottlieb’s Close Encounters, 
Disco Fever by Williams, Dark 
Invader by Ramtek, Super Breakout 
by Atari, and Arachnid introduced its 
English Mark Darts. 

On the national scene, ASCAP was 
filing its first suit against a jukebox 
operator for failure to comply with the 
licensing requirements of the new 
federal copyright law. 
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CRITIC'S 
ORNER : 


Roger C. 
— 


The ‘coin-op messiah’ 


enters the industry 


Once caught in the trap of non- 
evolving technological application, 
manufacturers have bridged the gap of 
the past two years by introducing more 
innovative equipment and game play. 
And players are beginning to notice 
the change. 

Obviously, the industry has a long 
way to go. But quality equipment can 
make a difference at almost any loca- 
tion. Pole Position has proven rather 
dramatically that a driving game, with 
a difference, can earn money and 
create excitement. Other machines 
such as Chexx and Champion Baseball 
have shown that old themes, redone 
for today’s market, can be successful. 

It might appear that all of the pro- 
blems have been solved, but it’s only 
temporary. Around the corner lurks 
the next coin-op messiah—the video 
disc game. With Dragon’s Lair on the 
streets, the crowds at all locations I’ve 
been visiting confirm that a new visual 
adventure can be successful, even if 
there are still problems. Overall, 
players don’t seem to mind the gray 
screen interruptions and some of the 
game’s other nuances. 

There has been some media hype to 
help the game along, such as a segment 
on “Entertainment Tonight,” coverage 
on the evening news programs, News- 
week, and in local papers, as well as in 
those specialty books such as “Video 
Games” magazine. 

If rumors are to be believed, in the 
next couple of months we'll see any- 
where from six to a dozen video disc 
games of all types and themes, not to 
mention the Cinematronics/ Starcom 
follow-up. Well see space fantasy, 


sports, and a variety of other motifs in 
formats that will replicate the Dragon’s 
Lair system. There will also be double- 
disc play and more sophisticated story- 
lines. 

There is a sense that this year’s 
AMOA may prove to be a drastic turn- 
ing point in the evolution of the indus- 
try. A major factor is the anticipation 
of video disc games which will open up 
more alternatives. It is rumored a host 


Can laser discs 
be the one answer 
to all the problems? 
Undoubtedly not, 
but it won't stop 
people from doing 
it to death. 


of models will premiere in New 
Orleans. We may be in a totally differ- 
ent world come December or January. 


Industry balance 

But all the attention and anticipa- 
tion serves to be a double-edged 
sword. I remember having a discussion 
with the principal of a coin-op com- 
pany when double-level pinball just hit 
the scene. Everyone was getting out 
product to meet the increased demand. 
I questioned whether this was the ulti- 
mate answer to the woes of flipper 
machines, and if there still couldn’t be 
a balance between these new configu- 


rations and more conventional layouts. 

The response was that pinball had to 
continue in this direction. Distributors 
demanded the double-level games and 
nothing else. In fact, they weren’t will- 
ing to support anything—to allow a 
“plain” game to slip through and pos- 
sibly gain acceptance. Other plans 
were abandoned in order to totally 
concentrate on new variations in the 
multiple-level playfield design. 

My concern was that the double- 
level pin was a strong alternative, a 
good novelty attraction, but that solid 
pinball was still needed. But the stakes 
were too high to turn back or risk 
something which differed from the 
crowd, and double-level design was 
done to death by all the flipper game 
manufacturers. 

The uniqueness was quickly diluted 
to the point where manufacturers once 
again found themselves between a 
rock and a hard place—forgetting that 
any coin-op form should allow for a 
variety of creations, not just a single 
direction that’s done repeatedly until it 
loses whatever appeal it might once 
have had. Then Bally took a major 
jump and brought out Eight Ball 
Deluxe, which brought back straight- 
forward, no nonsense play, and that 
machine became something ofa classic 
in its own right. 


Laser revolution 

We are again on the brink of a simi- 
lar revolution where video disc games 
may dominate the marketplace before 
the year is over. But can this be the 
answer, the one answer, to all the pro- 
blems? Undoubtedly not, but it won’t 
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stop people from doing it to death. PC 
games still have a life that hasn’t been 


WW OW TO p UT A H U Ni C Hi BAC K tapped to its full potential, but will we 
| ignore this in all the excitement and 
IN YO UJ 4 C ASH BOX furor bound to follow any video disc 
games? And,more to the point, can we 
a ie re ae | | afford to turn our backs on other viable 
i ; a need technologies which might still have a 

| Pe ane market? 

The industry is in for some incred- 
ible times ahead, but we’ve only just 
eet Re begun. Much is still to be implemented 
la a = ~ at iii: in technological applications, and that 

a = e doesn’t even include more basic equip- 


be sf 


I, ment which owes its inspiration to the 


: Mity f past. Almost anything can work in 

7 emma es | today’s environment if it’s been 
tints Ce thoughtfully designed and built. After 
all, there’s more than 50 years of widely 


diverse experiences offered by coin-op, 
The great success of Hunchback on CVS (Convertable Game Systems-Century Electronics) asia: 7 on 
has created considerable demand to put this “hit” game on to Galaxian Scramble an whos to Say 1 See mg t not be 
type boards. timely for a generation weaned only on 
video games? 

: : 

A very cost effective means of putting Century's unique games within the reach of non-CVS But all this aside, let's take a closer 
operators. look at current games, including 
Dragon's Lair. 


That's why Century Electronics have developed and Crown Vending is selling- PLAYPAK. 


AVAILABLE IN THE UNITED STATES—ONLY—FROM: Cinematronics/Starcom’s 


CROWN VENDING CORPORATION | 272807" Lair 


For all of its faults and mechanical 
111-59 44th Ave., P.O. Box 19 © Corona, NY 11368 © 212 592-7070 problems since it was introduced in 
July, there’s no ignoring the popularity 
of this animated disc attraction. When 
first introduced at the spring AOE, 
there were some apparent glitches such 
as the screen going blank at decision 
points and the lack of player inter- 
activity with the joystick and button 
controls. 

Well, the glitches have been mini- 
mized with some episodes moving 
continuously on screen unless the 
player doesn’t respond quickly enough 
or the right way. But the uniqueness of 


For complete details, return the postage-free postal card. 


STi the game can’t be denied. 
Animation quality is exceptional, 
ri ing thanks to Don Bluth and his associates 


who have taken video game art to a 

For 31 years The Dependable Supplier to the Coin Machine Industry, new level of professionalism. And 

; . : : : Dragon’s Lair does have the advan- 
with Quality Parts and Supplies at the Lowest Possible Prices. For. . . : 

tage of being the first of the new breed 


e AMUSEMENT GAMES ... e SOCCER & POOL TABLES tion, making it that much more 
e ELECTRONIC SUPPLIES .. .e VENDING MACHINES impressive. 


Even with the record earnings 
“We Guarantee Satisfactory Service” RG mena ena 
ragon’s Lair was released, - 
PARTS CATALOG AVAILABLE UPON REQUEST. at nee en enc ee 
PARTS DIVISION ...1040 Boulevard S.E. novelty attraction. This may well 
Atlanta Georgia 3031 9) become a mute point since the return 
/ 
Phone 404-629-4401 


On investment isn’t really an issue, or 
the rate at which it’s turning around, 
but it will have some bearing for future 
disc efforts. There’s also the question 
of hardware reliability. Operators 
have had problems keeping the disc 
running. But every new development 
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THE AMUSEMENT 
OPERATOR'S CHOICE |! 


It's “Back to the Basics” with the 5th Annual 
Amusement Operators Expo! Our intensive three- 
day event designed specifically for today’s pro- 
gressive operator — will focus on how to survive in 
today’s saturated market. More new seminars! 
More exhibits! Exciting Special Events! 


Night has fallen on “the sunshine operators” (i.e. 
those entrepreneurs who got into the coin-op busi- 
ness thinking video games held the key to “quick 
riches’). At last, the industry is returning to the 
hands of the professional amusement machine 
business person. But video game saturation has 
created new pitfalls for today’s operators. 


And AOE is meeting that challenge by offering 
new “nuts-and-bolts’”’ seminars in such areas as 
employee management, new equipment pur- 
chasing, cigarette merchandising, jukebox opera- 
tions — as well as the cream of the seminar 
package, nationally recognized speakers! 


The operator who is going to profit in ‘84 will have 

to be able to 

e analyze accurately his real profit centers 

e manage employees 

e employ innovative marketing techniques 

e work with the ins and outs of buying and selling 
operations in a cut-throat market 

e protect himself by knowing how to secure 
location contracts 

¢ handle local legislative matters such as licensing 
and zoning problems 

e evaluate precisely what are his new equipment 
needs, 

These are the things that are going to sep- 

arate the survivors from the casualties. 


Learn to assess the present state of the industry. 
Evaluate where the industry is, why it is there, and 
where it is headed. All this and more at AOE ‘84 !!! 


EXHIBIT HALL 
600 booths — the largest Exhibit Hall in the Industry 
— will be jam-packed with the latest games, ac- 

cessories, equipment, services and supplies. Look 
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has its own special troubles which can 
only be corrected when they occur. 
However, I can’t easily discount 
game play, and this is where Dragons 
Lair might feel the pinch after it’s been 
on location for a while. Although there 
are any number of scenes which 
appear during the play, there’s really 
only one correct path to follow, which 
I’ve already seen some players master. 
And once the patterns have been 
memorized, will players like a closed- 
end game? In fact, when the hero 
rescues the fair princess and survives 
all obstacles, the game ends—even if 
the player has a “life” or two left. 
This informal overview is a starting 
point in evaluating the merits of this 
and upcoming disc efforts. To not con- 
sider its ultimate value on location is to 
ignore the fact that this game will draw 
them in. It’s already resoundingly 
proving this fact. A #### is almost 
problematic, as Dragon’s Lair stands 
ready to take its place alongside other 
previous coin-op breakthroughs. 


Gottlieb’s Krull 

Columbia Pictures thought it had a 
hot movie with this science fiction fan- 
tasy adventure, but somehow it got 
lost in the shuffle of the other big 
summertime releases. The arcade 


translation has pretty much had to sur- 
vive on its own merits. It’s unfortunate 
because the game isn’t too bad in rela- 
tion to the film storyline. But any 
possibilities of major promotions 
quickly vanished, and so we are left 
with something far less recognizable 
than the Jron situation for Bally/ 
Midway and Disney. 

PLAY: The memory of Robotron 
lives on with another dual joystick 
control game. This time the eight- 
directional movement is for firing and 
maneuvering the hero of the battle, 
Colwyn, in his quest to rescue the fair 
Princess Lyssa. In the first screen, 
Colwyn must assemble his weapon—a 
five piece glaive—which will later 
serve him. The pieces are placed 
around a mountainside where Colwyn 
must travel and avoid an avalanche of 
tumbling boulders and trees. If players 
survive this round, it’s on the next 
setting—a countryside filled with 
enemy slayers who must be killed, and 
members of Colwyn’s army who must 
be rescued. 

The third screen finds Colwyn 
maneuvering his army to a hexagon 
while having to wipe out any slayers 
along the way. This leads to the hexa- 
gon screen where the walls of the geo- 
metric structure turn different colors. 
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Only when the front wall turns black 
can Colwyn shoot his glaive and 
destroy it, breaking it for access to the 
final assault within. In the fifth and 
last screen, the ominous Beast holds 
the princess and also shoots fireballs. 
Ending his reign, players then get to do 
the entire story again at an increased 
level of difficulty. 

ANALYSIS: The multiple tasks in 
Krull aren’t too bad. Players get to 
diversify their talents. And the story- 
line does hold up. There is a definite 
rationale for play, but the conclusion 
can be a great loss for its popularity if 
players feel the challenge is gone. 

This fact aside, Kru/l does present 
an involving scenario which, unfortu- 
nately, might have been aided if the 
movie had gained any following or 
attention. Instead, one must look at 
each of the five games within a game, 
and decide if there’s enough difference 
for Krull to gain an audience. 

GRAPHICS: Once again Gottlieb 
has successfully incorporated some 
very dimensional images embellished 
by some stunning cabinet graphics, not 
the least of which are two menancing 
eyes peering from above the screen. 
The company also uses excellent 
sound effects and musical tones. 

PROS & CONS: Even with only 
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five screens and players being able to 
complete all levels after a relatively 
short learning curve, Kru// has another 
subjective flaw. Once Colwyn assem- 
bles his glaive and enters into combat, 
there really is no rapid fire for the 
player since a single weapon is being 
used. So the challenge becomes one of 
precision shooting and then dodging 
any approaching enemies or their fire- 
power. This is fine, however, it can get 
visually confusing when you're shoot- 
ing out the glaive amid a barrage of 
oncoming ammunition. Both tend to 
look very similar as they cross paths on 
screen, and this isn’t helped as players 
wait for their glaive to boomerang 
back. 

In addition, some of the movement 
is rather restrictive due to layout, 
although this isn’t a major issue if 
players can be more reflexive in their 
Strategies. 

RATING: Krull isn’t a bad game. 
In fact, it’s a decent effort considering 
the constraints of having to tie a video 
into a movie. Krull is average with 
above-average cosmetics at a time 
when exceptional, innovative, and 
unique equipment draws the crowds. 
Maybe six months ago the appeal 
would have been appreciated more, 
but for now I'll have to go witha ##'4 
and hope for a game with a definite 
beginning, middle, and end. 


Sega’s Champion Baseball 

Sega has enjoyed some remarkable 
successes over the past couple of years. 
In the area of better video graphics 
alone, Sega should be commended for 
hastening the movement away from 
the dark, one-dimensional images of 
video’s dark ages. It’s latest creation 
brings back the excitement of the 
national pastime with graphics that 
have previously been associated with 
home video systems. 

PLAY: The action features players 
going against the computer. Almost all 
the subtleties of real life baseball have 
been incorporated, from stealing 
bases, to bunting, to even managing 
the talent of a team for any pinch 
hitting or substitutions. Players are 
given a selection of teams to choose 
from. The computer will match up 
against whatever squad is chosen. 

The controls include a lone joystick 
and three color-keyed buttons (A-B-C) 
for performing a variety of functions 
from batting, to running and pitching, 
to fielding and throwing. There’s a 
split screen view of the field and a side 
panel for isolating the pitcher, batter, 
catcher, and umpire. Players are the 
visitors and bat first, with each player’s 
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Stats shown onscreen as you square off 
against a pitcher who will occasionally 
hurl a ball that’s clocked (on screen) at 
more than 95 mph. 

Press the right button and move the 
joystick, and see if you can get a hit, or 
even mount a rally and score some 
runs. It’s that simple, yet that much 
more difficult to master. Once the top 
half of the inning is over, it’s time for 
the computer to show off its hitting 
prowess, while players must maneuver 
fielders to cover any ground balls or 
flies to the outfield. And play con- 
tinues until the computer wins, or the 
game reaches nine innings. 

ANALYSIS: If coin-op video game 
players are looking for more realistic 
entertainment options, such as the 
excellently executed Pole Position, 
then Champion Baseball may open a 
whole new vista for video fun. There’s 
Strategy and timing both on offense 
and defense, and the screen will even 
display the color button the player is 
pressing. 

The key is to play sound baseball 
and to try to outguess the computer 
when the player is on offense in order 
to gain a lead and score runs. In addi- 
tion, Sega has thrown in video scoring 
points for different occurrences so that 
runs will mean more than what the 
scoreboard shows. The real challenge 
is to control fielders and make the 
plays in order to stay in the game. 

GRAPHICS: For coin-op, and 
even compared to the best home video 
versions, the graphics on Champion 
Baseball are excellent from the appro- 
priate uniform colors for each team 
down to the screen effects of a fly ball 
being larger as it soars in the air. There 
is a feeling of depth. And the use of a 
split screen is superb and not wasted as 
was the case with Srar Trek. Add inthe 
detailing of people in the stands and 
dirt being kicked up on close plays 
around the bases, and Sega has scored 
a home run. Even the sound effects: 
cheers, boos, and all the rest, are inte- 
grated for a solid package. 

PROS & CONS: For all of its 
strong points, Champion Baseball 
isn’t without faults. First off, the game 
has to be played if anyone is going to 
get comfortable with it. Depending 
upon individual learning curves, there 
will undoubtedly be some who won't 
want to pay the price. But this can’t be 
helped if you want to bring out a 
sophisticated machine where the 
player has to become involved. 

However, once this hurdle is passed, 
more remains in mastering control of 
fielders, in particular, on defense. It 
seems that whenever a player gains a 
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lead, the computer will suddenly fight 
back that much stronger, hitting every 
pitch in sight for long shots to the out- 
field. The challenge remains to stay in 
the game for as long as you can, and 
there is that sense of wanting to try it 
one more time and then another. One 
comment I have heard is that many 
players would have liked the game 
more if they could have played against 
another human opponent. 

RATING: Champion Baseball has 
all the makings for a long run hit even 
if the real season has ended. Sega has 
done a tremendous job in resurrecting 
a theme which always seemed to be a 
part of the summer coin-op world. The 
#### here is deserved, and I hope that 
we haven’t seen the last of this type of 
entertainment. 


Atari’s Star Wars 

Much has been said about this com- 
pany’s recent successes and the fact 
that its licensed efforts, Pole Position 
and Xevious, have predominated. In- 
house creations haven’t fared as well, 
but all this seems to be ready to change 
with the advent of Star Wars with its 
new use of vector graphic technology 
and Crystal Castles, which amplifies 
the ability to three-dimensionalize 
raster graphic techniques. 


call us 
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PLAY: Besides the obvious tie-in, 
Star Wars is a nicely balanced effort 
that incorporates elements from the 
movie. In upright or cockpit version, 
the game features an extremely com- 
fortable, and accurate, steering 
mechanism. It offers four built-in 
triggers and rapid firing capabilities as 
players take on the role of Luke Sky- 
walker. The first person perspective 1s 
enhanced by the front edges of the 
craft being visible on the borders of the 
screen, representing laser cannon 
positions which must be locked onto a 
center cross-hair for precision aiming. 

The scenario presented here has 
been broken down into three main 
screens, with the action beginning in 
deep space for a dogfight against 
Darth Vader’s ship and his Imperial 
Tie-Fighters. In the distance lurks the 
ominous Death Star, but the initial 
battle must be survived as players have 
only one ship (similar to Sega’s Star 
Trek) and a limited number of protec- 
tive shields. Once all the shields have 
been lost, either by direct hits from 
enemy fire or collision with any of the 
obstacles, the next hit will mean the 
end of the game. 

From this opening scene, the action 
moves to the Death Star and a passage 
over the surface of the planet, past tall 


yellow, geometrically shaped deflector 
towers and red, almost rectangular, 
bunkers. Next, it’s on to the now 
famous trench of the Death Star where 
enemy gun turrets and a host of cat- 
walks, stretching across the trench at 
intervals, must be avoided before the 
player aims a direct hit down the 
exhaust port of the Death Star to 
destroy it. What follows is one of the 
most brilliant visual sights ever fea- 
tured on a coin-op video game. The 
screen lights up in a series of eye- 
catching colors. And then it’s back to 
the beginning, with 10 different levels 
increasing in difficulty. 

ANALYSIS: Even if Star Wars 
didn’t have all the trimmings, it would 
be an imposing machine since it takes 
vector graphics to a new plateau. The 
repetitiveness of play doesn’t really 
hamper the game’s appeal. Each 
screen has its challenges, whether 
maneuvering the ship between towers 
on the Death Star or down the trench, 
or fighting it out in space against the 
enemy. The big thing is the controller 
which Atari has provided. It offers 
precise movement in tight places. 

As a genre, the space shoot ’em up 
has probably been done more than 
anyone would like to admit, but some- 
how Star Wars transcends negativity 
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for the format and brings excitement. 
A nice touch is the Atari option for 
players to select what level, from three, 
they’d like to begin at and other 
nuances such as the extra value for 
players who are able to fly down the 
trench without firing a shot. There are 
some similarities between the tower 
screen and a portion of Sega’s Buck 
Rogers, but this aides the player in 
feeling comfortable with the game. 

GRAPHICS: Beginning with the 
cabinet art, Star Wars is guaranteed to 
stand out. Screen action and the detail 
work of all the images exemplifies 
what’s possible with vector graphics. 
There’s depth of field and a realistic 
effect of transforming the player into 
the action, not keeping him on the out- 
side aS a passive, removed observer. 
And the use of speech from the char- 
acters of the movie, along with musical 
accompaniment, only add to the 
impact that this is indeed Star Wars. 

PROS & CONS: I believe much 
thought has gone into each step of the 
creative process. But this is a “loop” 
game: Start at the beginning, get to the 
end, and then begin all over again only 
at an increased level of difficulty. 
Many models that are closed-ended 
have never really survived, although 
there have been some exceptions. 

In addition, the scoring of the game 
tends to approximate more the multi- 
digit totals of pinball machines. Games 
featuring scores in the millions are not 
infrequent, and I hope this potential 
trend won’t be abused the way it was 
with flipper games. After being out in 
the New York City area for only a 
couple of weeks, I’ve already seen 
scores in the eight to 10 million range, 
and one whopping 41 million scored. 
If a game can average out between two 
to four million for high scores, for- 
getting about those fiends who strive 
to garner mega-point totals, then the 
application is an added incentive for 
the player. 

Can the operator alter the game 
settings without penalizing the average 
player and limiting the ability of the 
wiz that regularly visits all locations? 

RATING: Star Wars is a game that 
Atari can be proud of. It has managed 
to break new ground in graphics, as 
well as sound and speech effects. We’ll 
go with a ####, not forgetting potential 
problem areas. The “Force” is going to 
be with a helluva lot of players in the 
coming months. 

@e3e8 @ @ 

Almost everyone seems to be push- 
ing games before the AMOA, either to 
get them out of the way, or to discover 
if they have something special players 


PLAY METER, October 15, 1983 


will notice. The success of Pole Posi- 
tion has spawned a driving game from 
Williams (via a license with Irem) 
called Motorace USA, which incor- 
porates a cross-country race of a 
motorcycle against an array of cars. 
Taito released Change Lanes which 
has a few neat touches as a driving 
game. 

In addition, Taito has also recently 
introduced a novel effort called Eleva- 
tor Action, which features a spy/ detec- 
tive motif and play which might be 
likened to (on the surface at least) 
Mappy and a home cart from Activi- 
sion called Keystone Kapers. Mean- 
while Stern, which has chosen to test 
the video card game waters with a 
couple of machines, hasn’t abandoned 
the arcade arena as proven by Mine- 
field, a ground and air battle game that 
resembles its Rescue, and a Xevious/ 
Zaxxon type takeoff called Starjacker. 

Regarding other fronts, pinball con- 
tinues to stage a mini-comeback as 
evidenced by the unquestionable 
success of Baby Pac-Man and the need 
to offer today’s players more. And 
flipper games seem to have a quality 
that is being discovered and appreci- 
ated more and more in locations which 
are adding the newest models. 

Interestingly, what’s new is also old 
as manufacturers return to past hits 
and redo them for current tastes. 
Gottlieb/ Mylstar has brought back 
Fast Draw from the ’70s in the guise of 
Amazon Hunt, as wellas Royal Flush 
Deluxe and Super Orbit. The pool- 
theme Rack ‘em Up is an original 
design that supplies straightforward, 
no-frills pinball action. After breaking 
with Grand Slam in the spring, Bally 
incorporated an interesting concept in 
its recent Goldball and has readied the 
production lines for Centaur II in the 
hopes that lightning will strike twice 
the way it did with Eight Ball Deluxe 
and the resulting limited edition 
model. 

Outside of Zaccaria, which is 
making a bid to find takers for some 
loaded pinball machines, Pinball 
Champ and Soccer Kings, the only 
other manufacturer of note still look- 
ing to tap the flipper game market is 
Williams who brought the intriguing 
Joust, a head-to-head, two-player 
pinball, and Time Fantasy, a solid 
entry featuring basic design and board 
play. More is undoubtedly on the way, 
as are other mechanical creations 
which probably owe their considera- 
tion to the success of Chexx. We’re 
even seeing a moderate return to quiz 
games such as Fax and Professor Pac- 
Man. e 
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FRANK’S 4 
CRANKS 


By 
Seninsky 


Frank “The Crank” 


Notes on Dragon’s Lair’ 


At the time of this writing, Dragon’s 
Lair has been on location for about 
one month. It has created the intense 
public interest that video games 
received when they were mass pro- 
duced just a few short years ago. It cer- 
tainly seems that laser disc games will 
give the coin-op industry the shot in 
the arm it urgently needs. 

For those who haven’t gotten 
Dragon's Lair, don’t feel too bad. 
There have not been that many pro- 
duced and near future production is 
still limited. For those lucky enough to 
get one, congratulations on earnings 
of $100 to $200 per day. 

I only bought one Dragon’s Lair. 
I’m going to wait and evaluate the 
other laser disc games. Sega is releasing 
Astron Belt in a few weeks (if it’s not 
already out when you read this), and 
Mylstar has one (M.A.C.H. 3) as doa 
few other major manufacturers. 

But is Dragon’s Lair just a novelty 
piece? In some cases, this game is 
called “The Three Week Wonder.” For 
example, it earns $1,500 for Week 
One, $700 for Week Two, $400 for 
Week Three, and $400 for Week Four 
and... Still $400 isn’t too bad, but why 
not rotate it and try for a few more 
$1,000-plus gross weekly collections? 
Some high traffic arcades have been 
holding at $200 a day for three weeks, 
but this is rare. 

Since Dragon’s Lair is the first laser 
disc, it’s not unusual to find that it does 
have technical problems. The main 
appeal of the game is the crystal clear 
animation. It is similar to watching a 
Walt Disney movie. During game 
play, the player must take Dirk 
through up to 30 castle rooms. In each 


room Dirk can either fight an oppo- 
nent or run away to safety. A door will 
appear or a flash of light will show the 
player which direction to move. This is 
how the player controls his move- 
ments, and they can get quite boring. 
Any of today’s video experts will 
memorize the patterns from room to 
room. 

One highly visible defect is the time 
delay between when the player moves 
the joystick or pushes his sword button 
to the time when the movement 


Dragon’s Lair is 
an engineering 
achievement. For 
uniqueness, I have to 
give it a perfect 10. 
Overall, I rate 
Dragon’s Lair an 8. 


actually occurs. This happens because 
the laser must search the video disc for 
the next sequence of events. 

Laser game makers of the near 
future claim they have overcome delay 
problems, and their games will also 
give the players more physical and 
mental interaction. 

Another feature that players don’t 
enjoy is that they are led automatically 
from room to room by the game com- 
puter. This too will be cleared up on 
future models. 


Technical aspects 

Now that you knowa little bit about 
the game, what’s it like to service one 
of these on location? Needless to say, if 
production is slow, parts are hard to 
come by. Dragon’s Lair should be 
handled very carefully. Although 
some games, when uncrated, have 
been reported as damaged in shipment, 
in most cases the operator has contrib- 
uted to his problem by banging or 
jostling his uncrated game. 

The most common problem, accord- 
ing to Steven Joseph of Starship Video 
in Upland, California, is incorrect 
coining. The game will ask for more or 
less coins when set on the “pay as you 
play” option. This option calls for an 
additional 50 cents when the player 
completes the first- and second-third 
of the game sequences. Some of the 
earlier games will backtrack from the 
second-third back to the first, adding 
an extra 50 cents onto the price. Any- 
thing can happen depending on how 
your controller chip feels. Seveial ver- 
sions of this chip have been made. If 
you're experiencing this problem, all I 
can Say 1s beg for the most recent chip 
you can get...and good luck. 

Joseph also points out that another 
run of controller chips causes flicker- 
ing “Fs” in all the scores and also 
allows Dirk more “lives” when addi- 
tional quarters are deposited. Don’t 
worry about the Fs as they won’t affect 
game play. Be happy the game is “up.” 
When players get wise to the extra 
lives, they can play on the game for 
longer periods of time. Solution: get 
an updated controller chip. 

If the game won’t power up when 
turned on, try turning it off and on 
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several times, and if you hear a beeping 
sound, the game is ready to go. 
Other problems reported are dis- 
torted pictures, loss of color (the game 
plays in black and white), or the picture 
is upside down. Two solutions have 
been suggested: first, make sure the 
game is not overheating. I suggest 
placing Dragon’s Lair away from the 
wall and away from other games. 


Overheated parts 

Ed Rinelli of Wildwood, New Jersey, 
said he thinks many of these problems 
are caused by either or both of the PC 
boards and the laser player overheating. 
When the middle of the cabinet mea- 
sures 85 degrees, it is most likely 95 
degrees at the bottom of the cabinet. 

Cinematronics has installed a fan 
which blows hot air out from the 
bottom of the cabinet. The fan may be 
large enough to reduce the inside 
temperature, but the fan grill blocks 
much of the air flow. This grill is made 
of a very fine mesh, and dust and dirt 
quickly accumulate on the inside sec- 
tion. Rinelli has drilled large holes in 
the grill, and just to go one step further, 
has installed a Granger 4C-550, 110 
CFM fan into his game in place of the 
original fan. For two days the game 
has been acting fine. 

Be careful when working on the 
inside of the game because the fan 
blades are not covered, and it’s very 
easy to get a finger cut or get a tool 
stuck in the fan blades. It would be 
nice, for safety’s sake, to cover the fan 
blades, but this would just make the 
fan less efficient. 

The second precaution is to make 
sure the disc is clean and free from dirt. 
The disc is very similar to a record. 
Dust easily accumulates onto it, and 
although the laser can easily read even 
a dirty disc, the dust in and around the 
player will block air flow, and in turn, 
raise the temperature. The manufac- 
turer has included a filter system into 
the design of the game, and it helps 
somewhat. Like it or not, you'll have 
to clean the disc. I recommend doing 
this every two weeks along with vacu- 
uming the fan sections and bottom of 
the cabinet. 

Another problem to contend with is 
how to allign the laser head if it is 
jostled out of adjustment. No instruc- 
tions about the disc came in my game, 
and other operators told me their 
games didn’t have instructions either. 


PLAY METER, October 15, 1983 


* Arcade Specialists 
* National A+ Companies 
nN * Premium Financing Plans 
pen S25 + Nationwide Claims Offices 
Call or write... Jon Eisen 
c/o CORROON & BLACK INSURANCE 
4350 E. Camelback *B250 
Phoenix, Arizona 85018 


602-840-7100 


$59 PER THOUSAND DELIVERED 


+7 25 DELUXE TOYS IN EQUAL MIX 

¥< MULTICOLOR, SNAP-LOCK SHELLS 
+ ACCURATE COUNT OF FILLED EGGS 
¥ FAST & FRIENDLY SERVICE 


CALL US COLLECT TODAY! 


> a. a a a> a>. a> a> a a ae ae ae ae a a a a a a a ee a ce co 


.. CLIP THIS COUPON 
$& SEND FOR FREE 
“NEST OF EGGS” 


LIMIT 1 SAMPLE OFFER PER CUSTOMER 
in ae ae ae ae ae ae ae ae ae we ae ae ae ae ae ae ae ae ae ae ae a ae a ae 


INNOVATIVE INDUSTRIES, INC. 
Highway 71A South 
Carthage, Missouri 64836 
(417) 358-6891 


+ + + + HOF FH 


* 
* 
* 
* 
* 
* 
* 
* 
* 


* 


TS 


When I find out the procedure for 
aligning the laser, I will let you know 
immediately. 

The last operating problem I know 
of is that dirt gets into the ribbon cable 
connection at the disc player. Also, on 
a few games this connection was 
reported to be quite loose. 

For the first laser disc game, 
Dragon’s Lair is an engineering 
achievement. Improvements are re- 
quired and I’m sure they will be incor- 
porated in future games. For unique- 
ness, I have to give it a perfect 10. 
Animation-wise it gets a 9. For reli- 
ability and serviceability, it receives a 
6. Overall, I rate Dragon’s Lair an 8. 


Service Tips 

Power supplies were covered in 
general in the last review. Lately many 
Time Pilot and Gyruss power supplies 
have been brought back to the shop for 
repair. Both games use exactly the 
Same power supply. In some instances, 
when the supplies were repaired, they 
would blow again when replaced in the 
game they came from. These are pro- 
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blems that can make technicians look 
bad. 

Centuri uses a negative five volts (—S 
volts) to supply power to operate the 
coin door lights. If the wires leading to 
these bulbs become shorted (usually 
from them rubbing or being crimped 
on the coin door), the power supply 
will be shorted. It is also possible for 


the bulbs themselves to be the cause of 


the power supply failures. If you want 
to avoid all this, I suggest cutting and 
taping the -5 volt wires to the coin 
door light sockets. You may lose 
some impulse play by not having the 
coin lights, but at least your game will 
be operational. 

If you find that the fuse on the 


power supply board is blown and 


blows instantly when replaced, the 
problem usually can be traced to three 
bad components: QI and Q2 power 
transistors and DI]. Naturally the 
supply will not be putting out +5 volts. 
Q! and Q2 are C2532 power transis- 
tors. | recontmend replacing these with 
two C2502, which are the same ones 
used in a Hytron-7 amp power supply. 


“Frank’s a Service Tips 


Company 


Return to Frank “The Crank" Sariky, Alpha Or Amusement Inc, 
3 Coral Street, Edison, New Jersey 08837. 


ae Seninsky and Play Meter are sponsoring a contest to find the best service tips for our readers. 


Each review will feature the two top service tips received. From the 40 chosen during the year, the 
authors of the best three responses (most helpful and most ingenious) will receive a free one-year 
subscription to Play Meter magazine. 
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Each transistor costs about $2 - $3. 
The C2502 also has a collector to base 
rating in the 250 volt range, which 1s 
required to operate the supply. 

A Hytron will cost you about $50 
and has exactly the same wiring con- 
figuration as the Centuri supply. Itisa 
well-made supply that gives few ser- 
vice problems. So, it may be a wise 
choice to just replace a bad Centuri 
supply with the Hytron rather than 
spend time and money to fix the 
Centuri supply. 

It’s time to do some “cranking” 
again. Very few of the thousands of 
operators are sending service tips. It 
only takes a few minutes to jot down 
how you solved a problem. Has any- 
thing you’ve read in this column in the 
last few years saved you some time, 
some money, or helped you make 
money? If the answer is yes or even 
maybe, then that makes it worthwhile! 

Send tips to Frank “The Crank,” 
Alpha-Omega Amusements and Sales, 
3 Coral St., Edison, NJ 08837. Tele- 
phone 201/738-1800. 

As always...keep cranking. ¥ 
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Countertop 
Casino 


Greyhound Electronics of Toms 
River, New Jersey, introduces its 
model #104 CT, Casino Games. 

This model gives the player four 
games to choose from in one counter- 
top cabinet. Casino Games comes 
equipped with Joker Poker (Hi-Lo), 
Casino (Fruits) Slots, Black Jack, and 
Beat The Spread. 

Model #104 CT gives the operator 
the capability to change games by 
replacing a chip. To change a game, all 
he does is unplug the satellite board 
which holds the game ROMS, replace 
one game chip, and insert the satellite 
board to its original position. A color 
monitor which displays graphics in 
fine detail is featured in this amuse- 
ment-only game. 
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CVS Ltd. of England has licensed 
Venture Line Inc. to manufacture and 
market a new video game called 
Hunchback. 

Hunchback 1s the tragic love story 
of the Middle Ages depicted ona video 
screen. Quasimodo is the hunchback 
who has escaped from the castle 
dungeon and Is trying to rescue the fair 
maiden Esmerelda. 

The player guides Quasimodo using 
a two-way joystick and a jump button. 
The obstacles become increasingly 
more difficult as the game progresses 
toward the rescue of the princess. 


Laser disc 
combat 


Dark forces threaten to destroy the 
earth and mankind in Data East’s new 
laser disc game, Bega’s Battle. 

Bega is a powerful being, born to 
fight to preserve the human race by 
defending it against evil forces. But 
Bega cannot stand up against the over- 
whelming odds alone. 

Fortunately, Bega has found Luna, 
who has the ability to transform indi- 
viduals into supernatural beings to 
unite in the fight against the powerful 
forces. 

Each fighter has his own special 
power to add to Bega’s fight to save 
mankind. 

Bega’s Battle features interactive 
laser background graphics with PC- 
generated game play characters. The 
player has total control of the game 
characters. More than 40 separate 
screens challenge players at every skill 
level. 
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Look into 
the future... 


Data East USA Inc.’s new non- 
video machine, Destiny, is a fortune 


telling system based on the science of 
numerology. 

Containing more than three times 
the memory of prior astrology and 
biorhythm novelty machines, Destiny 
uses simple keyboard inputs of today’s 
date and the customer’s birthdate to 
produce a printed copy of today’s 
fortune. While the information 1s 
printed, the player reads what’s being 
printed on paper on the LCD display. 

Destiny allows the customer to 
select printouts in four categories: 
Love and Romance, Health and 
Beauty, Money and Luck, or Today’s 
Fortune. 

Destiny can be adapted to a counter- 
top unit or a fully upright configura- 
tion. 

Aimed at adding diversity to a video 
dominated industry, Destiny offers 
an alternative for a wide variety of 
locations. 
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Bentley Bear is loose! Catch him in 
Crystal Castles, Atari’s newest coin 
video game. 

The new adventure game follows the 
journeys of Bentley Bear, as he travels 
from crystal castles in search of ruby 
gemstones. Adding to Bentley’s 
magical adventure are secret ramps, 
elevators, and passageways. Players 
who discover secret time warps can 
access to more advanced levels of play. 

Ruby-paved roads line Bentley’s 
path through the crystal castles, but 
jewel gathering is a dangerous busi- 
ness. Among Bentley’s foes are hungry 
Gem Eaters, scarey trees, and giant 
crystal balls. But Bentley’s archenemy 
is Berthilda the Witch, who comes to 
life every fourth wave—once at her 
castle, her fortress, her palace, and her 
dungeon. 

The caterpillar-like Gem Eaters are 
harmless and can be knocked out of 
the picture while they are swallowing 
gems, but are deadly at other times. 
Trees can be stopped in their tracks if 
Bentley leaps over them. 

Luckily, when Bentley wears a 
special hat found in some of the 
castles, he can run through his 
opponents and temporarily dispose of 
Berthilda. But, the magic of the hat 
wanes, and when it disappears, so does 
Bentley’s safety. 

A pot of honey is a special treat for 
the bear, but is protected by a swarm 
of bees appearing every few seconds. 
Grabbing the honey is worth points for 
Bentley, but getting surrounded by the 
swarm means curtains for our hero. 

Crystal Castles features 10 levels of 
play, all in contrasting color with four 
castles, or playfields, per level. There 
are 16 playfields in all. 

A special glow-in-the-dark track 
ball adds to the game’s cabinet. The 
“Crystal Castles Hall of Fame” holds 
the initials of 250 high scorers, and the 
initials of the player with the highest 
score become “engraved” in the first 
castle. 

Points are scored by collecting gems, 
eliminating Berthilda, grabbing the 
honey pot, and picking up the last gem 
per wave. Crystal Castles is available 
in English, French, German, and 
Spanish. 
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Raise the root 


Three-dimensional graphics, strat- 
egy, and player involvement are offered 
by Data East’s new game, Cluster 
Buster, built for the company’s Inter- 
changeable Game System. 

The player attempts to guide a fast 
moving, ricocheting ball off the 
joystick-controlled Bouncer, in order 
to dislodge groups of objects and make 
them fall to gain bonus points. But the 
objects can also crush the Bouncer. 

The player must be aware of vicious 
falling tarantulas, deadly holes in the 
roadbed, and must avoid letting the 
Bouncer contact converging objects. 

With more than 30 different patterns 
available to players with advanced 
video game skills, Cluster Buster 
awards bonus points for hitting Mr. 
Grapo, trapped in one of the colorful 
patterns, or for 17 consecutive hits of 
the ball with the Bouncer. 

Another game feature is an angle 
change button which directs the flight 
of the ball in a more horizontal 
direction, allowing the player to build 
high scores by knocking down large 
segments of the converging objects.An 
up button permits the player to raise 
the ceiling of objects before they close 
in and extinguish the Bouncer. 


PLAY METER, October 15, 1983 


ae 


y 2 ? 
Lae BH 2 3@ 1 


od 


UBT ER 
UBT 


—~ 


Fighters dash 
for survival 


Venture Line Inc. has been licensed 
by G.G.I. Corporation of Japan to 
manufacture and market a new video 
game called Espial. 

Bursting out of the cloud cover, the 
player swoops down on the alien 
planet Espial. Flying low over the ever 
changing terrain, the Espial Air Force 
soon arrives which initially is no match 
for the player’s deadly laser cannons. 

As the battle progresses, the player 
must engage his radar controlled 
missiles, aiming them with the cursor 
which appears on the screen. As the 
missiles impact on the target, a gaping 
smoldering crater appears, obliterat- 
ing the Espial missile launch sites and 
Mirv Launchers. 

What starts out as a turkey shoot 
against inexperienced pilots, soon 
turns into a madcap dash for survival 
from the onslaught of Espial’s Green 
Angel Air Corp, the most feared fighter 
squadron in the universe. 

“We have tested Espial for 13 weeks 
prior to offering it for sale, and the 
earnings have been very strong,” said 
Dave Goldner, Venture Line’s director 
of marketing. 
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AUCTIONS 


WITITITITITITITITITITITILITILITITTTT TTT iii ity ttt ae 


MPAHESENTER- By 


Ni ationac AAmusement Game Auction 
“THE INDUSTRY AUCTION LEADER? 


100’°S 
OF THE LATEST GAMES 


* ATARI * WILLIAMS. = Ally * Sei] 
MIDWAY * STERN * BAIL ye ih Era 


UPCOMING AUCTIONS 


INDIANAPOLIS, IN| CHARLOTTE, NC ORLANDO, FL JACKSONVILLE,FL NEWORLEANS,LA 


Sat., Sept. 24 Sat., Oct. 8 Wed., Oct. 19 Wed., Oct. 26 Oct. 27 - 30 
Big Red Auction Metralina State Expo Centre Civic Auditorium Look for us at the 
Old U.S. Route 52 Fair Grounds 500 Livingston St. 300 West Water St. AMOA 
Whitestown, IN 7100 Statesville Road Orlando, FL Jacksonville, FL 

Charlotte, NC 


We specialize in the sale of new or used games by auction due to 
aistributor overstock, operator hquidatian and Sank reposSsessicne. 


NAGA 1919 14th St., Suite #405, Boulder, CO 80302 NAGA 
800/458-5858 ext. 676 303/440-9999 
@©eeeeeeeeeeee © @ CC COC Cee eee o® 


re? © © OO 0 C6 CO OC OC OC @ OO @ @ @ OC OO @ @ @ 6 Og 
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CONVERSION 
JUNCTION 


4 IN 1 COUNTERTOP POKER 
13 inch color monitor, precision graphics. 
Call for prices!!! 
Super Rider... . $595 Mr. Do! ....... $595 


Roc ‘n’ Rope... 795 Pac-Man Plus .. 
Hunchback..... 595 Star Trek ..... 


(Includes Color Monitor - Convert 
Your Black & White Game.) 


2764 E Prom — $6.° 
MONITORS/WELLS-GARDNER 19K4675 


19-inch color monitor — $265.°° 
BEST MONITOR YOU CAN BUY 


POWER SUPPLY 


+5V @ 7 amps; +5 @ 1 amp — $40 


BEST POWER SUPPLY IN THE COUNTRY 
CONVERSION INTERFACE BOARDS 


stop re-wiring, available for 22, 44, & 56 pins — $6.75 
A REAL TIME SAVER 


COLOR INVERTER BOARDS 


(for imported monitors — $19.95 


We also have the Cadillac of Joysticks—$19.°° 
Thicker Medal — 10 or more for $15.% each 
Contacts are encased in airtight plastic—keeps dust out. 


Unbelievable low prices on every used video. 


Data East Cartridges—$395, 
** QUANTITY DISCOUNTS ** 


FOR BEST CASH PRICES CALL: 


GALAXY DISTRIBUTING 


4210 S. Peoria 
Tulsa, Oklahoma 74105 


918/749-0915 
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LARRY CAPLAN SIGN CO. 


11613 Reisterstown Road 
= P.O. Box 218 
Reisterstown, Maryland 21136 


Bio 


: 300 LETTERS 
. | STEEL STAND 
aint | ALL LIGHT 
BULBS 


© 2-9 150.00 DEPOSIT 


301-833-5941 


Without Arrow $359.00 


BELITA 


Lightweight portable 
COIN COUNTER 


BELITA 
LIGHTWEIGHT PORTABLE 
COIN COUNTER 
Manual or Electric 
AUTOMATIC STOP 

INEXPENSIVE 
COIN TRAY SUPPORT 
BAG HOLDER | 
FAST 
ONLY 9 POUNDS 
e LONG LASTING 
R.H. BELAM CO., INC. 
1 Delaware Dr., Lake Success, NY 11042 
916/488-5600 
800/645-6573 


(Visa or Mastercard welcome!) 


BOARD PROBLEMS??? 


Can't keep your imports running? 
Is your distributor's service 
department putting a crimp 

in your profit? 

DON’T WAIT ANOTHER MINUTE! 

CALL US NOW 


Expert, reliable service 
servicing all games: foreign & domestic 


GOLDEN DIGITAL SERVICE 
3001 Luana Dr., Oceanside, CA 92056 


(619)724-1718 
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* LOCATION READY * 
) 
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NEW & USED GAMES j 


Marquees ¢ Overlays 
Power Supplies ¢ Joysicks 


Time Pilot Ms. Pac-Man | 


a E 
= = \ Turbo Buck Rogers i 
= Used PC Boards = ' Pole Position Stargate ii 
= = Millipede Jungle King 
=: = f Kangaroo Mr. Do! i 
= =| +i Dig Dug Defender 
= =| IN 
= Y. C. ENGINEERING = | Pac-Man Plus Lady Bug \ 
= 615/793-91 42 = | Congo Bongo Tempest i 
= ; =| ji Zoo Keeper Tron 
= Telex: 53-4623 = 4 Eight Ball Super Pac-Man ' 
= IUD = x Deluxe : Space Duel ja 
ii Fast Freddie Pengo /\ 
Gravitar Super Zaxxon {| 
One of Ren pik Gece Northwest Satan ane xenaum H pteol F 
1982 gross - 1 1/2 million. Aprox. $500,000 , jt Phoenix \ 
in equipment—including videos, pins & 30 _ * CALL FOR CURRENT PRICES * \ 
jukeboxes. Reply to: “ghee? Py e a\ . ra 
Play Meter Magazine, P. 0. Box 24170, ws a # e Complete repair service/ ii 
New Orleans, LA 70185, Dept. DH Se . re, i Legal Conversions i 


= : 5 LEARN TO REPAIR VIDEO GAMES j; 
These videos are ready for e Cale: i VHS or BETA — $395 
location—Right out of the box! Fee wel im 
Ms. Pac-Man $1700 ead it t 

sib ety oh ay Nimes ! CPI AMUSEMENT . 

Donkey Kong $800 nN East Windsor, NJ ‘ 

High Country Games & Music, Inc. eas : hoes \ 
307/745-7712 : pias hisircuaiba i 

7 Compass icc} 


O.K. YOU WERE RIGHT! 


Our game does weigh only about 40 pounds. And you don’t need a hand 
truck to move it. And, it is true that we have only four (4) games in our 
machine that are not new and trendy (poker, craps, blackjack, and Hi- 
Lo). They are very old games that have been played for over 1,000 years. 
You were also right about our game’s cost. It does cost a little less than 
the heavier, big name games. However, if you disregard our 
shortcoming just mentioned, you can receive that famous “Kiss on the 
Courthouse Steps’ if our cashbox doesn’t weigh as much or more on 
collection day. 


“LITTLE CASINO”’ 


The bar top game that lives forever 


New or Slightly Used 
——CALL FOR BOTTOM DOLLAR PRICES—— 


SPACE ENTERPRISES, INC. 


Joseph C. Orecchio, President 
Direct Factory Distributor 
7135 State Road §2, Hudson, Florida 33567 (813 )862-3559 
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LOOKING FOR A GREAT DEAL? 
UNIVERSE HAS IT!! 


UUUYANOUUUNOOUAUOEOEUHUEOTAUANUOUAAONOUANEOOAAONO ASOT HAHAHAHAHAHA TTT 


Star Trek Millipede Crystal Castles 
Gyruss Star Wars Baseball 
Pole Position Zoo Keeper Dragon's Lair 

Mr. Do! Congo Bongo 


Super Close out prices 
We ship from our east coast/west coast warehouses 


BRAND NEW IN THE CRATE 


We supply conversion kits 


Largest supplier of redemption / prize equipment 
Assorted USED games available for immediate delivery 


CALL COLLECT FOR PRICES 


U.A.i. Pacific Ltd. 
693 So. Magnolia Ave. 
El Cajon, California 92020 
e West Coast (619)440-5785 


Universe Affiliated Int’l., Inc. 
314 West First Avenue 
Roselle, New Jersey 07203 

East Coast (201)245-4222 
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GAMES FOR SALE : 
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we Npectame rrices *“** 


PRICE CONVERSION? 
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BREAKTHROUGH!! ; 


FOR ROWE CIGARETTE MACHINES 
ot] ak: : o ® Will vend up to $1.75 in 


; +: @- ‘* . increments of 5¢. 


e BRS REE RIT BS NES SSN Oe 
Rt 7 e i ne Rome 


MS. PAC-MAN $1695 * GALAGA $1595 


® Same mechanical depen- 
dability using your pre- 


Asteroid Galaxian Oix sent totalizer. No elec- 
Bosconian Gorf Robotron tronic components. 
Carnival Joust Stargate ® Accepts any combina- 
Centipede Make Trax Super Cobra tion of nickels, dimes ®@ 
Defender Pac-Man Tempest and quarters. v4 
Dia D Pac-Man Plus. Tron wee © 4-minute installation on®@ 
saa ~~ location OR © 
Donkey Kong Pengo Turbo 
Donkey Kong Phoenix Tut ® Send us your totalizer® 
dente - we will convert it ($5 00® 
unior Popeye Van Guard Shee tenerch) “e 
Frogger O*Bert Zaxxon j a 
Front Line : 


PRICES REDUCED: 
$29.°° Cin lots of 10) $34.9 (in lots of 1-9) 


: TELEPHONE: Coin Up-Date Industries, Inc. 
14 Hulse Road 
el 916-928-6868  & setauket. N.Y. 11733 


i ee 
e Trade-ins Welcome 
e We Ship Anywhere 
e We BUY Your USED Equipment 
CALL FOR BATEST AVAILABLE GAMES 


409/569-9649 * 318/462-0225 


Houston Area 


CTI T 


le 
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SOOO OOOOHOHOSOOOHOOOOHOOSESOOOENHOOO 
‘ 


PLAY METER, October 15, 1983 


© 
© 


' "USED EQUIPMENT ‘ 
* GAMES AND EQUIPMENT FOR SALE * i NOW IN USE é 
Sen g Turbe (sO) Gi sa5 iss $1499 5 
e 18 Hole Lomma Indoor/Outdoor e Allied Double Unit Drag Line Digger, ; Pop Flamer.......... 749 : 
Miniature Golf Course Complete $6800. Arcade Type $950. , Disiaiss .. 2... .. 399 , 
AFRICAN LIFE SIZE FIBERGLASS ANIMALS, LOOK REAL FOR DISPLAY FYOO0GT 6.4 i. Shaw ess 649 é 
INSIDE OR OUTSIDE Neon Se 44g | 
Blepliant 4) S108 ae evict 749 | 

Large Giraffe . 12 . Bir 
Small Grate. 90 bgp 
; i Astro Blaster ........ 399 4 
Amidar Lock ‘n’ Chase ° 
Burgeitine Make Trax ' Od Baron... a. oes 299 4 
Bosconian Pac-Man | Dig Dug sic ea 6 te eee oa 799 ' 
Defender Pac- i Ponpoko 5 a ae eG 649 ‘ 
poe. O08: 2. 4s 995 i 
CHORE: 55 on eee eo 1599 ; 
Donkey Kong Junior ... 649 f 
§ Robotron ey eo pe re 995 , 
( Rapid Fire........... 199 
ee Hunt é and many more!! ‘ 
idee ) PACKAGE DEALS MADE} 
page ) WITH 3 OR MORE PIECES 4 
TRADE OR SALE ; 817/634-7771 | 


Piedmont Amusement Company Se eee et ie 
P. 0. Box 126, Bowling Green, SC 29703 
704/864-1009 ——Ee 
; NORTHERN CALIFORNIA'S 
VIDEO CONNECTION 


For lowest prices on 
New & Used Games & Boards 


CONVERSION KITS 
Mr. Do! e Hunch Back 


BUY ¢ SELL e TRADE 


MO OR 


* : 
: Wanted : 916/678-5189 
FOR SALE |: *MECHANIC*  ; 
: err ¥ — e@ must be qualified in video * 
J es pate alte ‘ industry ; : i seseeraaee Siaee eons Ee 
acksonville, oridal 2 see . ; 
| y open 
subsurb. Area includes : ¢ housing available ‘ « WE VE GOT cml 
approx. 40 games & % CONTACT: Gary Domino ‘ “age 
a Rowe changers. | 4 | FRO 
Call today for details * paces city, a : tae ren a ee . 
: 70381 x 
OOOO OOOO OUR ENS ‘ For Shuffle and Bowling Alleys 


7-Finger Type 
Ref. No. C-7326-7 


$19.95 each 
(On Prepaid Orders 
We Pay U.P.S.) 


DISTRIBUTOR INQUIRIES 
WELCOME 


PC BOARDS & 
CONVERSION KITS 


@ At the absolute lowest prices & largest selection 
e Boards for top rated games from $300. 


Syracuse Coin Machine 
Exchange, Inc. 
19 Eastern Avenue 
Syracuse, New York 13211 


* 315/432-1932 * 


RIK RK SR RSE SSE NTR NS SRK SR SESS: 
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e Many priced even lower! 


CALL: 
Jim Richardson ** * 201/361-0050 


ee See ee 
Boh Sh OA OK AA AISA IASI. ed pe eas Nas 


Fd Cnediag COCUCCCUACROCRCOCUUUROUAAUGANCRaUdacacuatcacaaee CUCAUGCOSERCRCAEaeeadaccasactcacacucacteuses me 


| WE NOW DISTRIBUTE 
: COLOR MONITORS 


19-inch & 13-inch 


USE OUR 
SUBSCRIPTION 
LINE FOR 
YOUR 
SUBSCRIPTION 
QUESTIONS 
(504) 


= CALL US FOR THE BEST 
: PRICES. WE ALSO HAVE 
: ALL LEGAL CONVERSION 
= KITS AVAILABLE & ALL 
CONVERSION SUPPLIES. 
SUZO JOYSTICKS 
with micro-switches 


POWER SUPPLIES 


837: L987 


$00 VALLEY DIST. 


: 440 6th St. N.W., Sioux Center, 1A 51250 : 
(712)722-3807 : 


ad =— 
CUULCEORUNCOOUEUUOSUGCCERCCURGLGUAOCUCUEODURAGUECOGUDOCUUGUCONCUCUCUCUDCCCUECCCCOERUUCECELOCCHSUCUNUNS 


PHOTO MACHINES 


WE BUY AND SELL 


CHEMICALS, FILM, PARTS 
BEST PRICES GUARANTEED! 


ED HANNA 
PO Box 290777. Davie. Florida 33329 


pia oie 


REPLACEMENT 
MARQUEES 


For all current games - $25 
O.E.M. prices available 


E-PROMS 
2764’s - $6.00 each 
2732’s - $4.30 each 


SUZO JOYSTICKS 
with micro switches 


$15.00 each 
Power Supplies - KGD - 23 
$45.00 each 
+SV / 6 amp -5V / 1 amp 
+12V / 1 amp 


—USED DRAW 80 BOARDS— 
$100.00 


New Way Video Systems 
21 Langdon Street, Everett, MA 02149 


617/322-2033 


WANTED 

@ Old Seeburg Dollar Bill 
Acceptors. 

e Service Man For Kiddie 
Ride Route. 


Sam Holland, 273 Lanakila Road. 


Kapaa, HI 96746 


808/822-5122 


RR KK KKK KEKE KKK KKK my ORV ERSION 
BAY AREA AMUSEMENTS CONVERSION 
Sunnyvale, California KITS 
CAN’T FIND IT.....CALL USm sales & installation 
ay MONITORS 
fo 8 ie ene CABINETS 


NEW GAMES—Call for prices 
Order your Astron Belt now! 


408/773-1900 
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Iso. Transformers 
Power Supplies 
ALL Game Parts 
Complete PC Board 
and Game Repair 


pe 
Toe 
(sani) 
Sunshine Amusement Dist. 


Palm Bay, Florida 
305/724-8388 


SEK ASR RRR 


Cr ERK RR RE KEL GDS 


LOW COST 
LIFE INSURANCE 
FOR AMUSEMENT 
INDUSTRY MEMBERS 


Non-Smoker/First Year Annual 
Premium for $100,000: 
age: 35 - $96 
45 - $139 
59 - $261 


call: 212/245-4497 (collect) 


or write: EBS Group 
250 W. 57th Suite 1229 
New York, NY 10107 


** We Underwrite As High As $10 Million ** 


FOR SALE 


Split Second Reaction Machine 


NEW $1200 
USED $600 


Maxine LaMuneon 
405/735-2125 
P.0. Box 528 

Buffalo, OK 73834 


* 
s 

Scramble............ $ 495 
BOLOTK. 45 cheeks caus. 450 
OR es eee 450 
Defender............ 495 
PROGHIX . 4.05 56k ke ecu 495 
Pleiades ............ 495 
Wizard of Wor........ 495 
P@IMIBORE ©. yx pare es 450 
bhi i tee Ste ee 895 
Blue Print.......... $ 995 
Baga. ois oases 1895 
Bubbles............. 1495 
BurgerTime .......... 1395 
Congo Bongo......... 1895 
Blue Print (new) ...... $ 995 
Donkey Kong 

Junior (new) ......... 1395 
Tempest |. ..4 5 4.455% 495 


—Our 10th year of servicing Commercial & Home customers! — 
Home & Commercial Amusement Co. 


Established 
1973 
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‘MINI GAMES 
MINI PRICES 


Centipede........ $ 995 
DG UNG 3. ees 995 
Donkey Kong ..... 895 
Jungle Hunt ...... 1395 
Ms. Pac-Man ..... 1445 
Pac-Man Plus..... 1095 
Robotron ........ 975 
Stargate......... 745 
WUFOO 0523 Beas 1745 
FARO 6 es 745 


All original games (Street Ready) 
** Limited Quantities ** 


U-NEEK ENT. Plymouth, Meeting PA 


215/828-2330 


“Miniature golf course, electronic games and complete 
snack shop located on main highway—corner acre of prime 
commercial property. Full price $497,000! 

Fallbrook, California 


LOCATION READY 
NEW & RECONDITIONED VIDEOS 


Package Deals on Multiple Orders 
30 Day Warranty on Logic Board, 
Monitor & Power Supply 


Ms. Pac-Man......... $1995 
OONEE 3 as sda ces oat 1395 
Moon Patrol ......... 1495 
Super Pac-Man ....... 1295 
Asteroids ........... 250 
Asteroids Deluxe...... 350 
SOGCIM a7. ee 395 
Omega Race ......... 395 
NEW VIDEOS 
Kangaroo............ $1195 
Jungle Hunt.......... 1395 
WICKHAM) ss v.96 45-0 5 e 895 
WMO. 5 vate ae Ge od 1995 
Millipede............ 1995 
COCKTAIL TABLES 
Omega Race ......... $ 395 
PROGNIN G5 oe tee 495 
Popeye (new) ........ 1395 
Asteroids . 2 issues: 350 


11910 Parklawn Dr. 
Rockville, MD 20852 


301/468-0070 


Completely Reconditioned 
for $800. 


RK KR KE 


New Video Cabinets 
(PC boards not included) 
for $925.° 


Sleeping Tiger, Inc. 
2435 N. Western Ave. 
Chicago, IL 60647 


312/342-4420 


+ + % ot + + Ot OF OF OO OO OF 


+t + + + + + + Ht HH HH HF HH HH HH OH OH OY 


Strout Realty, 
619/728-4448" 


Secsevseesecseecceacesaaeé: 


Eliminator ........... $ 295 
Star Castle .......... 295 
Space Duel .......... 495 
Missile Command ..... 495 
Solar Fox ........... 795 
a SS er ee 895 
er 795 
Jungle King.......... 1495 
OS re 1995 
Super Pac-Man ....... $1495 
Tunnel Hunt.......... 995 
Moon Wars .......... 895 
MOIR gens cy es 8 995 
Zoo Keeper .......... 1795 


eS are 195 
Wizard of Wor........ 495 
Astro Blaster ........ 495 


Bank Transfer, 
Cashier or 


Certified Checks 
ONLY!! 
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Sales/Marketing SPECIALIST 


Professional with over 25 years’ sales/marketing experience within the 
industry available as consultant or on project basis. Problem selling a 
game? Need a short- or long-range marketing program? | have the 
expertise, credibility and proven track record to help streamline your 
operations in the coin-op and/or consumer game areas. For more 
information and detailed credentials, contact: 


Play Meter, P.O. Box 24170, Dept. Cl, New Orleans, LA 70184 


kk k 


Manufacturer of coin-oper- 
ated computerized video 
cabinets would like to 
share booth space at 
AMO A. 
Need minimum space of 
10 X 15. Willing to pay 
negotiable rate. Ask for 
Leon Sukolic 404/351-0414 


ANNOUNCING 
THE 


NATIONAL VIDEO 
NEWSLETTER 


offering a WEEKLY report on: 


e Actual Nationwide Weekly 
Earnings On The Top 150 Videos 


e Actual Nationwide Weekly 
Earnings On The Top 25 Pinballs 


e New Product Review And Ratings 
e Weekly Video Game Index 


FOR SUBSCRIPTION INFORMATION 
& FREE SAMPLE COPY CALL OR WRITE: 


The National Video Newsletter 


P. 0. Box 10672, Pensacola, Florida 32504 


** 904/478-6358 ** 
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New Data East 
* Laser Disc Game 


* BEGA'S BATTLE * 


Also: 
Dragon's Lair/Star Wars 
Crystal Castles 


Conversion Kits Including: 
Draw Poker for vertical 
or horizontal monitors. 


AMIS Distributors 


8431 Mastin Drive 
Post Office Box 4057 
Overland Park, KS 66204 


VIDEO GAME BUSINESS: in 
northern California. Good income 
and good place to raise a family. 
916/529-3050 or 916/527-6685 


UPGRADE YOUR PAC-MAN OR MS. 
PAC-MAN! This new conversion gives play- 
ers a choice between the original game andthe 
faster, more challenging EXPERT LEVEL. Guar- 
anteed to increase collections! Game labels and 
instructions included. Five minute installation 
Write for free information or send $79 per kit 
to MBN Electronics Dept. 2,262 Courtland 


St, Painesville Ohio 44077. (In Ohio add 5 5‘ 
sales tax) 


—FOR SALE— 


Call or write: New Orleans Novelty Co., 
3030 No. Arnoult Rd., Metairie, LA 
70002. NOTE: TOLL FREE NUMBERS— 
In LA 800/227-9383; Outside LA 800/ 
343-6224; Local 888-3500. 
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SC HOOD TOR 
ELECTRONIC GAMES 


Two-week course covers video and pins. 
By Schematics! Our 11th year! 

CAL 3 COIN COLLEGE, P.O. Box81a: 
Nicoma Park, OK 73066. 405 769.5343 


—USED— 
PC BOARDS 


e TOP GAMES 
e BEST PRICES 


Call Leslie: 


916/293-0087 


—FOR SALE— 
Jungle King; Zaxxon; Donkey Kong 
Junior; Super Rider; Roc ‘n’ Rope; Mr. Do! 
Excellent Condition - Prices Negotiable 
919/692-7273 


Call or Write: 


Shelley Smilen 
Malibu Grand Prix Corp 
21300 Califa Street 
Woodland Hills, CA 
91367 

(213) 703-0022 
(800) 423-5487 


Locations through- 
out the United 
States. Videos and 
Pinballs always avail- 
able at good prices 
from our chain of 
game rooms! 


ry 


Soro 


MALIBU FUN CENTERS. 


ain ainda tintin tin tin in in tin ne tn eat ee LLL T TL OTC S TCC CCC CC CCC CC CCC CCC CCC CCC CC CCUCCC TCT 


: —NEW CLOSEOUTS— : 
: x 
: Mazer Blazer..... $1195 Star Jacker...... $1895 Mine Field....... $1695 : 
* Congo Bongo..... 1995 Champion Baseball 2295 Swimmer ....... 1195 te 
: GYIUSS . ..eaus 2295 Cosmic Chasm ... 1595 Mad Planet ...... 1995 - 
; Bubbles......... 1795 Star Wars....... 2695 Super Pac-Man ... 1695 ‘ 
ss Kosmik Korner ... 1195 Zoo Keeper...... 1995 NEW Laser x 
: NEW Rock Ola NEW Bally 7’ Dragon's Lair .... 4195 ‘ 
‘ Jukebox Closeout. 1895 Pool Tables...... 1195 : 
: USED VIDEOS 
* es easel * 
‘ * 
x * 
: Asteroids ....... $ 250 Space Duel ...... $ 750 Pleiades (ct)..... $ 495 : 
ss Astro Fighter{ct).. 395 Super Pac-Man(ct). 1595 Galaxian (ct)..... 395 x 
‘ Space Invader.... 250 Space Invader{ct) . 250 Baby Pac-Man.... 1695 ‘ 
re Ms. Pac-Man..... 1895 ROW fis eke oes 895 Space Fury ...... 495 * 
‘ Omega Race(mini) .. 395 Eliminator ....... 395 Bag Man........ 1395 : 
* Donkey Kong..... 1295 Donkey Kong BurgerTime...... 1595 : 
: Popeye ......... 1795 Junior.......... 1395 Jungle Hunt...... 1495 : 
; HOSCUG 5 is. asia 995 Crazy Climber.... 595 i 
+* * 
: FOR EXPORT ONLY - FULL LINE OF BALLY PINBALLS'  : 

* 
*« a * 
: Imperial Import Export : 
* P. O. Box 171341, Memphis, Tennessee 38187 * 
* * 
* * * * * 901/795-7802 * * * * * ; 
ThE OO Oe a OOO 
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ALPHA-OMEGA SALES 


Let Frank “The Crank” repair your boards, monitors 
& power supplies THE RIGHT WAY!! 


Game Specialists ¢ 24 Hr.Board Repair 
© We fix laser discs. 
e Call for low prices on the HOTTEST new games. 


NEW GAMES 


Chexx Hockey Crystal Castles 
Rowe BC 35 MC Rowe 87 Jukebox 


MONTHLY SPECIALS 
Greyhound Video Card Games/Countertops in stock!!! 
8 in 1 - $1895 
3 in 1 or 4 in1 - $1495 
Uprights 
Any one game; $1550 ¢ 3 in 1; $1850 


anes vas Sj —————. 
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COMPLETE Qi : 
glee M1 CLOSEOUTS - New 
! i SL: ee NER IReP Ope! AE 1000 < MDT 65 oe AE ite eee eo $1395 
ata SACO Del oo). howe oas Hh cdd ss eee 450 POOR FIG. oh wet eee nda 1095 
la ety 

(a OW stakes aah 'g Ab Oa danas gee 1100: | SIAR es SR abe ee tas > 1495 
"AC a SHE. FOR xo ok b ke 05 Cae B75: | CORR gas sue ae a 1095 
A Domino Man ........ bc tet eea ee 675 POpeyO’.. .. ee  e e e te ees tis wees 1195 
USA MADE WO ROWE eS os ck eee ee call COMO OM oh kare 2c aa esx os 1595 
es seeeketeerentee MOO BEGG: 2, nokelnd oda gied pees 1295 Gymiss ...... 0.0... 1695 
La NGO or i Sate ee AE bs Gh 25s’ 1695 

This is an interchangeable game cabinet with universal wiring. CONVERSION KITS 
It is capable of accepting most game printed circuit boards. Mr. Do! cassettes ................. Cen Ree Ww ROW bn si wie Se von coke 745 
PRE oc Ska wk 6 cs Are a ee ee SOO. BME TWOR ob is ki ewe Pech xe ida 850 
WA R N i N G : RN ie ng 4.8 4 sds pee 250 Bibs saa ores 475 
The Maker and/or Supplier accepts no liability for any games PeeWee Plié oii ce cecesoeeewe. 200° Mario Bros. yn. 6 oink be en cuss, 795 


played in this cabinet which may infringe copyrights. 


LOCATION READY SPECIALS 


(No crating charge/30-day warranty on logic, monitor & power supply) 


Pablo aa $ 195 Jungle King ........ 1250 ae Firebird ...... $ 395 
= a steroids Deluxe .... 195 Kangaroo.......... 495 pace Invaders ..... 200 
21 3 768 71 44 Astro Blaster....... 395 Kickman........... 695 Space Fury......... 595 
SUN VALLEY, CALIFORNIA Baby Pac-Man ...... 1595 Missile Command.... 445 Stargate........... 895 
Bagman........... 1395 Moon Patrol........ 1295 Super Pac-Man...... 1395 
Beezer............ 495 Moon Cresta ....... 495 Tempest........... 645 
Berzerk ........... 495 OF DO atc. ee 1395 Time Pilot ......... 1695 
Blue Print.......... 495 Ms. Pac-Man ....... 1595 Tournament Soccer .. 295 
Calypso ............ 495 Omega Race........ 495 inp og CE ee ee 895 
Centipede.......... 1295 Omega Race (mini)... 495 Van Guard ......... 495 
Congo Bongo ....... 1595 ar 1095 Licheht as ME ae 1295 
Crazy Climber....... 1495 i eee ee 695 Wizard of Wor 
Defender .......... 595 Phoenix ........... 795 (u/r & mini). ....... 495 
Dig Dug ........... 895 Pole Position....... 2495 (ae 895 
Donkey Kong ....... 995 POpey6... ks us cca 1395 Co) 895 
Donkey Kong Junior.. 995 OBO 6s. Oss 1695 Zoo Keeper......... 1595 
Lf eae ne eee ere 1995 DUK Sd da SG ee 495 
Football........... 200 Robotron .......... 1295 PINBALLS 
FYONZY . 65. c se eaae 495 Roc ‘n' Rope ....... 1600 Black Knight ....... $ 495 
Frogger ........... 895 Rowe BC 25 MC..... 1995 Mr. & Mrs. 
Galaxian........... 495 Satan's Hollow...... 995 Pac-Man........... 895 
BOM st eta k ee 495 Sinistar ........... 1595 Pharaoh........... 545 
Gravitar........... 650 Star Castle......... 295 Silverball .......... 595 
Jack the Space Duel......... 450 pall ae 695 
pai 2 ‘ 495 8 Ball Deluxe....... 1295 
MOO es eee e 1495 ae Many others 
Jungle Hunt ........ 1195 Muttiple Orders (5) as is—-$200 ea.— 


SPECIAL: .900 tokens only 5¢ each. 


OUR REPUTATION IS SOLID GOLD!!! 


A DIVISION OF 


3 Coral Street ALPHA-OMEGA AMUSEMENTS, INC. 
Edison, New Jersey 08837 Serving the U.S. since 1969 
201/738-1800 Frank ‘The Crank” Seninsky 


PRESIDENT 


(Play Meter's featured technical writer) 


Call Frank or Joe 


“IT ALWAYs REMINDS ME OF MY WIFE 
AT A SMORGAS BORD I.” 
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PS100EL POWER SUPPLY 


IDEAL FOR CONVERSIONS 
ALL POWER FOR GAME IN ONE UNIT 


+5 VDC / 5 amps 6.3 VAC (for panel lights) 


-5 VDC / 1.5 amps 1.5 amps 
+12 VDC / 1.5 amps 115 VAC (for monitor) 
1.0 amps 


12 ft. attached line cord ¢ fused imput ¢ on-off switch © unswitched convenience 
outlet © built-in RFI filter ¢ 115 VAC output ¢ cuts down on labor cost © rugged & 
dependable e made in USA ¢ custom modifications upon request © 6 month warranty 


* FOR FURTHER INFORMATION CALL OR WRITE: 


RHK TECHNOLOGY INC. 


209 Voorhies, Pontiac, Michigan 48053 


313/858-8958 


“THIS REALLY IS AN OLD MACHINE -- IT 
DOESN'T TALK OR MAKe ELECTRONIC 
SPACe SOUNDS J” 


90 
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ROUTE CLEARANCE SALE 


MPR GE bia ae ceo ace sys $ 395 
Donkey Kong ............ 495 
Donkey Kong Junior ..... 495 
Ms, Pac-Man... Ji. .-s. 1650 
Super Pac-Man........... 995 
WRG ar © Fe Wika w tae ely dig. 995 
Bre CE 65 SG ab wae ss 350 
PIN as oF eta ath eave d 625 
Pe I os 0) dente ak oes 5 6 Ti3 
PURPORT he Ss cd os 5H he ok 475 
MOUGIFON. kk 6 ée¥ sv nctana cd. 675 
Donkey Kong (ct) ........ 650 
Pac-Man (Ct) cc. ee yar. 850 


Pac-Man Plus Conversion Kits 
00 


Manufactured by Midway 


**30 DAY WARRANTY** 
B & B VENDING 
1560 Edison St., Dallas, TX 75207 
(214)747-0041 


OFFICES IN: Dallas; Midland/Odessa; 
Amarillo; El Paso; and Oklahoma City 


=e oe oe oe 6 oe oe oe ee es ee ee eee ee es es ee es ed 


al 


BOSTON GAME TRADER: We 
buy, sell and trade used reconditioned 
videos. We pay cash. We accept 
anything including cars, boats, land, 
etc. G.S.I. 617/933-1529 


& GED © GED © GED © GED © GED 0 GD ¢ GD ¢ GD ¢ GD ¢ GD ¢ GD ¢ GD ¢ GD 


aD ¢ GED ¢ GD ¢ GD 0 GD ¢ CD + GD + CD + GD + CD + CD ¢ GD + CD 


© SD © GED © GED 0 GD ¢ GD ¢ GD + GD ¢ ED 0 CD + CD ¢ GD ¢ CD + CD ¢ CD + Ce CD + CD + 


LIQUIDATION 
SALE 


kkk kk 


EVERYTHING MUST GO 


* kKRk 


American Mfg. Co. 
Coin-Op 
WEIGHING SCALES 
(Cost $425 new) 
SELLING FOR $125 
Completely Refurbished & Painted 


e Maintenance Free 
© Quantity Discounts 


Video & Flipper Circuit Boards 


FOR SALE 


Used scale parts & supplies 


FOR SALE 


All shopped & in excellent condition! 


Southern Carousels Corp. 
P. 0. Box 8301, Greenville, SC 29604 


803/271-0703 


aD © GED © GD ¢ GED © GED © GD © GED + GED © GD 6 GED © GD + GED + GD + GED + GD + GD + GD + GD + GD ¢ GD + GD + GD ¢ GD ¢ GD + GD + GD + CD + CD + CD + DO 


<D © GED © GD © GD 6 GED © GED 6 GD 0 GD 0 GED ¢ GD 6 GD 6 GD + GD 0 eo 
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WANTED 
$$$$ NO PROBLEM 


30 year old independent 
So. California Amusement Co. 
TOP MECHANIC FOR SEEBURG, 
ROCK-OLA, AMI, and CIGARETTE 

MACHINES. 


automobile 


excellent 
working conditions 


¢ you name your $$$$ 
Show you can do it & 

you've got it!! 

SEND INQUIRIES TO: 

Play Meter Magazine 


Ue 


eo. 


KLOPP 
COIN 
COUNTERS 


U.S.A. QUALITY 
.. and proud of it! 


e Metal Construction 


) <a ( ) < ( ) < ( ) <a ) <S( ) <<) <1) 
<< ( ) <S ¢ ) <<) << () <a (SD () SD 


.. NO plastic P. 0. Box 24170 

e One-Year Dept. GG 
Warranty... not New Orleans, LA 70184 e Seminars! 
just 90 days PEs. << () <> () <> () <D () <D () <D () -<GE 

° Hi tee ev hae ne e Workshops! 
in America- “4K fee: ooo ee ; 
not foreign | © 7 FREE CATALOG AND SAMPLES e Distributor's 
made showing vending machine labels, truck Preview! 

e Parts always signs, and badges. Shipping address: ' 
available - Seton Name Plate Corp., 20 Thompson , Industry Leaders! 
notimported —~ Rd., Branford, CT 06405. Mailing address: e Media Corner! 

e Proved reliable thru the test Seton Name Plate Corp., P. O. Box 1331, 
of time New Haven, CT 06505. Tel: 203/488-8059. e 600 Booth 

1983 is our 53rd year! Exhibit Hall! 


Call or write for information ; sii — are ad so 
2 ARARARARARARARARARARARARARARARRARARARARARARARARARAR 


KLOPP COMPLETE BOARD & CRT 


3 
KLOPP LNTERNATIONAL. INC. ; Fd 
eee REPAIR FACTORY 
(813) 522-9425 Now open serving the 

3 

3 


Pinellas Park, Florida 33565 
& wW ¢ ¥ he Washington D.C. area 


Compare our prices & 
turn around time!!! 


103/437-0627 


OEE ATTAIN 


WILLOW ENTERPRISES 


‘35 years of experience” 


WE BUY, SELL, and TRADE 
ALL TYPES OF VIDEO GAMES 


3 


: 
3 
3 
3 
3 
3 
: 
; 


INDUSTRY | 
EVENT! | 


Call Tina at 
(203) 852-0500 
for your 


complete brochure i 
Sponsored by Play Meter Magazine jf 
Managed by | 

Conference Management Corporation |; 


We handle: Atari ¢ Bally ¢ Taito e Centuri ¢ Antiques 
—and all forms of coin machine equipment— 


HAVE TRUCK WILL TRAVEL 


Call us! Let’s Talk Business! 


LOU WILNER, LARRY WILNER 
in Maryland e¢ 301/768-3400 
outside Maryland e¢ 800/638-7879 
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IS SSSSSOOooy. 
Z —ARCADE FOR SALE— 


BIG BONUS!!! 


Receive a FREE “Pac-Man Plus” kit with any purchase of the following: 


- e In business for 60 years 
FOR $2333." RECEIVE: OR FOR $1888.% RECEIVE: S gasiisens cl euuiinent 
cuagieni rear ale pes hal Tee AES Tee 
choice ‘ , : 
Moon Patrol & 2nd choice Pac-Man & 2nd choice ¢ High tourist traffic area : 
Baby Pac-Man & 2nd choice Donkey Kong Junior & 2nd choice e Located next to beach & pier 
Q*Bert & 2nd choice Jungle Hunt & 2nd choice e Long remaining lease 
Super Pac-Man & 2nd choice Satan’s Hollow & 2nd choice 
Popeye & 2nd choice BurgerTime & 2nd choice A SACRIFICE AT 


Xevious & 2nd choice 2ND CHOICE’S Robotron & 2nd choice 


Missile Command * Astro Blaster * Space Invaders * Astro Fighter * Polaris 
Moon Cresta * Qix * King & Balloons * Space Firebird * Asteroids * Gorf * Battlezone 
Berzerk * Megattack * Scramble * Super Cobra * Defender * Crazy Climber * Galaxian 

Wizard of Wor * Space Zap * many others also available 


$160,000 


Send inquiries to: 
Playland Arcade 
175 Pomeroy 


Pismo Beach, CA 93449 
RRR, 


KKK A AAAS AS SASSASSSANNN 


6424 Frankford Avenue = 
Baltimore, MD 21206 


ARREERRRRRRKKOAMNAAAAAAAAERENEADN 


SH 301/485-3700 


WY 


We KKK KK KKH 


¥ ARCADE FOR SALE 
e Profitable 
e Excellent Location 
e Excellent Decor 
$65,000 
PLANO, TX 214/867-4560 


REAM KAKKKNKhKhKkkhhhkhe 


ig FR A ROK Ie 
fe hhh KKK 


KKK KK HK KKM HM MM KKK KEK KKH KY 


** ANYTHING YOUR ROUTE DESIRES! ** 


IS IN STOCK NOW 
AT’ 


— ABBEY AMUSEMENT, INC .— 


The Operators Distributor — WE CARE! 
CALL: 


Houston, Texas Anniston, Alabama Sarasota, Florida 
713/531-0465 205/831-8540 813/351-3797 


Call Now For: 
SAME DAY SHIPMENT 


HUGE PARTS INVENTORY 


e Roms & E Proms - Burned & Shipped on Date Ordered ° 
NOW IN STOCK 


* + ee ee ee tO Oe Oe Oe Oe Oe Oe Oe Oe ee Oe Oe et he 


Journey $2495; Pole Position (u/r) $3195; Zookeeper $2095 
—PLENTY OF: 
Ms. Pac-Man Domino Man Super Pac-Man Time Pilot Millipede Looping 
Galaga Popeye Centipede Joust Front Line Nato Defense 
Pole Position Satan's Hollow Lady Bug Xevious Q* Bert Bubbles 
Sinistar BurgerTime House of Cards Baby Pac-Man Jungle Hunt Thief 


* Used & Reconditioned Equipment — All Legal Kits 
Always in Stock — Huge Inventory — Ready to Ship! 


YOU NAME IT - WE'VE GOT IT! 


xe KK KKK KKK KKK KKK KEK KKK KEK KK KKK KK HK HE HH + 
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NEWS FLASH!! 


United States Govt BUYS A-1 
ASHTRAYS TO PUT ON 
GAMES IN OKINAWA! Why? 
Because they are good Ameri- 
can made ashtrays that fit on 
Top of control panels where 


; ' 
cigarettes belong! + | © 


joueg [O1jUu07 


A-1 PREVENTS BURNED 
CONTROL PANELS! 


On Side Of Game 


® Quality products made in USA 

© Competitive prices 

e Fast removal for cleaning 

e HEAVY DUTY - Durable 

e Can be made theft proof 

@ No exposed screws to steal 

e Practical for video games, pin- 
ball, cocktail, and pool ables 

¢ Complete with instructions, 
hardware and game label 


IMMEDIATE SHIPMENT 


U.P.S. - C.0.D. 

| 2: eae MME Sap ert uh $4.50 each 
(4 Eps SO ny ee a $4.25 each 
eu OF more’... c8 25... $4.00 each 

PREVENT THEFT WITH TS. 
OPTIONAL 
TOP SECRET ] 
DEVICE— $ Ca. 


A-1 ASHTRAY CO. 


333 N. Queen St., Kinston, NC 28501 
919/527-8241 
(Patent Pending) 


Phone Your Distributor 
Ow: 


Games Galore TX 
Husdon-Mullin FL 
Marshall’s NC 
N. Coast Amuse. OH 
Penn-Ray Sutra PA 
Peterson Coin TX 

& M Repair MI 
Taylor Sales TX 


214/247-game 
813 / 879-6700 
919 / 755-1774 
216 / 252-8500 
215 / 638-4720 
915 / 532-6547 
313 / 584-4015 
313 / 584-4015 
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CONVERT THOSE DEAD GAMES 


We carry everything you need 
to make new or recondition 
your old games. 


Er 


a 
sateen 
yas 
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Master harnesses/accessories 
Latest popular games/quality guaranteed! 


Large selection/quantity discounts 


SAVE S$SS$$S$$$$ HUNDREDS $$$$$$$$ 


SYSTEMS CORP. 
916/643-6033 


Mon. - Fri./9:30 - 5:30 Sat./10am - Ipm 
(In New York) 


NEW PLYWOOD CABINETS _ . 


“YOUNG MAN,YOU'RE GOING Ts HAVE TD Stop 
PLAYING ©O MUCH PAC-MAN)... ” 
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NEWS BRIEFS ....... 


Audio Visual Amusements has filed a suit against the Bally/Midway companies, claiming Bally 
Distributing intends to erode AVA business and monopolize coin amusement distributing in St. Louis 
by unfairly cutting prices below cost. The suit further claims Bally hired away a crucial AVA employee 
and pressured AVA suppliers to slow their deliveries to the company or not make deliveries at all. AVA 
chief Peter Entringer said Bally wants to drive distributors like himself out of business to gain 


monopolistic control over the industry nationwide. (Bally’s comments will appear in the November 1 
issue.) 


Dacono, Colorado, has lightened its age restrictions on video games players. A law banning 
youths under 18 from playing videos unless they are accompanied by an adult (Play Meter, July 15, p. 
22-24) has been relaxed to keep under 16-year-olds from playing during school hours. City Attorney 
Pete Goter said the law firm representing the city’s insurance interests advised it to amend the 
ordinance to make it more defensible. Goter said he expects the lawsuit filed by Sam Shorez, a 
grocery store owner who challenged the restriction since its inception, will soon be settled. Shorez’ 
attorney Jed Caswall called the new ordinance “‘vastly improved,” but added that “it’s (still) 
constitutionally defective.” 


The U.S. Circuit Court of Appeals has acceded to a Bally/Midway plea and reversed a July 1981 
International Trade Commission decision which found imported pirated copies of Rally X games did 
not violate U.S. tariff laws. The Tariff Act was not violated, the commission ruled, because 
Bally/Midway was no longer making Rally X—therefore the “industry” for that game could not be 
effectively hurt. The Court of Appeals reversal means American manufacturers will be able to get 


exclusion orders to keep infringing games out of the country, even infringements of games no longer 
in production. 


ae ner eee 
Board representative James LaBelle fought to install an ordinance for Lake County, Illinois, 
requiring criminal background investigations by the sheriff and the state’s attorney on operators who 
would do business there. The ordinance, passed by a 21-1 vote, was designed to keep organized crime 
out of Lake County. LaBelle told Play Meter county officials suspected only one company as having 
connections with organized crime. LaBelle could not remember the name of the company. The 
ordinance carries a $200 per operator annual fee to cover the costs of the investigations. 


Winchester, Massachusetts, population 23,000, got its first coin-operated video games in early 
August when Ruggles and Bowker was granted a license to install three games in its sporting goods 
store. Town selectmen called the license an “experiment” to see if the town can live with video games. 


ae ee _ 
Sega Enterprises has finalized several copyright infringement cases, obtaining permanent 
injunctions and cash judgments against Frogger and Zaxxon copiers. Judgments were obtained in 
Florida against International Video Games Inc. and M.I.T. Electronics , and in New Jersey against 
Bagatelle Amusements Inc. and U.S. Amusements Inc. An out-of-court settlement was arranged with 


Nguyen Associates Inc. in California 
es ee OD aes 


Don Bluth, the creator of the animation in Dragon’s Lair, has predicted Cinematronics will sell 
135,000 of the game. 


ee ee 
Exidy is moving into new markets with its Fax trivia question and answer video game. Digital 
Controls will produce a countertop version of the game. Subsequently, Exidy has promised a Fax 2 
which will be available as a conversion for Fax owners, and also in a new, slightly smaller console model. 


Calls made to Matrix Marketing Corporation went unanswered recently because the company 
was in the process of moving to new facilities. The Minnesota maker of coin-op telephones reports it 
is now settled at 6407 Cecilia Circle in Bloomington. The new Matrix phone number is 612/944-0577. 
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OMING SOON 
The laser disc game 
that breaks through the 
earnings barrier, backed 
by our dependable warranty. 


MYLSTAR 
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& 1983 Mylstar 
Ail Rights Reserved 
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